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CHILDREN'S 
Chesty  Coughs 

For  1-1 2  years 
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Dry  Coughs 

For  1-12  years 

ran 

Effective  soothing  relief 

PI  EASANT- TASTING 
SUGAR-FREE  X.  COLOUR  rR£F 

Effective  soothing  relief 

SUCAR-FHEC  &  COLOUR-FREE 

Non-Drowsy 

CHILDREN'S 

Benyiin  children's  cough  medicines  are  the 
o/?//  pharmacy-wide  range  which  is  sugar-free 
and  colour-free. 

What's  more,  they  come  with  chsld-resssfaol 
caps.  No  sugar;  no  colour;  no  wonder  Benyiin 
Children's  cough  medicines  are  the  Number  1 
recommendation  from  pharmacists: 
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Coughs  &  Colds 

For  1-12  years 

HILDREN'S 
night  Coughs 

For  1-12  years 

Effective  soothing  relief 

Effective  soothing  relief 

SUGAR-FREE  &  COLOUR-FREE 

Culms  and  Soorhes  Coughs  %  Colds 

B  CtHms  and  Soothes  Coughs 

Effective  sugar-free  and  colour-free  children's  cough  relief. 


Further  information  is  available  from  Warner  Lambert  Consumer  Healthcare,  Chestnut  Avenue,  Eastleigh,  S053  3ZQ  *  Jan-Mar  1998  -  Taylor  Nelson  Counterpoint. 
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The  profit  margin  on  NHS  dispensing  fell  for  the 
umpteenth  year  in  a  row  in  1997  to  14.9  per  cent,  and 
is  likely  to  decline  still  further,  according  to  Barry 
Andrews,  md  of  Moss  Chemists  (see  p37).  While  no  one 
will  comment  publicly  on  the  results  of  this  year's  discount 
inquiry,  it  is  a  fact  that  pharmacists'  persistent  attempts  to 
beat  the  clawback  do  nothing  but  take  money  out  of  the 
system  and  reduce  gross  margins  along  the  supply  chain. The 
message  coming  from  the  major  wholesalers  is  that  buying 
cheaper  does  not  always  mean  buying  better. The  real  issue, 
they  argue,  is  about  obtaining  a  package  that  will  help 
maintain  profits  year  after  year.  It's  a  no  brainer'  when  put 
down  on  paper  like  this,  but  different  Out  there'  if 
contractors  are  able  to  buy  at  a  price  they  know  will  give 
them  that  edge  over  the  discount  scale.  But  for  everyone  who 
beats  the  scale,  there  will  be  a  loser.  And  the  more  effective 
the  DoH's  discount  inquiry  unit  becomes  at  ferreting  out 
every  discount  loophole,  the  stronger  the  argument  becomes 
that  proprietors  would  benefit  more  from  looking  at  other 
parts  of  their  business.  It  is  also  a  fact  that  under  the  contract' 
pharmacists  are  reimbursed  for  the  cost  of  the  medicines 
they  supply.  The  Government  is  not  going  to  let  contractors 
make  up  with  retained  discounts  the  money  that  they  miss 
in  prescription  fees.  How  to  plug  the  discount  drain,  though, 
appears  to  be  an  insoluble  problem,  made  worse  when 
remuneration  fails  to  match  productivity  increases.  Progress 
towards  the  1998-99  pay  settlement  appears  to  have  stalled. 
PSNC  was  ready  to  do  a  deal  at  the  end  of  August,  but  the 
NHSE  is  yet  to  confirm  the  offer.  It  is  no  secret  that  fraud 
scrutiny  money'  was  part  and  parcel  of  this  year's  package. 
Could  it  just  be  that  the  money  for  that  has  been  'borrowed' 
for  something  else  and  the  NHSE  is  unable  to  deliver? 
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ABPI  wants  medicines 
compendium  on  web 


Help  for  carers 
and  non-English 
speakers 

Pharmacists  have  been  involved  with 
the  production  of  health  literature  for 
Tower  Hamlets  Health  Strategy  Group. 
They  helped  with  a  carer's  guide  to 
medicines  and  a  repeat  prescription 
booklet  to  help  patients  on  multiple 
drug  therapy  who  do  not  speak 
English  as  their  main  language. 

'Using  medicines:  A  carer's  guide' 
gives  practical  advice  on  common  prob- 
lems carers  may  encounter.  Compiled 
mainly  by  pharmacists,  it  is  intended  as  a 
quick  source  of  information  on  getting 
repeat  prescriptions,  coping  with  prob- 
lems with  labels  and  containers,  taking 
medicines  correctly  and  watching  for 
unwanted  side  effects. 

Launching  the  booklet  at  a  confer- 
ence on  Monday,  Roger  Odd,  the  Royal 
Pharmaceutical  Society's  head  of  prac- 
tice, hoped  the  booklet  would  be  used 
as  a  blueprint  for  others  to  follow. 

The  repeat  prescription  booklet  is 
written  partly  in  English  and  partly  in 
Bangladeshi.The  prescriber  or  pharma- 
cist enters  the  drug  names  and  when 
they  should  be  taken,  while  a  bilingual 
health  advocate  explains,  in  the 
patient's  own  language,  why  the  medi- 
cines have  been  prescribed. 
Pharmacists  enter  details  of  repeat  sup- 
plies and  OTC  medicines  being  taken. 

Dr  Dipak  Kalra,  a  former  GP  and 
now  a  senior  lecturer  at  University 
College  London,  has  trialled  the  proto- 
type design  and  the  booklet  is  now 
ready  for  further  trials  at  12  sites. 

"If  it  is  successful  we  will  look  to 
cover  more  languages,  widen  distribu- 
tion and  seek  funding  for  national  pro- 
motion, although  this  is  likely  to  take 
about  two  years "  Dr  Kalra  told  C&D. 

The  conference,  Medicines  safety 
and  older  people',  highlighted  the 
communication  and  cultural  barriers 
facing  patients  and  professionals  in  the 
East  London  and  City  Health  Authority 
area,  where  half  the  population  does 
not  speak  English  as  a  first  language. 

Pharmacist  Rafia  Begum  described  a 
project  that  Tower  Hamlets  Health 
Strategy  Group  had  carried  out  among 
elderly  people  in  day  centres.This  had 
involved  brown  bag'  sessions,  transla- 
tion of  medicine  labels  and  informa- 
tion cards,  as  well  as  bilingual  cassette 
tapes  on  medical  conditions. 

Two  other  local  pharmacists  - 
Jeffrey  Glassman  and  Monica  Harris  - 
explained  to  their  audience  of  care 
workers,  voluntary  and  social  services 
representatives  how  community  phar- 
macists could  provide  monitored 
dosage  systems  and  domiciliary  visits, 
give  health  talks  to  community  groups 
and  work  with  bilingual  advocates. 


The  Association  of  the  British 
Pharmaceutical  Industry  is  consider- 
ing producing  an  electronic  com- 
pendium of  unbiased  information  on 
UK  medicines,  to  counteract  the 
uncontrolled  information  appearing 
on  the  internet. 

The  association  has  set  up  a  "think 
tank"  to  examine  ways  of  giving  infor- 
mation about  prescription  medicines 
without  promoting  them  to  the  pub- 
lic, which  is  illegal. 

ABPI  president  Michael  Bailey  told  a 
press  briefing  on  Monday:  "There  is  a 
fine  line  between  what  is  fact  and 
what  is  promotional."  The  working 
group  will  include  journalists  from  the 
national  and  professional  press  and 


Salford  andTrafford  Health  Authority  is 
employing  clinical  pharmacists  and 
pharmacy  technicians  as  part  of  a 
new  five-year  medicines  management 
strategy. 

Each  of  the  four  shadow  primary- 
care  groups  will  have  a  full-time  tech- 
nician and  at  least  a  half-time  clinical 
pharmacist.  The  pharmacists  will 
review  patient  medication  and  advise 

This  week's  Guest 
Editor:  Dr  Simon  Fradd 


GPs  are  overwhelmed  with 
patients  seeking  help  for  minor 
illnesses.  This  week's  Guest  Editor 
is  Dr  Simon  Fradd,  chairman  of 
the  Doctor  Patient  Partnership 
which  is  keen  to  promote  the  use 
of  community  pharmacies  as  one 
of  his  authors,  Kristin  McCarthy, 
explains.  The  patient's  viewpoint 
comes  from  Joe  Corkhill  of  the 
National  Association  for  Patient 
Participation.  Ian  Banks,  a  GP  and 
member  of  the  DPP  board, 
outlines  where  the  views  of 
doctors  and  patients  part 
company.  Turn  to  p24. 


ethicists,  as  well  as  industry  represen- 
tatives. 

Trevor  Jones,  ABPI  director-general, 
said:  'A  lot  of  drug  information  on  the 
internet  is  well-intentioned  but  unin- 
formed." Patients,  rightly,  wanted  to 
participate  in  decisions  about  their 
treatment  and  needed  accurate  unbi- 
ased information.  The  ABPI  did  not 
want  to  diminish  the  role  of  doctors, 
but  patients  who  wished  should  be 
able  to  discuss  their  treatment  options 
intelligently.  It  was  also  in  the  doctors' 
interests  to  have  informed  discussions 
with  patients. 

Mr  Bailey  added:  "Eventually  we 
hope  the  good  information  will  drive 
out  the  bad  [on  the  internet].  But  at 


GPs  on  prescribing,  while  the  techni- 
cians will  counsel  patients  on  the  use 
of  medicines.  Two  of  the  pharmacists 
have  shared  posts  in  local  hospitals,  so 
they  will  be  able  to  "bridge  the  gap 
between  primary  and  secondary  care", 
says  Dr  Stuart  Talbot,  a  former  GP,  now 
with  the  public  health  department. 

One  of  the  aims  of  the  strategy  is  to 
cut  drug  wastage  by  at  least  £100,000 


Young  teenagers  who  smoke  regularly 
"already  appear  to  be  developing  a 
dependency  on  cigarettes",  the  Office 
of  National  Statistics  has  concluded. 

Just  under  half  (49  per  cent)  of  reg- 
ular smokers  aged  between  1 1  and  1 5, 
would  find  it  difficult  to  go  without 
smoking  for  a  day,  while  22  per  cent 
would  find  it  very  difficult.  And  just 
under  half  of  teenagers  have  their  first 
cigarette  within  an  hour  of  waking  up. 

The  survey  for  1997,  issued  last 
week,  says  that  7  per  cent  of  young 
teenagers  who  live  with  non-smoker 
parents  are  regular  smokers.  In  house- 
holds where  both  parents  smoke,  the 
figure  rises  to  18  per  cent.  Half  (49  per 
cent)  of  teenage  smokers  reported 
they  would  like  to  give  up  smoking, 
while  slightly  more  thought  they 
would  give  the  habit  up  in  the  future. 

The  survey  focused  on  cigarette 
dependency  and  children's  awareness 
of  smoking  related  articles,  promotions 
and  advertising.  Although  92  per  cent 
of  teenagers  could  recall  adverts  about 
the  dangers  of  drinking  and  driving, 
fewer  recalled  adverts  warning  young 


present  we're  not  able  to  put  the  good  b 
information  in." 

•  The  industry  wants  to  take  part  in 
decisions  on  medicines  made  by  the 
National     Institute     for  Clinical 
Effectiveness.  "Why  should  anyone  not 
want  to  involve  the  people  who  know  \ 
most  about  the  medicines  they  pro- 
duce?"  asked  Trevor  Jones.  While  fur- 
ther details  on  NICE'S  remit  have  yet  to  !  I 
be  published,  the  ABPI  is  concerned  \i 
that  it  will  concentrate  too  heavily  on 
new  medicines.  Having  to  prove  cost- 1( 
effectiveness  pre-launch  would  fur- 
ther delay  their  availability  to  the  NHS. : 
He  hoped,  too,  that  any  guidelines  on 
medicines   would   be  "permissive 
rather  than  coercive". 


a  year  through  patient  education  and 
analysing  the  prescribing  patterns  of 
GPs  and  trusts.  GPs  will  be  encouraged 
to  prescribe  generically  and  patients 
will  receive  information  packs  on  min- 
imising drug  wastage. 

The  total  projected  cost  of  employ- 
ing the  pharmacists  and  technicians 
will  be  between  £169,000  and 
£197,000  in  the  first  year. 


people  about  the  health  risks  of  smok- 
ing. Young  teenagers  and  smoking  in 
1997'. The  Office  for  National  Statistics. 


'Take  the  plunge'  is  the 
theme  of  next  year's  No 
Smoking  Day  on  March  10. 
Free  campaign  packs  are 
available  for  pharmacies.  To 
register  for  a  pack,  contact 
Dermot  Ryan  on  071  9 16 
8070/fax  0171  916  7556  or 
send  an  e-mail  to  no.  smok- 
ing, day  @  virgin,  net 


Pharmacists  manage  a  strategic  move  in  Salford 


Smoking  teenagers  developing  a  habit 
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Concordance  moves  on  with 
co-ordinating  group 


IN  BRIEF 


Hutton  replaces  Boateng 
In  the  reshuffle  following  the  resig- 
nation of  Welsh  Secretary  Ron 
Davies  on  Tuesday,  junior  health 
minister  Paul  Boateng  has  moved  to 
the  Home  Office  and  has  been 
replaced  at  the  Department  of 
Health  by  Barrow-in-Furness  MP 
John  Hutton. 

Prescribing  choices  leaflet 
A  leaflet  encouraging  greater  patient 
awareness  of  their  conditions  and 
explaining  why  treatment  may  vary 
has  been  issued  by  the  Association  of 
the  British  Pharmaceutical  Industry 
and  the  Long-Term  Medical  Conditions 
Alliance.  'Prescribing  choice'  says 
doctors  need  to  encourage  a  dialogue 
and  patients  need  to  offer  information 
that  might  be  relevant.  The  role  of 
pharmacists  is  mentioned.  Copies  can 
be  obtained  from  the  ABPI  on  0171 
9303477  ext  1446. 

Pesticides  in  baby  foods 

The  maximum  limit  of  detectable 
pesticides  in  baby  foods  is  to  be  set 
at  O.lmg/kg  by  the  European 
Commission.  There  will  be  a  transi- 
tion period  for  the  60  per  cent  of 
European  products  which  do  not 
comply  until  December  31,  2001. 

Insulin  pens  and  the  NHS 

The  Health  Secretary  "expects  to 
make  a  decision  shortly"  on  the 
availability  of  diabetic  pen  injection 
systems  through  the  NHS,  health 
minister  Alan  Milburn  said  in  a  writ- 
ten answer  on  Monday. 

Drug  misuse  statistics 
Although  the  number  of  individual 
drug  misusers  presenting  to  agen- 
cies decreased  in  the  six  months  to 
September  30,  1997,  this  is  likely  to 
be  due  to  changes  in  reporting  prac- 
tice, says  the  Department  of  Health. 
The  Statistical  Bulletin  'Use  of  drug 
misuse  services  in  England,  1  April 
1997  to  30  September  1997'  was 
published  last  Thursday. 

Therapy  services  directory 
A  directory  featuring  over  80  exam- 
ples of  services  for  elderly  or  dis- 
abled people  with  continuing  health- 
care needs  has  been  published  by 
the  Department  of  Health.  Copies 
are  available  from  the  DoH,  PO  Box 
410,  Wetherby  LS23  7LN.  Fax  0990 
210266. 

CFC-free  inhaler  briefing 
The  NHS  Executive  issued  advice 
last  Friday  on  phasing  out  CFC-con- 
taining  metered  dose  inhalers.  It 
instructs  health  authorities  and  NHS 
Trusts  to  develop  "appropriate 
strategies  between  local  patient  and 
professional  groups,  and  between 
primary  and  secondary  care". 


A  co-ordinating  group  on  concordance 
has  been  established  by  the  Royal 
Pharmaceutical  Society. 

Supported  by  the  Department  of 
Health  and  Merck  Sharp  &  Dohme.the 
multi-professional  group  aims  to  carry 
forward  the  recommendations  of  the 
Society's  1997  report  'From  compli- 
ance to  concordance'  (C&D  March  8, 
1997,  p5).  It  is  due  to  run  for  three 
years,  initially, and  will  continue  to  pro- 
mote concordance  related  activities  as 
well  as  maintaining  interest  in  and 
continuing  development  of  concor- 
dance as  a  multidisciplinary  topic. 


Premiership  football  programmes  and 
Angling  Times  are  being  used  to  target 
men  in  a  coronary  heart  disease  health 
promotion  campaign  launched  on 
Tuesday.  The  London  Underground 
will  also  carry  advertising. 

Every  two  minutes  someone  in  the 
UK  has  a  heart  attack.  Research  shows 
survival  could  be  trebled  if  people 
recognised  symptoms  and  acted 
appropriately,  say  the  Doctor  Patient 
Partnership,  the  Men's  Health  Forum 
and  the  British  Heart  Foundation, 
which  have  joined  together  in  the 


The  Welsh  health  action  plan,  a  strate- 
gic framework  based  on  the  Better 
health  -  better  Wales'  consultation 
paper,  has  been  formally  launched.The 
strategy  will  see  the  establishment  of  a 
Wales  Centre  for  Health,  as  well  as 
measures  to  improve  children's  health 
and  tackle  health  inequalities. 

The  Wales  Centre  for  Health  will  be 
established  "to  provide  multidiscipli- 
nary support  and  advice  for  the 
National  Assembly  on  public  health 
issues".  In  turn,  the  National  Assembly 
will  be  responsible  for  establishing 
corporate  health  planning,  including 
Health  Impact  Assessment. 

Launching  the  framework  last 
week, Welsh  health  minister  Jon  Owen 
Jones  said  that  the  action  plan  to 
improve  public  health  was  a  medium 


The  Medicines  Control  Agency  has 
promised  to  review  the  legislation  on 
aspirin  75mg,in  the  light  of  comments 
received  by  the  Royal  Pharmaceutical 
Society  and  others.  The  Society  wants 
aspirin  75mg  to  be  exempted  from  the 


A  research  fellow  will  be  funded  by 
the  £250,000  announced  at  last  year's 
British  Pharmaceutical  Conference. 
Other  activities  will  include: 

•  setting  up  a  concordance  web  site 
where  current  research  can  be  posted 
in  1999 

•  publishing  a  regular  newsletter, 
linked  to  the  web  site 

•  organising  an  outreach  programme 
to  bring  together  the  many  interests 
involved  in  concordance 

•  acting  as  an  informal  network  of 
researchers  with  projects  relating  to 
compliance  and  concordance 


campaign  Chest  pain:  what  men 
should  know'. 

"We  really  need  to  get  the  message 
to  men  that  it  is  OK  to  ask  for  medical 
advice  especially  if  they  think  that 
they  may  be  at  risk  of  heart  disease," 
said  DPP  chairman  Simon  Fradd. 

The  DPP  has  produced  a  wallet 
card,  Heart  attack  -  know  the  symp- 
toms'. These  are  being  sent  to  health 
authorities  for  distribution  from 
leisure  centres,  pharmacies,  etc. 
Requests  for  extra  cards  can  be  faxed 
to  the  DPP  on  0171  383  6403. 


to  long-term  strategy.  "It  is  about  tack- 
ling health  inequalities,  about  collabo- 
ration across  the  professions  and 
across  sectors,  about  working  together 
to  improve  health  and  avoid  ill-health 
wherever  possible,"  he  said. 
Measures  to  be  introduced  include: 

•  establishing  healthy  living  centres 
in  deprived  communities 

•  introducing  Tobacco  control' 

•  establishing  a  Welsh  Executive  of 
the  Food  Standards  Agency 

•  broadening  the  evidence  base 
about  health-related  outcomes 
through  a  new  public  health  research 
programme 

•  establishing  a  programme  of  multi- 
professional  public  health  training 
with  the  Welsh  Collaboration  for 
Health  and  Environment  (WCHE). 


recent  controls  on  OTC  analgesic  pack 
sizes  so  pharmacists  can  sell  larger 
quantities  without  prescription.  The 
request  has  also  been  supported  by 
manufacturers,  says  the  Society's  head 
of  practice  Roger  Odd. 


•  providing  a  link  between  the 
research  activity  and  the  education 
and  training  needs  of  professionals. 

The  group  of  1 5  members  will  bring 
together  prescribers  and  other  health 
professionals  including  pharmacists, 
doctors,  nurses  and  social  scientists.  It 
will  be  chaired  by  Professor  Marshall 
Marinker  and  pharmacist  members 
include  Alison  Blenkinsop,  Marshall 
Davies,  and  Rob  Home. 

Day  to  day  organisation  of  the 
group  will  be  co-ordinated  by  Miriam 
Harris,  the  Society's  practice  research 
manager. 

Keele  offers 
course  on  working 
with  PCGs 

Short  courses  for  pharmacists  wishing 
to  work  with  doctors  and  primary  care 
groups  are  being  offered  by  the 
Department  of  Medicines  Management 
at  Keele  university  from  Spring  1999. 

The  course  comprises  a  distance 
learning  module  and  a  two  day  study 
workshop  and  costs  £495  (£465  with- 
out accommodation). The  course  will 
run  four  times  a  year.  Credits  collected 
on  completion  of  the  course  can  go 
towards  the  department 's  diploma  in 
community  pharmacy. 

Further  details  from  Bev  Oakden  on 
01782  584207. 

Prescription  form 
changes  proposed 
by  economist 

Doctors  should  indicate  what  diagno- 
sis has  been  made  when  prescribing  a 
drug,  health  economist  Alan  Maynard 
has  proposed. 

To  help  ensure  prescribing  guide- 
lines are  met,  it  is  necessary  to  "alter 
the  prescription  form,  adding  boxes 
for  diagnostic  code  and  a  unique- 
patient  identifier".  GPs  who  do  not 
complete  the  boxes  should  be  finan- 
cially penalised,  he  added  in  a  letter  to 
The  Guardian  on  Wednesday.  The 
guidelines  would  be  generated  by  the 
National  Institute  for  Clinical 
Excellence,  to  be  established  as  part  of 
the  New  NHS  to  promote  best  practice 
and  clinical  and  cost-effectiveness. 

Professor  Maynard,  who  is  based  at 
York  University's  Health  Policy  Group, 
also  called  for  the  Prescription  Pricing 
Authority  to  be  adequately  funded  so  it 
can  review  GP  behaviour  and  feed 
data  back  to  primary  care  groups. 


DPP  targets  men's  heart  health 


Welsh  health  action  plan  launched 


MCA  to  review  aspirin  75mg 
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Statutory  Committee  adjourns  after 
'natural  justice'  warning 


A  pharmacist  whose  trial  for  conspira- 
cy to  defraud  the  NHS  with  a  prescrip- 
tion scam  collapsed  last  year,  claimed 
his  right  to  "natural  justice"  was  in 
jeopardy  at  a  Statutory  Committee 
hearing. 

Arshad  Zahoor  Malik,  of  Ilford, 
Essex,  was  sole  proprietor  of  Plashet 
Pharmacy,  East  Ham,  London,  between 
1 990  and  1 994.  Since  then,  he  has  been 
a  director  of  Kenwisc  Limited,  which 
now  owns  the  pharmacy  where  he 
remains  superintendent  pharmacist. 

The  Statutory  Committee  adjourned 
the  disciplinary  hearing  after  listening 
to  legal  submissions  from  Richard 
Lissack  QC,  who  also  represented  Mr 
Malik  at  Snaresbrook  Crown  Court  at 
Easter  last  year.  Mr  Malik  appeared 
with  co-defendants  GP  Dr  Gerald  0' 
Moore  from  Chigwell,  Dr  Mohinder 
Singh  of  Ilford  and  receptionist  Jean 
Cummingsof  East  Ham,  two  years  after 
their  arrest.  The  four  defendants  were 


dismissed  with  a  not  guilty  verdict 
after  the  Judge  declared  a  mis-trial  38 
days  into  proceedings,  at  the  end  of 
the  prosecution  case. 

Mr  Lissack  told  the  Committee  "It 
had  been  the  consistent  theme  of 
those  defending  Mr  Malik  that  he  had- 
n't been  treated  fairly.  The  learned 
judge  stopped  the  case  as  an  abuse  of 
process.  It  ended  in  the  complete 
exoneration  of  Mr  Malik  and  others." 

The  hearing  was  told  there  were  six 
main  allegations  against  Mr  Malik 
made  by  the  Society  relating  to  his  pro- 
fessional duties. 

In  July  1994,  police  found  blank  pre- 
scriptions, some  with  doctors'  signa- 
tures and  some  from  Mr  Malik's  broth- 
er's South  Woodford  dental  practice,  at 
his  home  and  in  his  pharmacy. 

In  police  interviews,  Mr  Malik 
admitted  writing  out  prescriptions 
and  supplying  patients  with  medica- 
tion for  which  there  was  no  doctor's 


prescription.  Police  also  allegedly 
found  notebooks  and  lists  drawn  up  by 
Mr  Malik  between  1992  and  1994 
showing  that  controlled  drugs  -  barbi- 
turates, strong  painkillers  and  slim- 
ming drugs  -  were  supplied.  It  is  also 
alleged  the  pharmacist  sent  lists  to 
doctors  so  that  prescriptions  could  be 
issued  subsequently. 

Comparisons  between  the  note- 
books, the  lists  and  the  prescriptions 
are  said  to  have  revealed  discrepancies 
in  items,  quantities  and  strength. 

David  Bradly,  for  the  Society,  main- 
tained these  were  all  evidence  of 
unsafe  practices,  making  it  impossible 
to  say  which  medications  the  patients 
received. 

Mr  Lissack  argued  that  the  allega- 
tions laid  out  by  the  Society  were  too 
"general"  and  "wide  ranging"  for  the 
interest  of  "natural  justice"  the 
European  Human  Rights  Convention 
or  even  the  principle  of  fair  trial  set 


out  750  years  ago  in  the  Magna  Carta, 
to  be  served. 

He  maintained  there  was  a  danger 
of  the  Committee  "trespassing  on  the 
ground"  of  the  £3.25  million  Crown 
Court  case  which  had  to  be  aban- 
doned in  May  last  year  after  deficien- 
cies in  the  Crown  Prosecution  Service 
case  were  revealed. 

Mr  Bradly  rebutted  objections  to  the 
notice  of  hearing  issued  by  the  Society 
saying:  '  What  it  says  to  Mr  Malik  and 
the  Committee  is  that  he  has  done  a 
number  of  things. 

"The  Society  says  that  is  miscon- 
duct. It  has  nothing  to  do  with  crimi- 
nal proceedings,  nothing  to  do  with 
dishonesty." 

The  Committee  ruled  that  the 
Society's  written  opening  and  a  writ- 
ten statement  of  Mr  Malik's  case 
should  be  exchanged,  along  with  wit- 
ness statements,  before  the  hearing 
resumes. 


Call  for  recognition  of  rural  health  problems 


Representatives  of  rural  life  have 
called  on  the  Government  to  counter 
health  inequalities  brought  about  by 
the  greater  costs  of  providing  rural 
health  services. 

Distance  and  sparseness,  especially 
in  remote  areas,  are  adding  costs  for 
both  patients  and  health  workers.  "If 
we  are  looking  for  a  genuinely  equal 
health  service,  and  if  the  Government 
is  being  honest  in  its  commitment  to 
these  areas,  these  additional  costs  have 
to  be  faced,"  said  Institute  of  Rural 
Health  director  Dr  John  Wynn-Jones. 


Dr  Wynn-Jones  was  speaking  at  the 
Rural  Health  Forum  held  in  London  on 
Monday. 

The  forum  aims  to  develop  indica- 
tors which  accurately  reflect  the 
health  needs  of  rural  areas:  some  87 
per  cent  of  rural  parishes  do  not  have 
a  pharmacy  in  a  doctor's  surgery  and 
89  per  cent  do  not  have  a  pharmacy 
independent  of  a  doctor's  surgery. 

Normal  measures  of  poor  health 
such  as  prevalence  of  disease  and  mor- 
tality rate  appear  to  make  rural  areas 
look  healthy  argued  Dr  Wynn-Jones. 


"Yet  in  reality,  the  figures  conceal 
pockets  of  genuine  ill  health,  often 
associated  with  poverty  and  poor 
housing.  Far  more  subtle  and  complex 
indicators  to  accurately  reflect  this  sit- 
uation need  to  be  developed." 

Addressing  the  conference,  Health 
Secretary  Frank  Dobson  acknowl- 
edged that  rural  areas  have  certain  spe- 
cial features  and  special  needs.  "The 
biggest  special  feature  is  that  in  rural 
areas  the  people  are  not  very  thick  on 
the  ground  and  nor  are  hospitals,  clin- 
ics and  surgeries,"  he  said. 


British  National  Formulary  highlights  less  suitable'  drugs 


The  36th  edition  of  the  British 
National  Formulary  uses  a  new  device 
to  highlight  drugs  which  are  consid- 
ered by  the  Joint  Formulary 
Committee  to  be  'less  suitable  for  pre- 
scribing'. 

Executive  editor  of  the  BNF  Dincsh 
Mehta  explained  that  previously,  such 
products  appeared  in  smaller  print, 
but  feedback  from  readers  suggested 
that  this  was  not  sufficiently  obvious, 
particularly  for  readers  using  the  elec- 
tronic version.As  a  result,  the  latest  edi- 
tion of  the  book  features  a  new  symbol 
which  appears  beside  the  name  of  the 
drug  or  preparation. 

He  added  that  the  phrase  less  suit- 
able' was  carefully  chosen  as  it  does 


not  imply  that  the  product  is  unsafe  or 
ineffective,  simply  that  it  would  not 
necessarily  be  the  first  choice  in  a  par- 
ticular therapeutic  category.  Often  this 
is  because  new  developments  have 
overtaken  the  product  and  more  effec- 
tive products  are  now  available. 

Drugs  and  branded  products  which 
have  been  highlighted  in  this  way 
include  Sudafed,  Cerumol,  Otex, 
Exterol,  Buscopan,  Alupent  prepara- 
tions, Combivent,  Duovent,  Migraleve 
preparations,  and  co-codamol. 

Warner  Lambert  Consumer 
Healthcare,  manufacturer  of  Sudafed, 
said,  "more  than  a  dozen  clinical  stud- 
ies have  shown  that  pseudoephedrine 
is  an  extremely  efficacious  treatment 


for  nasal  congestion  and  blocked 
sinuses,  and  pharmacists  can  recom- 
mend it  with  confidence." 

Dr  Mike  Pearson  of  the  British 
Thoracic  Society  defended 
Combivent,  explaining  that  "it  has  a 
role  to  play  in  management  of  chronic 
obstructive  pulmonary  disease  and  we 
recommend  its  use  on  good  data. 

A  front-page  report  in  The 
Guardian  on  October  27  which  high- 
lighted the  new  graphic  in  the  BNF, 
suggested  that  some  of  these  products 
'do  not  work'  and  are  costing  the  NHS 
up  to  £100  million  annually.  However 
manufacturers  disagree  saying  that  all 
licensed  medicines  have  had  to  prove 
their  efficacy  and  safety 


W  Herts  asks  for 
pharmacists  views 
on  PCGs 

Pharmacists'  future  aspirations  are 
being  sought  by  West  Hertfordshire 
Health  Authority's  community  phar-  j 
macy  facilitator. 

As  part  of  a  move  to  involve  com-  j 
munity  pharmacists  in  the  develop-  j 
ment  of  primary  care  groups,  as  well  as  j; 
raising  their  profile  and  extending  ser-  j 
vices,  Rebecca  Neal  is  sending  a  ques-  J 
tionnaire  to  pharmacists  to  establish  j 
current  practice  and  perceived  train-  j 
ing  needs  as  well  as  feelings  about 
future  roles.This  will  be  used  "to  facili-  j 
tate  the  transition  of  community  phar-  | 
macists  in  the  New  Age". 

Ms  Neal  wants  to  ensure  all  commu- 
nity pharmacists  have  the  opportunity 
to  contribute  at  whatever  level  they  I 
feel  comfortable.  A  series  of  meetings  j 
has  been  arranged  in  the  five  PCG  ]! 
areas  of  West  Herts,  which  will  take  | 
place  over  the  next  fortnight.  These 
should  act  as  a  forum  for  discussion  on  j 
the  impact  of  PCGs.  All  pharmacists  j 
wishing  to  attend  should  contact  the 
Local  Pharmaceutical  Committee  sec-  j 
retary  on  01707  390095. 

Further  copies  of  the  questionnaire 
from  the  secretary  to  the  assistant 
director  of  public  health  at  WHHA, 
Tonman  House,  63-77 Victoria  Street,  St 
Albans,  Herts  AL1  3ER. 
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Wigan  supports 
on-call  service 

Wigan  and  Bolton  Health  Authority  is 
spending  £14,540  a  year  on  an  out-of- 
hours  pharmacy  service. 

About  30  pharmacists  take  it  in 
turns  to  spend  a  week  on  call  for  dis- 
pensing between  1 1pm  and  Sam. They 
have  a  mobile  telephone  with  a  num- 
ber known  only  to  the  police  and  med- 
ical out-of-hours  services. 

Patients  with  an  urgent  prescription 
contact  the  police  and  the  pharmacist 
arranges  to  meet  the  patient  or  repre- 
sentative at  the  (iP  out-of-hours  centre 
which  has  a  permanent  security 
guard.The  pharmacist  on  call  has  a  key 
to  a  pharmacy  at  the  centre,  where  the 
prescription  is  dispensed.  The  centre 
submits  the  prescription  for  pricing 
but  the  'urgent'  fee  goes  to  the  phar- 
macist who  also  collects  £200  a  week 
for  being  on  call. 

So  far  the  pharmacists  have  dis- 
pensed an  average  of  three  prescrip- 
tions a  month, mostly  before  midnight. 
The  service  is  due  for  formal  review  at 
the  end  of  November.  It  was  set  up  fol- 
lowing complaints  in  the  local  press 
that  patients  could  not  get  urgent  med- 
icines after  normal  opening  hours. 

Trains  are  the 
least  healthy  form 
of  commuting 

Train  commuters  are  almost  guaran- 
teed at  least  one  cold  a  year  according 
to  figures  from  a  new  survey.  Bus  and 
tube  passengers  fare  slightly  better,  but 
pedestrians  are  only  half  as  likely  as 
train  users  to  suffer  a  cold. 

Roche's  commuter  profile  survey 
found  that  during  last  winter  100  per 
cent  of  train  passengers  contracted  at 
least  one  cold.  For  bus  and  Tube  pas- 
sengers the  figure  was  87  per  cent,  for 
car  drivers  75  per  cent,  cyclists  55  per 
cent  and  pedestrians  50  per  cent.  Bus 
users  face  the  greatest  risk  of  re-infec- 
tion, with  one  fifth  suffering  a  cold 
three  or  more  times  within  the  six 
month  winter  period. 

The  survey  also  looked  at  attitudes 
to  colds  at  work.  One  in  three  respon- 
dents believed  they  had  passed  their 
cold  on  to  a  colleague  at  work  during 
the  past  year.  Bosses'  attitudes  vary 
regionally,  with  Londoners  most  likely 
to  have  a  manager  willingly  agreeing 
time  off.  Only  half  of  Cardiff  respon- 
dents think  they  were  treated  sympa- 
thetically, while  in  Birmingham,  one  in 
five  employees  encountered  displea- 
sure and  were  only  begrudgingly  given 
sick  leave. 

Roche  used  the  survey  to  bolster  its 
call  to  make  last  Monday  National 
Antifreeze  Day.  It  aimed  to  remind  peo- 
ple to  prepare  for  winter  colds  and  flu, 
much  like  preparing  a  car  for  winter. 


Fee  per  item  and 
pharmaceutical 
care  don't  mix 

I  have  just  spent  half  an  hour  of  my 
very  valuable  time  sorting  out  a 
potential  interaction  between 
ciproxin  and  warfarin.The  outcome, 
after  three  phone  calls,  much 
searching  in  the  literature  for 
constructive  alternatives  and  careful 
questioning  of  the  patient  was  that 
"perhaps  we  will  leave  it  and  see  if 
the  infection  resolves  itself  ". 

I  did  have  the  satisfaction  of  thanks 
from  a  grateful  patient  who 
understood  that  his  welfare  was  my 
first  consideration. As  an  exercise  in 
pharmaceutical  care,  the  episode 
cannot  be  faulted,  but  as  an  example 
of  how  to  run  a  business  the  whole 
affair  was  a  disaster! 

Many  disgruntled  customers  were 
kept  waiting,  staff  time  was  utilised 
inefficiently  and,  finally,  there  was  not 
even  a  prescription  fee  as 
compensation.  It  is  now  too  late  to 
tell  this  story  to  Frank  Dobson,but 
the  clear  lesson  is  that  pharmaceutical 
care  and  the  fee-per-item  system  of 
remuneration  are  incompatible. 

Taken  to  its  logical  conclusion,  I 
could  practise  impeccable 
pharmaceutical  care,  materially 
benefit  the  health  of  many  of  my  now 
loyal  patients,  but  quickly  go 
bankrupt  in  the  process.  Meanwhile, 
the  prescription  factory  pharmacy  up 
the  road,  with  its  get  rich  quick' 
philosophy,  practises  its 
pharmaceutical  care  by  referring  all 
time-wasting  queries  straight  to  me! 

It's  all  about 

patient 

perceptions 

Another  review  comparing  the 
effectiveness  of  paracetamol  and  CO- 
proxamol  in  the  treatment  of  acute- 
pain  has  found  no  significant 
difference  (Chemist  &  Druggist 
October  24,  p8). 

So  what's  new?This  is  a  tale  that 
has  been  retold  many  times:  still  co- 
proxamol  marches  on  victorious. The 
problem  is  not  of  actual  benefit,  but 
of  perceived  benefit.  1  am  more  and 
more  frequently  being  asked  for  a 


strong  painkiller.  Paracetamol  is 
considered  by  many  patients  not  to 
be  strong  enough,  when  nine  times 
out  of  ten  they  have  not  even  taken  it! 
Also,  paracetamol  is  a  very  bitter  drug 
and  the  uncoated  tablets  we  sell  or 
dispense  can  be  very  unpleasant  to 
take. 

Whether  or  not  co-proxamol  and 
paracetamol  are  equally  effective  in 
the  relief  of  acute  pain  is  irrelevant 
because  both  patients  and  prescribers 
want  to  believe  there  is  a  difference.  I 
long  ago  gave  up  the  unequal  struggle 
of  trying  to  convince  them  otherwise. 

The  very  name  co-proxamol 
implies  increased  strength  so,  unless 
toxicity  becomes  an  issue,  the 
prescribing  flexibility  provided  by  its 
perceived  superiority  could  be 
considered  an  advantage  limiting  the 
unnecessary  use  of  genuinely  stronger 
painkillers. 

Price  vs  good 
practice  on  the 
dispensing  bench 

The  pricing  structure  for  different 
strengths  of  the  same  drug  continues 
to  confuse  me. This  was  recently 
highlighted  by  a  prescription  for 
Amias  8mg,  with  a  dose  of  half  a 
tablet  daily. 

The  patient  had  been  previously 
stabilised  on  4mg  tablets,  but  this 


time  had  been  told  by  his  doctor  to 
take  a  half  of  an  8mg,  because  it  was 
so  much  cheaper. 

And  he  is  right:  28  x  4mg  costs 
£13.40,  whereas  28  x  8mg  is  £15.75. 
Taking  a  half  of  8mg  costs  £8.87,  a 
saving  of  £5.53  per  month.  But  why 
stop  there' The  patient  could 
carefully  cut  the  l6mg  tablets  into 
quarters  and  that  would  save  £8.63 
per  month! 

For  accurate  dosages  it  is  obviously 
bad  practice  to  break  tablets 
unnecessarily  into  pieces  when  the 
correct  strength  is  available,  but  when 
the  price  differentials  between 
strengths  are  so  large  it  is 
understandable  that  cost-conscious 
prescribers  may  be  tempted  to 
compromise. 

The  practice  cannot  be 
professionally  condoned  but  the  fault 
does  not  lie  with  the  prcscriber;  it  lies 
with  those  manufacturers  who  price 
their  drugs  in  order  to  force 
pharmacists  to  stock  all  strengths 
regardless  of  demand 

It  used  to  be  common  for  drugs  to 
be  priced  pro  rata  to  strength  so 
pharmacists  had  the  flexibility  to 
satisfy  prescriptions  from  more  easily 
controlled  stock  levels.The  system 
enabled  best  practice  for  minimal 
stockholding,  but  was  bad  business 
for  manufacturers. 

But  when  good  business  makes  for 
bad  practice  perhaps  the  lime  has 
arrived  for  a  return  to  the  pro  rata 
pricing  policies  of  the  past. 
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Bright  eyed  and 
beautiful 


CIBA Vision  is  introducing  Ultra 
Sensitive  Moisturiser  and  a  new  size 
of  Eye  Wash  in  itsVitaleyes  range. 

Both  products  are  formulated  with 
natural  plant  extracts  and  vitamins  to 
help  eyes  look  and  feel  healthy. 

Previously  only  available  in  single- 
use  vials,  the  Eye  Wash  now  comes  in 
a  150ml  bottle  (rsp  £3.49).  Ultra 
Sensitive  Moisturiser  retails  at  £3-99. 

The  brand  is  being  supported  by  a 
consumer  education  programme  and 
product  sampling  through  a 
consumer  helpline  (td:0645  585596). 
This  service  deals  with  specific 
product  queries  and  more  generic 
eyecare  concerns. 
CIBA  Vision. 
Tel:  01489  775557. 

Natural  insect 
repellent  for  all 

ages 

Repello  Products  is  launching  a  non- 
toxic natural  based  insect  repellent  in 
the  UK. 

The  product  has  been  developed  at 
the  University  of  Florida  as  an 
effective  natural  alternative  to  insect 
repellents  made  from  DEET. 

The  active  ingredient  is  geraniol 
which  is  derived  from  natural 
ingredients.The  formulation  includes 
moisturisers  and  aloe  vera  for 
additional  skin  protection. 

It  is  safe  for  all  ages  to  use, 
including  babies,  and  should  be  re- 
applied every  four  hours.  Retail  price 
is£3.99fora50ml  bottle. 
Repello  Products  (UK)  Ltd. 
Tel:  0171  735  5427. 

Sleeping  sales 

Medic  Herb  is  supporting  Valerina 
Night-Time  licensed  herbal  remedy 
with  its  first  nationwide  TV  and  radio 
campaign. 

The  £500,000  campaign  is  targeting 
Britain's  5  million  insomniacs. 

Focusing  on  a  natural  way  to 
sleep',  the  TV  and  radio  commercials 
will  be  broadcast  nationwide  all  night 
until  the  end  of  November. 
Chemist  Brokers 
Tel:  01705  222500. 


Stafford-Miller  goes  into  action  with 
new  toothbrush  range  for  kids 


Stafford-Miller  is  linking  up  with 
Hasbro's  Action  Man  brand  to 
produce  a  range  of  Action 
toothbrushes. 

The  brushes  will  be  available 
in  two  pack  designs  -  Special 
Forces  and  Extreme  Sport  -  and 
four  handle  colours.The  handle 
images,  which  feature  control 
panel  graphics,  are  designed  to 
interact  with  the  child's 
imagination. 

Packaging  is  in  wide  blister 
packs  which  each  have  a  secret 
coded  message  panel  for  young 
adventurers  to  crack. 

The  brushes  feature  a  compact 
head,  slim  neck  and  chunky 
handle  designed  to  be  easy  for 
children  to  grip.  Retail  price  is 
£1.99. 

Christmas  is  a  key  time  for 
character  merchandise  sales  and 
Hasbro  will  invest  heavily  in  Action 
Man  during  this  period. 
•  Stafford-Miller  is  promoting  all 
three  variants  of  its  Sensodyne 


Vega  Nutritionals 
to  distribute 
Ainsworths  range 

Vega  Nutritionals  is  now  handling  the 
distribution  of  the  Ainsworths 
homoeopathic  range  to  the  pharmacy 
trade. 

The  company  is  offering  retailers  a 
free  software  programme  which 
indicates  the  appropriate  Ainsworths 
homoeopathic  remedy  for  a 
customer's  symptoms. 

Ainsworths  Remedy  Finder  is  free 
to  retailers  ordering  the  33  remedies 
in  the  range  and  the  three  first  aid  kits 
which  come  on  an  attractive  display 
stand. 

The  programme  lists  the  33 
products  and  suggests  first,  second 
and  third  possible  treatments  after  the 
symptoms  have  been  fed  into  the 
system.  Simple  to  operate,  it  is  suitable 
for  both  in-shop  PCs  or  lap-tops. 
Vega  Nutritionals  Ltd. 
Tel:  01932  267337. 


toothpaste  with  a  special  offer  for  a 
limited  period. 

Promotional  packs  of  the  45ml 
and  75ml  sizes  are  priced  at  £1.69 
(usually  £1.99)  and  £2.29  (usually 
£3.09)  respectively. 


The  promotion  is  being  supported 
by  a  national  TV  campaign  which  is 
part  of  a  £4.1  million  investment  in 
the  brand. 

Stafford-Miller  Ltd. 
Tel:  01707  331001. 


Askit's  back  on  TV  with  wee  man  advert 
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Askit  Laboratories  is 
supporting  its  Askit 
Superfine  Powder  with  a 
£1 . 1  million  regional 
television  campaign 
during  the  next  month. 
The  advertising  will  run 
on  STV,  Grampian,  C4 
Scotland  and  GMTV 
Scotland  for  a  five  week 
period. 

The  humorous 
commercial  features  the 
Askit  wee  man'  cartoon 
character  who  made  his 
debut  in  a  TV  campaign 
earlier  this  year. The 
character  has  his  head 
pounded  by  a  hammer,  ) 
arrows  fired  at  his  back 
and  a  bucket  put  under 
his  nose. 

The  campaign  is  designed  to 
communicate  the  message  that  the 
brand  (which  contains  aspirin  as  well 
as  an 

aspirin  derivative  and  caffeine)  can 


treat  a  variety  of  pains  including 
headaches,  backaches  and  cold  and 
flu  symptoms. 
Askit  Laboratories. 
Tel:  01236  458909. 


It's  the 


next    best  thing 


Strepsils  Extra  is  a  new  opportunity  in 
throatcare  -  an  anaesthetic  throat  lozenge 
available  for  customers  who  have  the 
confidence  to  self-select. 

Strepsils  Extra  is  a  blackcurrant 
lozenge  that  contains  hexylresorcinol;  an 
antiseptic  with  anaesthetic  properties. 
This  helps  to  fight  off  infection  and 


gently  numbs  the  pain  of  a  sore  throat, 
providing  your  customers  with  the 
effective  relief  they  expect  from  the 
trusted  Strepsils  name. 

This  welcome  new  addition  ensures  that 
the  Strepsils  brand  represents  the 
most  complete  throatcare  range  for  all  your 
customers. 


The  next  step  forward  in  throatcare 


Throat  Lozenge  containing  Hexylresorcinol  BP.  2.4mg.  Indications:  As  an  antiseptic  and 
local  anaesthetic  for  the  relief  of  sore  throats  and  its  associated  pain .  Dosage:  Adults  and 
children  over  6  years:  one  lozenge  to  be  dissolved  slowly  in  the  mouth  every  three  hours 
as  required.  Do  not  take  more  than  12  lozenges  in  24  hours.  Contraindications: 
Hypersensitivity  to  any  of  the  ingredients.  Children  under  6  years  of  age.  Precautions:  If 


symptoms  persist  consult  your  doctor.  Undesirable  effects:  Occasional  hypersensitivity 
reactions.  Legal  Classification:  GSL.  Licence 

Holder:  Ernest  Jackson  &  Co  Ltd,  Devon,  EX17  ^gmm^^  PRi  ViU'FQ 
3AP.  Licence  Number:  PL  0094/0018.  Price:  GUF  OKUUft.&S 
C2  15  Date  of  preparation:,  luly  1998  ^ByPF  HEALTHCARE 


Actually  the  first  thing  she  thinks  of  is 
a  cigarette.  But  NiQuitin  CQ  and  her 
pharmacist's  advice  helped  her  get  over  it. 
When  recommended  NiQuitin  CQ,  she  also 
enrolled  in  the  Committed  Quitters  Stop 
Smoking  Plan.  The  continuous  support 
she  receives  is  personalised  just  for  her, 
keeping  her  motivated  and  in  control. 


She  knew  the  mornings  would  be  tough. 
But  she  was  confident  her  NiQuitin  CQ 
patch  would  relieve  enough  of  the  cravings 
to  keep  her  calm  all  day.  And  why  does 
she  think  of  her  pharmacist? 
Because  that's  where  she  got  the  right 
recommendation  and  advice  to  make  her 
success  possible. 


NiQuitin  CQ 

Nicotine 


HELP  HER  STAY  CALM,  IN  CONTROL  -  AND  QUll 


NiQuitin  CQ  Product  Information.  Presentation:  Matt, 
pinkish-tan,  square,  transdermal  patches.  Available  in  three 
strengths  (sizes):  NiQuitin  CQ  Step  1  (containing  116  mg  nicotine 
per  22  cm'  patch),  NiQuitin  CQ  Step  2  (containing  78  mg  nicotine 
per  15  cm'  patch),  and  NiQuitin  CQ  Step  3  (containing  36  mg 
nicotine  per  7  cm'  patch),  delivering  21  mg,  14  mg,  7  mg  nicotine 
respectively  in  24  hours.  Indications:  Relief  of  nicotine 
withdrawal  symptoms,  including  craving,  associated  with 
smoking  cessation.  If  possible,  use  as  part  of  a  smoking  cessation 
plan  Dosage  and  administration:  Patch  users  must  stop 
smoking  completely.  For  a  habit  of  10  or  more  cigarettes  a  day, 
start  with  Step  1  for  6  weeks,  then  continue  with  Step  2  for 
2  weeks  and  finish  with  Step  3  for  2  weeks.  For  a  habit  of  10  or 
less  cigarettes  a  day,  start  with  Step  2  for  6  weeks  then 
finish  with  Step  3  for  2  weeks.  For  best  results  complete  full 
course  of  treatment.  Do  not  use  for  more  than  10  consecutive 
weeks.  If  patients  still  smoke  or  resume  smoking  they  should 
<$j2§r®  seek  doctors'  advice  before  using  a  further  course. 
Apply  patch  to  clean,  dry  skin  site  once  a  day  preferably 


soon  after  waking.  Remove  patch  after  24  hours 
and  apply  new  patch  to  a  fresh  skin  site.  Patches  may  be 
removed  before  going  to  bed.  However,  24  hour  use  is 
recommended  for  optimum  effect  against  morning  cravings. 
Wear  only  one  paten  at  a  time.  When  handling  patch  avoid 
touching  eyes  or  nose.  Wash  hands  after  use  in  water  only. 
Contraindications:  Use  by  non-smokers,  occasional  smokers  or 
children.  Hypersensitivity  to  the  patch  or  its  components. 
Precautions:  Use  only  on  doctors'  advice  in  cardio-vascular 
disease  (e.g.  angina,  stroke,  arrhythmias,  severe  peripheral 
vascular  disease,  recent  myocardial  infarction),  uncontrolled 
hypotension;  severe  renal  or  hepatic  impairment,  peptic  ulcer, 
hyperthyroidism,  insulin-dependent  diabetes,  phaeo 
chromocytoma,  atopic  or  eczematous  dermatitis.  Concomittant 
medication  may  need  dose  adjustment  due  to  reduced  nicotine 
levels;  caffeine,  theophylline,  imipramine,  pentazocine, 
phenacetin,  phenylbutazone,  insulin,  adrenergic  blockers  may 
need  dose  decrease;  adrenergic  agonists  may  need  dose 
increase.  Patients  should  be  warned  not  to  smoke  or  use  other 


nicotine-containing  patches  or  gums  when  using  NiQuitin  CQ. 
Keep  safely  away  from  children.  Side  effects:  Transient  rash, 
itching,  burning,  tingling  at  site  of  application  should  resolve  on 
removal  of  patch;  rarely,  allergic  skin  reactions.  Occasionally, 
tachycardia.  Other  systemic  effects  may  relate  either  to  using 
patches  or  smoking  cessation:  nausea,  mild  stomach  upset, 
constipation,  cough,  sore  throat,  dry  mouth,  muscle/joint  pain, 
headache,  weakness,  flu  type  symptoms,  dizziness,  sleep 
disturbance.  Mild  effects  should  resolve  with  continued  use;  if 
troublesome,  Step  1  users  can  step  down  to  Step  2  for  remainder 
of  initial  6  weeks,  then  use  Step  3  for  final  2  weeks.  Pregnancy 
and  lactation  incl.  trying  to  become  pregnant:  Use  only  on 
advice  of  a  doctor.  Legal  category:  P,  Product  licence  number: 
NiQuitin  CQ  21  mg  (Step  1)  00079/0347;  NiQuitin  CQ  14  mg 
(Step  2)  00079/0346;  NiQuitin  CQ  7  mg  (Step  3)  00079/0345. 
Product  licence  holder:  SmithKline  Beecham  Consumer 
Healthcare,  Brentford,  rW8  9BD,  1 1  K  Pack  size  and  RSP:  Alt 
strengths  7  patches  £19.95.  Date  of  preparation:  September 
1998.  NiQuitin  CQ,  CQ  and  Committed  Quitters  are  trade  marks. 


COUNTERPOINTS 


Roll  up  for  Fruity  news 


European  Touch  is  introducing 
three  new  products  in  its  Fruity 
range. 


Hair  raising 
message  from 
Murrays 

Paul  Murray  is  launching  lis  first  ever 
national  advertising  campaign 
focusing  on  its  three  key  brands. 

The  six  month  press  campaign  is 
designed  to  increase  awareness  of 
Head  Girl  hair  accessoriesjunior 
Macare  baby  products  and  Un- 
original Murrays  range  of  manicure, 
pedicure  and  grooming  products. 

Particularly  eye-catching  is  the 
Head  Girl  advertising  which  uses 
images  of  female  bungee  jumpers  and 
rock  climbers  to  convey  the  message 
that  girls  who  enjoy  hair  raising 
experiences  can  still  stay  in  control. 

All  the  advertisements  highlight  the 
fact  that  Murrays  products  are 
available  from  leading  pharmacies. 

The  campaign  will  run  in  women's 
magazines  and  babycare  titles  from 
November  until  April  1999. 
Paul  Murray  pic. 
Tel:  01703  268444. 


Lip-Roller  (rsp  £1.99)  is  a  clear  lip 
gloss  which  contains  vitamin  E  and 
aloe  to  moisturise  the  lips.  It  comes 
in  six  flavours  - 
strawberry,  cherry, 
orange,  coconut,  kiwi 
and  grape.  - 

Crazy  Candy  (rsp 
£2.75)  is  a  sweet 
scented  nail  polish  in  12 
fragrances  including 
Gone  Bananas,  Bubble 
Yummy  and  Get  Sliced 
Lime. 

Rollin'  Stars  (rsp 
£1.99)isaroll-on 
scented  glitter  to  add 
sparkle  to  the  skin. 
Fruity  and  candy 
fragrances  include  Black 
Licorice,  Bubblcgum, 
Cinnamon,  Rootbeer 
and  Blueberry. 

Each  new  product  is 
available  in  a  display- 
pack  of  24  bottles. 
European  Touch. 
Tel:  01633  892121. 


Chunky  glitter  at 
your  fingertips 


Miners  is  launching  a  new  glitter  nail 
polish  which  contains  chunks  of  glitter. 

Ideal  for  reflecting  disco  lights, 
Chunky  Glitter  Nail  Polish  comes  in 
six  shimmering  colours  -  blue,  green, 
red,  pink,  purple  and  silver. 

Retail  price  is  £1.99. 
Paul  Murray  pic. 
Tel:  01703  268444. 


Win  a  VW  Beetle  in  Vaseline  promotion 


Elida  Faberge  is  giving  consumers  the 
chance  to  win  a  new  VW  Beetle  in  a 
Vaseline  Intensive  Care  promotion 
which  will  run  from  November  until 
March  1999. 

Two  questions  on  contemporary 
classics' and  a  tie  breaker  must  be 
answered  and  entries  should  be 
returned  with  proofs  of  purchase  of 


any  two  Vaseline  products 

Runner  up  prizes  include  theatre 
tickets  for  Saturday  Night  Fever'  and 
classic  videos. 

In-store  support  will  include 
displays  featuring  the  new  VW  Beetle 
which  available  in  the  I  fK  next  May. 
Elida  Faberge. 
Tel:  0181  481  6000. 
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JUST  WHEN  THEY  THOUGHT 
IT  COULDN'T  GET  WORSE 


Along  comes  Full  Marks  Mousse, 
an  effective  and  convenient  way  to 
combat  head  lice. 

Full  Marks  Mousse  comes  in  a 
modern  format,  is  pleasant  to  use 
**    with   low  odour,  and   has  a 
^  treatment  time  of  just  30  minutes. 
Full  Marks  Mousse  complements 
the  Full  Matks  range,  giving  you 
more  choice  for  recommendation. 
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WHEN  PYRETHROIDS  ARE  THE  TREATMENT  OF  CHOICE, 
LOOK  NO  FURTHER  THAN  THE  FULL  MARKS  RANGE. 

Full  Marks  Mousse  Prescribing  Information  Indications:  For  the  treatment  of  head  lice  infestation  Active  Ingredient 

Phenolhnn  0  5%  w'w  Dosage  and  Administration:  Shake  can  well  turning  i!  downward  to  dispense  mousse  Apply 
sufficient  mousse  to  dry  hair  until  all  the  hait  and  scalp  are  thoroughly  moistened  Allow  the  hair  to  dry  naturally  and 
leave  for  30  minutes  Shampoo  the  hair  as  normal  Rinse  and  comb  whilst  wet  to  remove  dead  head  lice  and  eggs. 
Contraindications,  Warnings,  etc:  Not  to  be  used  on  infants  undet  six  months  of  ago  unless  under  medical  advice.  Avoid 
contact  with  the  eyes  This  treatment  may  affect  permed,  bleached  or  coloured  hair  Keep  out  of  the  reach  of  children  Full 
Marks  Mousse  contains  alcohol  which  may  exacerbate  asthma  and  eczema  Full  Marks  Mousse  is  flammable,  so  apply 
with  care  and  do  not  use  artificial  heat  eg  electric  hair  dryers  If  inadvertently  swallowed  a  doctor  should  be  contacted  at 
once  If  used  by  a  healthcare  professional  to  treat  a  large  number  of  patients,  protective  plastic  or  rubber  gloves  should 
be  worn  Continued  prolonged  treatment  with  this  product  should  be  avoided  It  should  not  be  used  more  than  once  a 
week  and  (or  not  more  than  three  consecutive  weeks  Very  rarely  skin  irritation  has  been  reported  Do  not  use  this 
product  if  you  are  sensitive  to  Pyrethrords  Legal  Category;  P  Price:  50g 
£3.99,  lS0g£8  99  Product  Licence  Number  PL11314/0W2  Product  Licence     ff*  Qptnn 


Holder  Seton  Products  Limited,  Oldham  0L1  3HS  Full  Marks  is  a  Trade  Mark 
ofSeton  Date  of  Preparation:  July  1998 


Healthcare 


Chemist  &  Druggist  31  OCTOBER  1 998  1 1 


Coimteroo 


Open  wide  for 
Italian  style 

A  stylish  new  range  of  Italian 
toothbrushes  is  now  available  in  the 

UK. 

The  Ponzini  range  has  been 
developed  by  a  Milan-based  company 
specialising  in  quality  toothbrushes 
which  it  supplies  to  leading  branded 
and  private-label  customers 
throughout  Europe. 

Features  of  the  new  toothbrushes 
include  bi-material  handles,  speciality 
filaments  and  angled  heads. 

The  range  is  being  distributed  in 
the  UK  and  Ireland  by  Lion  Brush. 
Lion  Brush, 
Tel:  0191  268  2288. 


IN  BRIEF 


Vitamin  C  campaign 
Inter-Cal,  the  manufacturer  of 
patented  Ester-C,  is  spending 
£600,000  on  an  advertising  and 
promotional  campaign  for  its 
absorbable,  non-acidic  form  of 
vitamin  C.  Advertising  will  appear  in 
women's  magazines  and  health 
publications  from  December  until 
spring. 

MPL  Marketing  Services 
Tel:  0181  368  3591. 

Read  all  about  denture  care 
Reckift  &  Colman  Products  has 
introduced  a  new  patient  leaflet 
called  'Caring  for  Dentures'  which 
has  been  developed  in  conjunction 
with  health  professionals.  Copies  of 
the  leaflet  plus  Steradent  Denture 
Cleaning    Tablet    samples  are 
available  free  from  the  Denture  Care 
Advice  Line  (tel:  0800  111345). 
Reckitt  &  Colman  Products  Ltd. 
Tel:  01 482  326151. 

Baby  water  launch  on  hold 
SMA  Nutrition  has  put  the  launch  of 
its  spring  water  for  babies  on  hold  for 
the  present  time.  After  taking  over 
All's  Well  spring  water  for  babies 
from  the  Gleneagles  Spring  Waters 
Company,    SMA    Nutrition  had 
rebranded  it  as  SMA  Spring  Water. 
However,  the  company  now  says 
that  it  is  not  yet  satisfied  that  the 
product  is  coming  up  to  its  high 
quality  standards. 
SMA  Nutrition. 
Tel:  01 628  660633. 

Designer  barber  range  revamp 

The  Daniel  Rouah  range  of  'designer 
barber'  grooming  products  has  been 
repackaged  to  coincide  with  its 
launch  into  pharmacies  nationwide. 

Trinity  Sales  &  Marketing  Ltd. 
Tel:  01932  788080. 


Astral  reaches  for  the  stars 


Dendron  is  introducing  a  new  look 
for  its  Astral  Rich  Moisturising 
Cream. 

A  handy  new  50ml  tube  (rsp 
±1.39)  of  this  all-purpose  rich 
moisturiser  will  be  the  first  size  to 
appear  in  the  revamped  packaging. 
The  sky  blue  pack  features  a  white 
outline  of  the  Astral  'lady'. 

New  packaging  for  the  150ml 
and  500ml  cosmetic  pots  (currently 
retailing  at  ±2.95  and  £6.99" 
respectively)  will  be  available 
to  the  trade  from  the  end  of 
February. 

A  spring  1999  advertising 
campaign  is  planned  to  support  the 
range. 

Dendron  Ltd. 
Tel:  01923  229251. 


Soft  &  Gentle  targets  cool  customers 


Colgate-Palmolive  s  newest  variant  in 
its  Soft  &  Gentle  antiperspirant 
deodorant  range  is  now  available  to 
all  trade  sectors. 

Called  Cool  Cotton,  it  is  a  light, 
fresh  and  feminine  fragrance  designed 
to  appeal  to  the  16-24  age  group. 

The  entire  Soft  &  Gentle  aerosol 
range  has  also  been  updated.The  cans 
feature  an  all-in-one  spray  design 


which  is  easier  to  use  and  delivers  a 
fine  mist. 

The  Cool  Cotton  variant  is  currently 
being  supported  with  a  humorous  TV 
advertising  campaign  and  sampling  in 
teenage  and  women's  magazines.The 
activity  is  part  of  a  ±4  million  support 
package  for  the  brand. 
Colgate-Palmolive  (UK)  Ltd. 
Tel:  01483  302222. 


No  messing  with  Kiddiwinks  cup 


Lewis  Woolf  Griptight  is  launching  a 
new  spill-proof  cup  into  its 
Kiddiwinks  range  of  babycare 
products. 

The  Nipper  Gripper  Spill  Proof 
Cup  is  an  easy-to-hold  cup  which  is 
designed  to  be  both  spill  and  drip- 
proof.  It  features  an  interior  vacuum 


to  keep  liquids  inside  and  to  avoid 
messy  spills. 

The  cup  is  available  in  five  eye- 
catching primary  colours  and 
designs. 

Retail  price  is  ±3.49. 
Lewis  Woolf  Griptight. 
Tel:  01386  556403. 


Peak  package  for 
Scholl  Ultratherm 
insoles 

Scholl  is  offering  pharmacies  a  new 
point  of  sale  package  for  its 
Ultratherm  Insoles  which  are 
designed  to  protect  feet  from  the 
cold. 

The  PoS  material  features  celebrity 
polar  explorer  David  Hempleman 
Adams  who  recently  returned  to  the 
UK  triumphant,  after  having  achieved 
the  Grand  Slam  (a  series  of  1 1  tasks 
which  includes  climbing  the  highest 
summit  in  each  continent). 

The  explorer  used  Ultratherm 
Insoles  to  protect  his  feet  from  the 
punishingly  low  temperatures  of  the 
North  Pole.  In  the  PoS  material,  he 
states:  "on  a  trip  like  this  protecting 
the  feet  was  obviously  vital". 

Available  through  Scholl 
representatives,  the  PoS  package 
includes  window  posters  and 
wobblers. 

Scholl  Consumer  Products  Ltd. 
Tel:  01582  482929. 

Getting  to  the 
heart  of  the  matter 

Just  published  in  the  Family  Doctor 
series  are  Understanding  Heart 
Surgery'  by  J  Hyde  andT  R  Graham 
and  Understanding  Coronary  Heart 
Disease'  by  Dr  Christopher 
Davidson. 

Both  books  are  published  in 
association  with  the  British  Medical 
Association  and  are  available  to 
pharmacies  to  sell  at  ±2.49  each. 
Family  Doctor  Publications. 
Tel:01295  276627. 
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COUNTERPOINTS 


Philips  adds  more  power 
to  Xmas  battery  sales 


Keep  on  running'  by  Steve 
Winwood  is  the  classic  track  for  a 
catchy  new  radio  advertisement  to 
support  Philips  Powerlife  batteries 
in  the  run  up  to  Christmas. 

The  £500,000  radio  campaign  will 
be  featured  nationwide  across  the 
key  commercial  radio  stations.  It  will 
be  broadcast  from  the  end  of 
October  and  throughout  the 


Christmas  period  until  the 
beginning  of  January. 

The  advertising  will  be  supported 
by  a  consumer  promotion.Any 
customer  purchasing  two  packs  of 
Philips  Powerlife  batteries  will 
receive  a  free  road  safety  light,  or 
with  three  packs,  a  free  personal  FM 
radio. This  offer  will  be  applicable 
until  March  31, 1999. 

It  is  designed  to  act  as  a  prompt 
for  consumers  purchasing  battery 
operated  products  this  Christmas  to 
stock  up  with  Philips  Powerlife 
batteries  which  are  suitable  for  high 
drainage  appliances  such  as  shavers, 
remote  control  toys  and  CD 
walkmans. 

A  trade  promotion  offers  retailers 
the  chance  to  buy  one  case  of 
Powerlife  batteries  and  receive  one 
case  of  Longlife  batteries  free. 
Alternatively,  you  can  buy  two  cases 
and  in  addition  to  the  free  batteries, 
receive  a  free  merchandiser  unit. 
Philips  Lighting. 
Tel:  0181  665  6655. 


IN  BRIEF 


Winter  promotion 
New  Anglian  Pharma  is  currently  run- 
ning a  25  per  cent  extra  margin  win- 
ter promotion  on  Jackson's  All  Fours. 
Special  shippers  containing  12  +  3 
free  200ml  bottles  are  priced  at 
£9.84.  The  product  retails  at  £1 .49. 
Anglian  Pharma  pic. 
Tel:  01438  743070. 

Half  price  photo  offer 
ColourCare  is  launching  its  winter 
promotional  programme  with  a  half 


price  offer  on  photo  enlargements 
during  November. 
ColourCare  International  Ltd. 
Tel:  01722  412202. 

Quick  as  a  flash 
Konico  is  launching  a  camera  promo- 
tion for  the  festive  season.  With  every 
27-exposure  Film-In  single-use  flash 
camera,  the  company  is  giving  away 
a  similar  model.  The  price  is  £9.99. 
Konica  UK. 
Tel:  0181  751  6121. 


ON  TV  NEXT  WEEK 


Aquafresh  Flex  Direct:  Ml  areas  except  u,  C4,  gmtv 

Askit:  GTV,  STV,  C4,  GMTV  

Colpermin:  G,  c,  M,  CAR,  Sat  

Deep  Relief:  C4,  C5  

Deflatine:  gtv,  stv,  b,  g,  y,  tt  

Pharmaton  capsules:  car  

Prosport:  Sat  

Ralgex:  Sat  

Regaine  Extra  Strength:  Sat  

Seven  Seas  Extra  High  Strength  Cod  Liver  Oil:  C4,  C5 


A  Anglia,  B  Border,  C  Central,  C4  Channel  4,  C5  Channel  5,  CAR  Carlton, 
CTV  Channel  Islands,  G  Granada,  GMTV  Breakfast  Television,  GTV  Grampian, 
HTV  Wales  &  West,  LWT  London  Weekend,  M  Meridian,  Sat  Satellite,  STV 
Scotland  (central),  TT  Tyne  Tees,  U  Ulster,  W  Westcountry,  Y  Yorkshire 


New  glaucoma  combination 


Merck  Sharp  &  Dohme  has  launched 
Cosopt  eye  drops  for  glaucoma,  a  com- 
bination of  dorzolamide  (2  per  cent) 
and  timolol  maleate  (5  per  cent). 

One  advantage  of  a  combination  for- 
mulation is  that  there  is  no  confusion 
between  two  bottles.  Nearly  half  of 
glaucoma  patients  who  use  more  than 
one  eyedrop  bottle,  reported  difficul- 


ties distinguishing  between  the  bot- 
tles, says  MSD,  Cosopt  has  Braille 
labelling  on  its  packaging. 

The  risk  of  washing  out  the  first 
type  of  drop  with  the  second  is  elimi- 
nated with  a  combination  treatment, 
claims  the  company. 

Cosopt  is  indicated  for  treatment  of 
elevated    intraocular    pressure  in 


Terfenadine  120mg  is  withdrawn 


High  dose  terfenadine  120mg  tablets 
should  have  been  withdrawn  from  sale 
or  supply  as  of  October  22,  1998. 
Stronger  warnings  for  lower  strength 
terfenadine  preparations  are  also 
being  introduced. 

The  European  Commission  decided 
last  week  that,  due  to  a  higher  risk  of 
overdose,  the  risk  benefit  of  terfena- 
dine 120mg  tablet  formulations  is 
unfavourable.  For  terfenadine  tablets 
30mg  and  60mg, and  the  6mg/lml  sus- 
pension, changes  are  being  made  to 
product  information  with  emphasis  on 
contra-indications  due  to  hepatic  and 
cardiac  disease  and  interactions  with 


other  agents  (such  as  macrolide  antibi- 
otics, azole  antifungals  and  grapefruit 
juice). 

The  Drug  Safety  Information, 
FL(98)(ALERT)A/28  issued  by  the 
Medicines  Control  Agency  on  October 
22  says  manufacturers  are  now  with- 
drawing terfenadine  120mg  tablets 
from  the  market.  For  the  lower 
strength  products,  new  product  infor- 
mation will  be  available  shortly. 
Pharmacists  should  return  all  stock  of 
12()mg  tablets  to  their  suppliers  for 
credit.  Further  information  is  available 
from  the  MCAs  information  centre  on 
0171  273  3000. 


patients  with  open-angle  glaucoma,  or 
pseudoexfoliative  glaucoma  when 
beta  blocker  monotherapy  is  insuffi- 
cient. 

The  dose  is  one  drop  to  the  affected 
eye(s)  twice  daily.  Basic  NHS  cost  is 
£13.50  for  5ml. 
Merck  Sharp  &  Dohme  Ltd. 
Tel:  01992  467272. 

Tasmar  update 

Roche  is  warning  of  the  risk  of  hepati- 
tis associated  withTasmar(tolcapone), 
used  in  Parkinson's  disease.  Out  of 
60,000  patients  treated,  there  have 
been  six  cases  of  probable  hepatitis 
(two  fatal),  the  company  warned  in  a 
letter  sent  out  to  pharmacists  last  week. 

Roche  is  emphasising  that  lOOmg 
three  times  daily  should  be  the  stan- 
dard dose,  increasing  to  200mg  only  in 
exceptional  circumstances.  Liver  func- 
tion monitoring  is  very  important. The 
market  authorisation  will  be  varied 
accordingly. 
Roche  Products  Ltd. 
Tel:  01707  366000. 


MEDIC 

TTERS 

House  dust  mite  controls  inei 

feci 

live  in  asthma 

Chemical  and  physical  methods  aimed 
at  reducing  exposure  to  allergens  from 
house  dust  mites  in  asthma  patients 
cannot  be  recommended,  concludes  a 
report  in  the  British  Medical  Journal. 

Researchers  have  analysed  results 
from  23  studies  which  aimed  to  con- 
trol exposure  to  mites  among  asthma 
patients.  Only  five  studies  proved  a 
reduction  in  mite  allergen  exposure, 
and  these  did  not  result  in  significant 
changes  in  peak  expiratory  flow  rate 


among  patients.  Chemical  methods  to 
eliminate  dust  mites  used  acaricidal 
agents,  physical  methods  included  vac- 
uum cleaning  and  air  filtration. 

The  researchers  proposed  that 
because  asthma  patients  who  are 
mite  sensitive  are  usually  sensitive  to 
other  allergens,  the  elimination  of 
only  one  allergen  is  of  limited  benefit. 
Therefore,  even  if  mite  control  is 
effective,  these  methods  are  not  as 
effective  as  prophylactic  treatment 


for  asthma  patients  sensitive  to  mites. 
#  David  Strachan,  professor  of  epi- 
demiology, in  a  letter  to  the  same  issue, 
said:  "Most  methods  of  mite  eradica- 
tion or  allergen  avoidance  cannot  be 
recommended  simply  because  they  do 
not  materially  reduce  mite  allergen 
exposure.  There  are  too  few  data  from 
trials  where  allergen  exposure  was 
substantially  reduced  to  draw  any  firm 
conclusion  about  the  clinical  benefits 
of  newer,  more  efficacious  methods.'' 


Three-quarters  of  smokers  say  they  would  like  to  quit 


Almost  three-quarters  of  smokers 
would  like  to  give  up,  according  to  an 
Office  for  National  Statistics  (ONS) 
survey  report  published  this  week. 

The  report  presents  the  results  of  a 
survey  on  smoking  behaviour  and  atti- 
tudes in  Britain  carried  out  in  1997. 

A  similar  survey  is  carried  out  annu- 
ally by  ONS  to  monitor  smoking 
behaviour,  awareness  of  the  effects  of 
smoking  and  passive  smoking,  and  atti- 


tudes towards  smoking.  Smokers  who 
wanted  to  quit  were  more  likely  in 
1997  than  1996  to  mention  at  least 
one  health-related  reason  for  doing  so. 

People  were  well  informed  about 
the  effects  of  passive  smoking,  the 
report  found. 

Ninety  one  per  cent  thought  that  a 
child's  risk  of  developing  chest  infec- 
tions is  increased  by  passive  smoking 
and  over  80  per  cent  thought  that  pas- 


sive smoking  would  increase  an  adult's 
risk  of  lung  disease. 

More  than  half  of  non-smokers 
dislike  others  smoking  near  them 
while  almost  half  of  smokers  would 
not  smoke  in  the  presence  of  non- 
smokers.  More  than  80  per  cent  of 
respondents  agreed  with  smoking 
restrictions  in  public  places  and  52 
per  cent  thought  smoking  should  be 
restricted  in  pubs. 


New  ethical  generics 
Ethical  Generics  has  extended  its 
portfolio  with  two  new  products: 
Ethimil  MR  240mg  (verapamil) 
tablets  are  available  in  blister  packs 
of  28  at  a  basic  NHS  price  of 
£10.64,  and  Cholestyramine  4g 
sachets  are  packed  in  6  x  30  sachet 
cartons  which  have  a  basic  NHS 
price  of  £63.19. 
Ethical  Generics  Ltd. 
Tel:  01635  568400. 

Addition  to  Norplant  warnings 

Hoechst  Marion  Roussel  has  added 
the  following  sentence  to  the  warn- 
ings section  of  the  summary  of 
product  characteristics  for  Norplant. 
"Although,  when  severe  and/or 
poorly  tolerated,  they  (irregularities 
in  menstrual  bleeding)  may  lead  to 
request  for  removal  of  Norplant 
before  the  end  of  five  years  of 
use." 

Hoechst  Marion  Roussel. 
Tel:  01895  834343. 

Robaxin,  Midrid  packs  change 
Shire  Pharmaceuticals  has  re- 
packed Robaxin  750x100  tablets 
into  a  polypropylene  container  with  a 
child  resistant  cap  and  patient  infor- 
mation leaflet  attached  to  the  label. 
Midrid  packs  of  15  capsules  have 
been  made  slimmer  and  the  100 
capsule  size  is  now  a  labelled  con- 
tainer in  a  carton  with  a  separate 
leaflet. 

Shire  Pharmaceuticals  Ltd. 
Tel:  01 264  348562. 

Relefact  LH-RH  storage  change 

Hoechst  Marion  Roussel  has 
changed  the  wording  of  the  storage 
instructions  for  Relefact  LH-RH 
injection  (gonadorelin)  from  'store 
in  a  cool  place'  to  'store  below 
25°C. 

Hoechst  Marion  Roussel. 
Tel:  01 895  834343. 

Cow  &  Gate  amends  portfolio 
Responsibility  for  the  following  prod- 
ucts will  change  on  January  1  1999 
from    Cow    &    Gate    to  SHS 
International   -  Galactomin  17, 
Galactomin  19,  Locasol,  Caprilon 
and       comminuted  chicken. 
Formulations  will  be  unchanged  but 
labelling  will  bear  the  SHS  logo  and 
address. 
Cow  &  Gate  Ltd. 
Tel:  01225  768381. 
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FIND  THE  10  MILLIONTH  IBULEVE 
)0e  PACK  AND  WIN  A  YEAR'S  FREE 
SUPPLY  OF  IBULEVE  JOg" 

Ibuleve  is  celebrating  a  milestone,  with  the  imminent  sale  of  the  ten  millionth  pack  of 
Ibuleve  30g  gel.  Ibuleve  is  the  clear  brand  leader  with  a  62%  sterling  share  of  the 
topical  NSAID  market,  and  the  Ibuleve  30g  gel  variant  holds  a  38%  sterling  share  of  the 
market  -  which  alone  makes  it  brand  leader. 

Look  out  for  the  shiny  metallic  gold  10  millionth  pack  in  your  Ibuleve  delivery,  sometime 
in  the  near  future! 


|  Up  to  the  equivalent  quantity  dI  Ibuleve  30g  ordered  direct  from  Dendron  by  the  single  winning  retail  pharmacy,  in  the  preceding  12  months,  or  300  units,  whichever  quantity  is  lesser.  If  the  winning  retail  pharmacy  is  part  of  a 
lultiple  group,  the  prize  is  equal  to  the  total  group's  quantity  ol  Ibuleve  30g  ordered  direct  from  Dendron,  in  the  preceding  twelve  months,  divided  by  the  number  of  pharmacy  outlets  in  the  group,  or  300  units,  whichever  is  lesser. 


It's  how  Nicotine 


manes  your 
customers  feel. 


When  your  customers  are  ready  to  quit  smoking  it's  Nicotinell 
they  turn  to  for  support  from  nicotine  craving.  They're  free  to 
choose  from: 

•  The  UK's  No.  1  Patch  Programme  available  in  3  easy  steps  with  24 
hours  of  relief  in  every  patch. 

•  Regular  2mg  and  new  4mg  Extra  Strength  fast  acting  gum  in  original 
Fruit  and  Mint  that  7  out  of  10  cigarette  quitters  prefer. 


Additional  support  for  committed  quitters  with  the 
Nicotinell  Loyalty  Programme. 

All  backed  by  a  £3  million  heavyweight  advertising 
campaign. 

And  extensive  trade  and  consumer  PR  coverage. 


Even  more  reason  to  feel  free  to  recommend  Nicotinell  with 
confidence. 

Nicotinell 

Stop  Smoking  Programme 


Helps  your  customers  set  themselves  free  from  smoking 


Further  information  from:  Novartis  Consumer  Health,  Horsham  RH12  5AB. 
Or  call  01403  218111  or  e-mail  nicotinell.info@ch.novartis.com  Legal  category:P. 

Presentation:  Transdermal  patch  containing  nicotine,  available  in  three  sizes  (30.  20  and  I  Ocm')  releasing  2 1  mg,  1 4mg  and  7mg  of  nicotine  respectively  over  24 
hours  Nicotine  chewing  gum  containing  2mg  and  4mg  nicotine,  in  fruit  and  mint  flavour  Indications:  Treatment  of  nicotine  dependence,  as  an  aid  to  smoking 
cessation  Dosage  and  Administration:  Stop  smoking  completely  when  starting  treatment  Patch  For  those  smoking  more  than  20  cigarettes  a  day,  treatment 
should  be  started  with  Nicotinell  TTS30  once  daily.Those  smoking  less  should  start  with  Nicotinell  TTS20  once  daily  Sizes  30.  20  and  I  Ocm'  permit  gradual 
withdrawal  of  nicotine  replacement,  using  treatment  periods  of  3-4  weeks  with  each  size  Doses  above  30cm' have  not  been  evaluated  The  treatment  is 
designed  to  be  used  continuously  for  3  months,  but  not  beyond  However,  if  still  smoking  at  the  end  of  the  3  month  period,  further  treatment  may  be 
recommended  following  a  re-evaluation  of  the  patient's  motivation  Gum:  one  piece  of  gum  to  be  chewed  when  the  user  feels  the  urge  to  smoke  Normally,  8- 1 2 
pieces  per  day,  up  to  a  maximum  of  25  pieces  of  2mg  gum  per  day  or  I  5  pieces  of  4mg  gum  per  day  After  3  months,  the  user  should  gradually  cut  down  the 
number  of  pieces  chewed  Contra-indications:  Non  smokers,  occasional  smokers,  children  under  1 8  years  As  with  smoking.  Nicotinell  is  contra-indicated 
during  acute  myocardial  infarction,  unstable  or  worsening  angina  pectoris,  severe  cardiac  arrhythmias,  recent  cerebrovascular  accident,  pregnancy  and  breast 
feeding,  skin  diseases  preventing  patch  application  and  known  hypersensitivity  to  nicotine  Precautions:  Hypertension,  stable  angina  pectoris,  cerebrovascular 
disease,  occlusive  peripheral  arterial  disease,  heart  failure,  hyperthyroidism,  diabetes  mellitus,  renal  or  hepatic  impairment,  peptic  ulcer  Discontinue  use  if  a 
persistant  skin  reaction  occurs  when  using  the  patch  Keep  out  of  the  reach  of  children  at  all  times  Side  Effects:  Smoking  cessation  causes  many  withdrawal 
symptoms  Events  which  may  be  related  to  smoking  cessation  include  headache,  sleep  disturbances  gastrointestinal  disturbances  and  myalgia  Nicotine  patches 
most  common  adverse  effects  are  reactions  at  the  application  site  (usually  erythema  or  pruritus)  Nicotine  gum:  may  cause  throat  irritation,  hiccupmg,  minor 
indigestion  or  heartburn  Legal  Category:  P  Retail  Price  and  Product  Licence  Nos:  Nicotinell  US  10  (Nicotine)  (PL0030/0I07)  in  packs  of  7  patches  £15.29; 
Nicotinell  TTS20  (Nicotine)  (PL0030/0 1 08)  in  packs  of  seven  patches  £  1 5.99;  Nicotinell  TTS30  (Nicotine)  (PL0030/0 1 09)  in  packs  of  2 1  patches  £39.99  and  7 
patches  £  1 6.99.  Nicotinell  Fruit  2mg  (Nicotine)  (PL0030/0 1  1 0)  and  Nicotinell  Mint  2mg  (Nicotine)  (PL0030/0 1  12)  in  packs  of  1 2  £2.49,  packs  of  24  £4  69, 
packs  of  48  £8.99  and  packs  of  96  £13.99,  Nicotinell  Fruit  4mg  (Nicotine)  (PL0030/0I  I  I)  and  Nicotinell  Mint  4mg  (Nicotine)  (PL0030/0I  13)  in  packs  of  12) 
£2.75  and  packs  of  48  £9  99  PL  Holder:  Novartis  Consumer  Health.  Wimblehurst  Road.  Horsham.  RH 1 2  4AB  Date  of  Preparation:  June  1 998. 
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As  supermarkets  employ  new 
techniques  to  entice  women  into 
lingering  in  the  beauty  aisles,  Sarah 
Thackray  looks  at  what's  happening 
in  the  colour  cosmetics  market 


Sales  in  the  £61 1  million  UK 
colour  cosmetics  market 
(Nielsen  May /June '98)  have 
been  given  a  new  impetus  in 
the  past  year. The  arrival  of 
Procter  &  Gamble's  Oil  of 
Ulay  cosmetics  and  L'Oreal's 
Maybelline  has  given  a  significant 
boost  to  this  market. 

Both  brands  have  driven  sales  in 
the  mid  market  cosmetics  sector, 
which  has  seen  value  growth  of  16 
per  cent  year  on  year. Together  with 
the  relaunched  Rimmel  range,  these 
three  brands  alone  have  generated  an 
estimated £45  million  in  sales. 

However,  it's  worth  noting  that 
although  heavily  advertised  brands 
like  Oil  of  Ulay  and  Maybelline  are  in 
all  trade  sectors,  the  majority  of  their 
revenue  is  generated  from  Boots, 
department  stores  and  grocery  outlets 
-  not  through  independent  chemists. 

Checkout  cosmetics 

Eager  to  bolster  mainstream  food  and 
ch  ink  sales,  supermarkets  are  now 
muscling  in  on  sales  of  mass  market 
cosmetics.  Grocery  sales  of  colour 
cosmetics  are  up  by  29  per  cent  this 
year  although  overall  growth  in  this 
market  is  being  driven  by  higher 
prices,  with  an  average  of  1 2  per  cent 
increase  across  the  category  (Nielsen 
May/June  98). 

Major  beauty  manufacturers  like 
L'Oreal  and  Procter  &  Gamble  have 
been  quick  to  jump  on  to  the  grocery 
bandwagon.  In  a  recent  supplement 
to  The  Grocer  magazine,  L'Oreal 
boasts  that  it  "is  in  the  vanguard  of 
this  retail  revolution", 

Ann  Francke,  Procter  &  Gamble's 
marketing  director  of  health,  beauty 
and  cosmetics,  says  P&G  is  keen  to 
make  Oil  of  Ulay,  Max  Factor  and 
Cover  Girl  available  to  the  public  on 
all  levels.  She  points  out  that  the 
company  does  not  try  to  make  its 
cosmetics  exclusive  to  certain  areas 
of  the  market. 

Not  content  with  selling  major 
cosmetics  brands,  grocery  giant Tesco 
v  launched  its  own-brand  colour 
a  cosmetics  range  in  the  summer. 
|  Simply  called  Make-up',  the  collection 
0  has  been  created  in  collaboration 
?  with  top  make-up  artist  Barbara  Daly. 
§    Tesco  has  now  added  a  collection 
^  of  miniature  nail  polishes  and 
s  corresponding  pencils  for 
C  autumn/winter.  Retailing  at  £2  and 
|  £3  respectively,  these  products 
;  feature  in  the  central  hotspot' of  the 
2  Make-up  stand  at  main  Tesco  stores 


Personal  service 
has  always  been 
important  when 
selling  cosmetics 


andTesco  Metro  stores  nationwide. 

Yet,  persuading  busy  food  shoppers 
to  take  time  out  from  buying  baked 
beans  and  to  indulge  in  pampering 
themselves  requires  a  very  different 
approach  to  the  grocery 'pile  it  high 
philosophy. 

With  this  in 
mind, 

supermarkets  are 
now  employing 
new  techniques 
to  entice  women 
into  lingering  in 
the  toiletries 
aisle.  Sainsbury 
has  opened  a 
trial  shop-in- 
shop  beauty 

section  in  its  Reading  Savacentre 
store,  where  staff  are  on  hand  to  offer 
manicures  and  make-overs  to 
customers. The  company  is  assessing 
the  success  of  this  venture  before 
deciding  whether  to  extend  it  to 
other  stores. 

Pharmacy  strengths 

Stewart  Chambers,  managing  director 
of  Miners,  believes  pharmacies  are 
w  ell  placed  to  compete  strongly 
against  grocery  chains  as  well  as 
multiples  like  Boots  and  Supcrdrug. 

"Personal  service  has  always  been 
important  in  selling  cosmetics 
irrespective  of  the  price  point. This  is 
as  important  in  a  teenage  market  as  it 
is  in  a  sophisticated  market.  Loyalty 
and  trust  created  between  the 
pharmacist  and  customer  cannot  be 
competed  against  by  the  likes  of 
Tesco! 

"Speed  of  response  and  reaction  to 
current  fashion  trends  is  also  part  of  a 
pharmacist's  armoury.A  tactical 
window  display  featuring,  say,  body 
tattoo  paints  [as  worn  by  Madonna] 
when  seen  the  night  before  on  TV  can 
provide  instant,  staggering  results  - 
something  no  multiple  is  able  to  do," 
he  says. 

Sales  of  cosmetics  are  fashion 
driven  with  newest  colours  and 
textures  being  formulated  to 
complement  clothes,  textiles  and 
fashion  trends. 

This  season  sees  shimmer,  glitter 
and  pearlescent  shades  on 
everything.  Shimmer  and  glitter  was 
seen  on  the  catwalks  last  spring 
(painted  on  models'  faces  and  bodies) 
and  is  now  emerging  in  the  high 
street  in  a  big  way. 

It  can  be  found  in  eye  shadows, 
hair,  body  make-up,  lipstick  and  nails 


Procter  &  Gamble,  for  example,  is 
introducing  a  Silver  Shimmer  Body 
make-up  in  its  Max  Factor  range  in 
time  for  the  party  season 

Manufacturers  of  nail  products 
have  been  able  to  capitalise  on  the 
craze  tor  shimmer/glitter  -  making  it 
cheap  and  easy  for  youngsters  to 
participate  in  this  fashion. 

The  nail  category  has  seen  the 
most  dynamic  growth  of  the  colour 
cosmetics  market  with  7  per  cent 
volume  growth  (Nielsen  May /June 
1998). According  to  Mintel.  nail  polish 
sales  were  down  8  per  cent  from 
1993-1997,  so  this  sector  has  seen  a 
complete  turnaround 
New  formulation  developments 

have  been  important 
in  boosting  this 
sector,  with  many 
brands  launching 
glitter,  holographic, 
scented,  water-based, 
toluene-free  and  one 
coat/fast  dry 
products. 

Collection  2000  is 
introducing  light- 
reflecting  Metallic  s. 
for  eyes,  lips  and  nails.A  new  chunky 
metallic  eye  crayon  (rsp  £1.99)  comes 
in  six  sparkly  shades  from  white  to 
purple  while  Glitter  Nail  Polish  (rsp 
£1 .59)  comes  in  shades  of  gold,  navy, 
dark  red  and  purple.  New  Gloss  Pots 
for  lips  (rsp £1  59)  arc  in  rose, gold, 
bronze  and  burgundy. 

At  Spectacular  Cosmetics,  glitter 
products  arc  popular  sellers  - 
particularly  Glitter  Dust,  Glitter  Nail 
Varnish  and  Glitter  NailTransfers.The 
latest  fashion  nail  product  for  this 
autumn  gives  a  tweed  look  to  nails. 
New  too  is  a  top  coat  which  will  give 
a  matte  look  to  any  nail  polish  worn 
underneath  it. 

Tuesdays  Girl  has  expanded  its 
Glitz  &  Glams  nail  line  with  two  new 
glitter  lines  aimed  at  the  teenage 
market.  Nail  Tinzels  (rsp£1.29) 
shimmer  with  glitter  strands  and 
come  in  bright  blue,  green,  purple, 
silver,  gold  and  white.  Fruit  Dotz  (rsp 
£1.29)  is  a  fruit  scented  nail  polish 
with  huge  glitter  dots.  Even  after  it 
has  dried,  this  polish  continues 
wafting  bursts  of  coconut,  strawberry, 
kiwi,  raspberry,  blackcurrant  and 
plum. 

Fun  appeal 

Saria  Al-Mashoor,  marketing  manager 
forTuesdays  Girl,  says:'  Nail  polish  is 
being  used  by  youngsters  as  young  as 
eight.  Make-up  is  not  perceived  in  the 
same  way  as  it  used  to  be. 

"Cosmetics  are  much  more  fun 
than  before  -  youngsters  don't  need 
any  expertise  to  apply  glitters  and  nail 
polishes. There's  so  much  more 
mileage  in  cosmetics." 

Miners  has  recently  launched  Nail 
Clippings  which  allows  youngsters  to 

Continued  on  P20  -» 
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cut  out  pictures  of  their  favourite 
celebrities  from  magazines  and  turn 
them  into  nail  art.The  company 
predicts  that  this  will  be  one  of  its 
major  lines  tor  Christmas. 

Miners  already  has  a  hologram  nail 
polish  in  its  cosmetics  range  and  the 
company  is  now  extending  this 
theme  into  hologram  hair  mascara 
and  body  glitter, 

Miners  reports  that  while  nail 
polish  continues  to  be  its  strongest 
seller,  in  percentage  growth  terms  it  is 
eye  products  which  are  showing  the 
greatest  increase  in  the  company's 
sales.  Its  recently  launched  Mcgadust 
range  and  Crybaby  and  Superlash 
Mascara  are  showing  the  greatest 
increase  in  sales. 

Stewart  Chambers  says:  "Teenagers 
are  continually  looking  for  new 
products,  variations  on  themes  and 
occasionally  dipping  into  the  past  to 
resurrect  old  and  forgotten  products.'' 

Miners  has  recently  done  just  that 
and  come  up  with  a  90s  version  of 
false  eyelashes  with  its  launch  of 
Flashers  -  a  new  range  of  dazzling 
fashion  false  eyelashes  which  come  in 
12  colour  combinations  (rsp  £2.99). 

Spectacular  Cosmetics  has 
introduced  Glitter  False  Eyelashes 
(rsp  £2.95)  which  are  sparkly.  false 
eyelashes  in  silver,  gold,  red/black, 
silver/black  and  gold/black. 

Eye  cosmetics  have  seen  a  3  per 
cent  growth  (Nielsen  May  /June  '98) 
which  is  mainly  from  mascara 
development  with  a  focus  on  brush 
technology  and  improved 
formulations.  Black  is  still  the  best- 
selling  shade  although  muted  blues 
and  greens  are  quite  popular. 

Lasting  longer 

New  product  development  in  lip 
products  has  recently  centred  around 
longer-lasting,  transfer-resistant 
products.  Now,  with  so  many  long- 
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Nail  Tinzcls  is  a  bright  new 
glitter  line  from  Tuesdays 
Girl 


Collection  2000  is  launching  a  new  light-reflecting  Metallics 
range  of  eye,  lip  and  nail  products  in  time  for  Christmas 

Make-up  sales 


All  make-up 

Lips 

Nails 

Eye 

Face 

Source:  Nielsen  May/June  '98 


lasting  lip  products  in  the 
marketplace,  companies  are  looking 
to  other  technology  and  added 
ingredients  to  boost  sales. 

New  this  autumn  isAlmay  One 
Coat  Lipcolour  -  a  gel-based  lipstick 
which  is  formulated  to  give  high 
shine  and  creamy  colour  coverage  in 
one  coat.  It  contains  vitamin  A,  C  and 
E  derivatives  to  provide  antioxidant 
protection,  and  aloe  vera  extract  to 
help  soothe  the  lips.  Available  in  14 
shades,  the  lipstick  retails  at  £5.75. 

The  no-transfer  technology  utilised 
to  create  the  long-lasting  claim  has 
also  been  transferred  to  foundation 
and  concealer  products. 

Revlon  has  just  developed  a  new 
long-lasting  liquid  foundation  called 
Colorstay  Lite  Make-up.  According  to 
the  company,  it  sets  in  60  seconds  to 
last  all  day,  but  is  not  too  heavy  or  dry. 
Retailing  at  £9.95,  it  is  a  sheer, 
translucent  make-up  with  a  hint  of 
sheen  to  even  out  skintone. 

Revlon's  new  formulation  includes 
an  optical  diffuser  to  help  minimise 
the  appearance  of  fine  lines  and 
wrinkles.  It  also  contains  antioxidant 
vitamins  A  and  E  to  help  protect 
against  damaging  environmental 
factors  and  it  has  an  SPF  of  15  to  help 
protect  the  skin  against  the  sun's 
harmful  photo-ageing  effects. 

Caring  benefits 

With  consumers  becoming  more 
aware  of  the  damaging  effects  of  the 
environment,  there  is  now  an 
increased  focus  on  caring  and 
protection  benefits  in  cosmetics. 


Leichner's  new  Oil-Free  Foundation 
(Network  Health  &  Beauty)  is 
formulated  to  help  skin  stay  shine-free 
and  healthy  looking.  It  contains 
antioxidant  vitamin  E  and  a  UV 
absorber  to  protect  the  skin  from  sun 
damage.  It  is  fragrance-free  and  comes 
in  five  shades  -  Golden  Beige,  Pale 
Porcelain,  Soft  Honey, Warm  Biscuit 
and  Warm  Sand.  Special  introductory 
retail  price  is  £4.95  (normal  rsp 
£5.95). 

November  will  see  the  launch  of  a 
new  Maybelline  foundation  which  is 
formulated  to  give  a  natural, 
lightweight  finish.  Called  True  Illusion 
(£5.49),  it  has  a  micro-mesh  gel  to 
subtly  conceal  imperfections.The 
product  has  an  SPF  of  10  and  comes 
in  eight  shades  in  three  intensities  - 
Light,  Medium  and  Deep. 


As  Max  Factor's  Pan  Stik  celebrates 
over  50  years  on  the  market,  Procter 
&  Gamble  is  introducing  a  new 
shimmer  version  this  November. 
Shimmer  Pan  Stick  (rsp  £7)  is  a  handy 
swivel-up  stick  to  add  sparkle  to  the 
skin.  It  can  be  used  to  emphasise  the 
natural  colour  and  shine  of  the  face, 
define  cheekbones  and  highlight 
shoulders  and  back. The  product 
comes  in  one  translucent  shade  and  is 
suitable  for  all  skin  tones. 

Looking  ahead  to  the  New  Year, 
Procter  &  Gamble  plans  to  introduce 
a  new  compact  powder  foundation  in 
its  Oil  of  Ulay  range  in  January.  Ulay 
More  than  Powder  Make-up  is 
formulated  to  give  the  coverage  of  a 
liquid  but  to  deliver  it  in  a  light,  easy 
to  apply  powder  form. A  specially 
shaped  sponge  applicator  is  included 
to  provide  the  optimum  finished  look. 
The  product  will  be  available  in  four 
shades  -  Fair  Porcelain,  Porcelain,  Soft 
Ivory  and  Gentle  Beige  (rsp  £9.99). 

Ann  Francke  at  P&G  comments: 
"Great  advances  have  been  made  in 
formulating  foundations.  Different 
women  want  different  levels  of 
coverage  and  we  try  to  match  their 
needs." 


Red  Alert  is  Miners'  new 
winter  colour  palette  — 
raunchy  red  shades,  metallic 
whites,  glitter  nails  and 
black  lips 


Miners  has  resurrected  false  eyelashes  and  given  them  a 
dazzling  new  look  with  its  Flashers  range 
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eep  down 
we're  better  than 
the  original. 

Surprised? 
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"on't  be  misled  into  thinking 
that  antiviral  Soothelip  doesn't 
perform  as  well  as  the  original 
aciclovir  cream.  In  fact,  in  some 
ways,  especially  penetration, 
it's  significantly  better.1 

•  Proven  to  penetrate  more 
deeply1  -  so  it  can  get  to  work 
on  the  virus  and  reduce  the 
healing  time  of  cold  sores 
which  have  already  appeared. 
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Percentage  of  recovered 
aciclovir  in  upper  dermis  plus 
epidermis  and  lower  dermis1* 
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and  epidermis 


•  Really  fast  absorption2  -  so 
when  used  at  the  first  sign  of 
a  tingle  it  can  stop  the  virus 
replicating  and  prevent  a  cold 
sore  forming. 


Higher  permeation  score  equals 
more  rapid  onset  of  action^' 


•  More  soothing  ingredients 
-  contains  emollients  which 
can  gently  moisturise  lips  to 
prevent  drying. 

•  More  staying  power  - 
contains  dimethicone  which 
forms  a  protective  water 
repellent  barrier  to  help 
prevent  accidental  removal. 

•  More  accessible  -  to  new 
users  and  those  using  other 
brands,  because  it's  affordably 
priced. 

lore  stylish  advertising  - 
effectively  stimulates  sales 
from  new  young  consumers. 


So  why  recommend  the  original 
aciclovir  when  Soothelip  gives 
you  more  value? 

SOOTHINGLY  ANTIVIRAL 


lip 


D  SORE  CREAM 


NOTHING  WORKS  BETTER 

TO  PREVENT  HEAL 
AND  SOOTHE  COLD  SORES 

PRODUCT  INFORMATION:  Soothelip  for  Cold  Sores:  contains  5%  of  aciclovir  in  a  smooth  white  to  off-white  cream.  It  also  contains:  cetyl  alcohol,  dimethicone,  heavy  liquid  paraffin,  polyethylene  glycol  -  5  glyceryl 
stearate,  propylene  glycol,  sorbic  acid,  white  soft  paraffin  and  water  Indications:  the  treatment  of  cold  sore  infections.  Dosage  and  Administration:  cream  should  be  applied  to  the  affected  area  five  times  daily  about  every 
four  hours  for  five  days.  If  the  cold  sore  has  not  healed  after  five  days,  treatment  may  be  continued  for  a  further  five  days.  If  the  cold  sore  has  not  healed  after  ten  days  or  gets  worse  during  treatment,  a  doctor  should  be 
consulted  Contra  Indications:  hypersensitivity  to  aciclovir  or  any  of  the  other  ingredients  Do  not  use  in  eyes.  Precautions  and  Warnings:  Patients  should  be  advised  to  seek  the  advice  of  a  doctor  before  using  Soothelip  if 
they  are  pregnant,  plan  to  become  piegnant  or  are  breast  feeding,  if  they  are  allergic  to  any  of  the  ingredients  in  the  cream,  or  if  their  immune  system  is  not  working  propeily.  Soothelip  should  not  be  used  for  herpes  infections 
of  the  eye,  inside  the  mouth  or  genital  areas  Side  effects:  Transient  burning  or  stinging  following  application  of  aciclovir  cream  may  occur  in  some  patients.  Mild  drying  or  flaking  of  the  skin,  erythema  and  itching  has  been 
reported  in  a  small  proportion  of  patients.  Contact  dermatitis  has  been  reported  rarely  following  application  Basic  NHS  Cost:  2g  cream,  containing  5%  w/w  aciclovir  £4.49  Product  Licence  Number:  0142/0426  Licence 
Holder:  Cox  Pharmaceuticals,  Barnstaple,  EX32  8NS.  Sold  and  Distributed  in  the  UK  by:  Bayer  pic,  Bayer  House,  Strawberry  Hill,  Newbury,  Berkshire,  RG14  1JA  Legal  Category:  T'  Date  of  Preparation:  November  1997. 
BEFERENCES:  1,  Data  on  file.  Percentage  of  recovered  aciclovir  in  upper  dermis  plus  epidermis  and  lower  dermis.  2.  Data  on  file.  Comparison  of  aciclovir  permeation  (ng/cm')  across  skin  during  first  eight  hours 
*ln  vitro  testing 
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The  fact  is,  he's  thinking  hard  about  that  cigarette. 
But,  because  his  pharmacist  recommended  NiQuitin  CQ, 
he  can  overcome  the  temptation.  The  NiQuitin  CQ  patch 
is  taking  the  edge  off  his  urge  to  smoke. 


He  also  enrolled  in  the  unique  Committed  Quitters  Stoj 
Smoking  Plan.  The  CQ  Plan  is  personalised  just  for  him,| 
and  it's  keeping  him  motivated  and  in  control,  particuld 
in  situations  like  this.  That's  why  he  knew  social  situatii 


NiQuitin  CQ  Product  Information.  Presentation:  Matt,  pinkish-tan,  square,  transdermal  patches. 
Available  in  three  strengths  (sizes):  NiQuitin  CQ  Step  1  (containing  1 16  mg  nicotine  per  22  cm'  patch), 
NiQuitin  CQ  Step  2  (containing  78  mg  nicotine  per  1 5  cm;  patch),  and  NiQuitin  CQ  Step  3  (containing 
.36  mg  nicotine  per  7  cm*'  patch),  delivering  21  mg,  14  mg,  7  mg  nicotine  respectively  in  24  hours. 
Indications:  Relief  of  nicotine  withdrawal  symptoms,  including  craving,  associated  with  smoking 
cessation.  If  possible,  use  as  part  of  a  smoking  cessation  plan.  Dosage  and  administration:  Patch 
users  must  stop  smoking  completely.  For  a  habit  of  10  or  more  cigarettes  a  day,  start  with  Step  1  for 
i  6  weeks,  then  continue  with  Step  2  for  2  weeks  and  finish  with  Step  3  for  2  weeks.  For  a  habit  of 
.  10  or  less  cigarettes  a  day„start  with  Step  2  for  6  weeks  then  finish  with  Step  3  for  2  weeks.  For  best 
results  complete  full  course  of  treatment.  Do  not  use  for  more  than  10  consecutive  weeks. 
If  patients  still  smoke  or  resume  smoking  they  should  seek  doctors'  advice  before  using 
a  fnrthpr  course.  Apply  patch  to  clean,  dry  skin  site  once  a  day  preferably  soon  after 


waking.  Remove  patch  after  24  hours  and  apply  new  patch  to  a  fresh  skin  site.  Patche 
removed  before  going  to  bed.  However,  24  hour  use  is  recommended  for  optimum  effet 
morning  cravings.  Wear  only  one  patch  at  a  time.  When  handling  patch  avoid  touching  eyes  i 
Wash  hands  after  use  in  water  only.  Contraindications:  Use  by  non-smokers,  occasional  sm 
or  children.  Hypersensitivity  to  the  patch  or  its  components.  Precautions:  Use  only  . on  do 
advice  in  cardio-vascular  disease  (e.g.  angina,  stroke,  arrhythmias,  severe  peripheral  va: 
disease,  recent  myocardial  infarction),  uncontrolled  hypotension;  severe  renal  or  he 
impairment,  peptic  ulcer,  hyperthyroidism,  insulin-dependent  diabetes,  phaeochromocytoma,  i 
or  eczematous  dermatitis.  Concomittant  medication  may  need  dose  adjustment  due  to  re( 
nicotine  levels;  caffeine,  theophylline,  imipramine,  pentazocine,  phenacetin,  phenylbutazone,  in 
adrenergic  blockers  may  need  dose  decrease;  adrenergic  agonists  may  need  dose  increase.  Pa 
should  be  warned  not  to  smoke  or  use  other  nicotine-containing  patches  or  gums  when 
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ould  be  difficult.  And  that's  how  he  knew  the  best  way 
3  deal  with  them.  So  why  think  of  his  pharmacist? 
ecause  the  patch,  the  plan  and  the  commitment  all 
arted  with  his  pharmacist's  recommendation. 

Quitin  CQ.  Keep  safely  away  from  children.  Side  effects;  Transient  rash,  itching,  burning,, 
gling  at  site  of  application  should  resolve  on  removal  of  patch;  rarely,  allergic  skin  reactions, 
casionally,  tachycardia.  Other  systemic  effects  may  relate  either  to  using  patches  or  smoking 
nation:  nausea,  mild  stomach  upset,  constipation,  cough,  sore  throat,  dry  mouth,  muscle/joint 
in,  headache,  weakness,  flu  type  symptoms,  dizziness,  sleep  disturbance.  Mild  effects  should 
•owe  with  continued  use;  if  troublesome,  Step  1  users  can  step  down  to  Step  2  for  remainder  of 
tial  6  weeks,  then  use  Step  3  for  final  2  weeks.  Pregnancy  and  lactation  incl.  trying  to 
come  pregnant:  Use  only  on  advice  of  a  doctor.  Legaf  category:  P.  Product  licence 
mber:  NiQuitin  CQ  21  mg  (Step  1)  00079/0347;  NiQuitin  CQ.14  mg  (Step  2)  00079/0346; 
3uitin  CQ  7  mg  (Step  3)  00079/0345.  Product  licence  holder:  SmithKHne  Beecham  Consumer 
althcare,  Brentford,  TW8  9BD,  U.K.  Pack  size  and  RSP:  All  strengths  7  patches  £19.95.  Date 
preparation:  September  1998.  NiQuitin  CQ,  CQ  and  Committed  Quitters  are  trade  marks. 
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I  IN  CONTROL  -  AND  QUIT 
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The  Doctor  Patient        !S  ^S  n 

Partnership  organisation? 


For  50  years, access  to 
the  NHS  has  been 
free  at  the  point  of 
demand  and  not  rationed. 
The  route  of  access  has  been 
via  the  general  practitioner. 
Unfortunately,  Nye  Bevan's 
dream  -  that  as  society 
became  healthier  demand 

WOUld  fall  -  has  not  Guest  Editor:  Simon  Fradd 

materialised.  In  fact,  the  public  see  their  family  doctor  two  and 
a  half  times  more  often  today  than  they  did  in  1948. 
The  causes  for  this  dramatic  increase  are  multiple.The  Doctor 
Patient  Partnership  was  formed  to  investigate 
m  m  Ik  itlu'  ac^ress  them. Two  significant  reasons  are 
\  ?  m  WHy   the  loss  of  the  extended  family  and  die  media 
gggnH    r  interest  in  health  scare  stories. 

HLaj  B  We  are  now  moving  into  a  new  era,  with 

q      the  Government  acknowledging  that  NHS 
0  ^       lvl  "f  resources  are  finite  and  that  rationing  is  a 
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occurring  in  the  route  of  access  to  care.  In 


.  ^  c,  \\\  ?  reality.  There  is  also  radical  change 


future  years,  I  believe  the  public  will  self-medicate  more,  use 
NHS  Direct  as  a  source  of  support  for  this,  and  often  be  directed 
to  their  local  pharmacist  as  a  source  of  professional  advice. 

The  Doctor  Patient  Partnership  wishes  to  promote  healthy 
lifestyles,  self-medication  and  greater  use  of  other  healthcare 
professionals,  especially  pharmacists.  One  of  our  main  roles  is 
to  reassure  the  public  that  pharmacists  have  the  knowledge 
and  skills  to  look  after  a  vast  range  of  clinical  conditions. 
Simon  Fradd 

Chairman,  Doctor  Patient  Partnership 
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National  co-orclinator  Kristin  McCarthy 
explains  the  objectives  of  the  Doctor 
Patient  Partnership  and  its  plans  to 
involve  pharmacists  in  them  next  year 


No  doctor  wants 
patients  who  are  in 
genuine  need  in  the 
middle  of  the  night  not 
to  pick  up  the  phone 
and  seek  medical 
advice.  But,  at  the  same  time,  they  are 
not  enamoured  with  being  woken  at 
2am  because  a  patient  suspects  he  may 
have  a  cold  coming  on. 

The  Doctor  Patient  Partnership  was 
born  in  February  1 996  in  a  bid  to  per- 
suade people  not  to  call  their  GP 
unnecessarily,  while  also  ensuring 
those  who  do  need  to  see  a  doctor  are 
aware  of  when  and  how  to  seek  help. 
The  DPP  also  actively  promotes  the 
philosophy  of  self-medication. 

Such  has  been  its  success  that  it  was 
told  recently  it  would  soon  be  receiv- 
ing government  funding  to  the  tune  of 
£1  million  over  the  next  three  years. 
The  DPP  plans  to  use  part  of  these 
extra  resources  to  build  partnerships 
with  pharmacists,  with  a  major  cam- 
paign on  how  patients  can  make  best 
use  of  their  local  pharmacy  scheduled 
for  next  year. 

The  DPP  is  spreading  the  word  that 
the  local  pharmacist  is  an  invaluable 
resource  for  the  local  community  and 
has  the  expertise  to  offer  sound  health 
advice.  All  the  DPP  patient  pamphlets 
and  promotional  materials  encourage 
people  to  visit  their  pharmacist  before 
they  see  their  GP  for  advice  on  minor 
ailments  and  self-medication. 

The  public  should  be  aware  that 
their  local  pharmacist  will  advise  them 
to  visit  their  GP  if  the  problem 
requires  medical  attention.  To  get  this 
message  across,  the  DPP  is  sponsoring 
a  campaign  next  year  promoting  local 
pharmacy  services.  We  hope  this  cam- 
paign will  receive  widespread  media 
coverage  and  raise  public  awareness 
that  the  local  pharmacist  is  a  great 
community  resource 

Previous  campaigns  have  focused 
on  the  relationship  between  patients 
and  their  GP,  and  on  how  to  deal  with, 
or  prevent,  specific  ailments.  Despite 
an  initial  annual  budget  of  only 


Kristin  McCarthy 

£43,000  and  a  staff  of  just  one,  during 
the  first  two  and  a  half  years  of  the 
partnership,  more  than  one  million 
posters,  patient  leaflets,  cards  and 


How  the  DPP  is 
organised 

The  DPP  is  run  by  a  board  of 
directors  that  includes 
representatives  of  doctors,  patients, 
managers  and  the  Government.  It  is 
chaired  by  Simon  Fradd,  a 
Nottingham  GP  who  is  currently 
chairman  of  the  British  Medical 
Association's  GPs  Committee 
(formerly  the  General  Medical 
Services  Committee). 
The  bodies  that  each  nominate  a 
board  member  are: 

•  Association  of  Community  Health 
Councils  of  England  and  Wales 

•  British  Medical  Association 

•  Department  of  Health 

•  Health  Education  Authority 

•  National  Association  for  Patient 
Participation 

•  NHS  Confederation 

•  Men's  Health  Forum 

•  Patients'  Association 

•  Royal  College  of  General 
Practitioners 

The  DPP's  national  co-ordinator  is  Kristin 
McCarthy,  who  is  based  at  the  BMA's  headquar- 
ters in  London 


Doctor  Patient  Partnership  campaigns 

Campaigning  is  very  much  the  DPP's  core  activity.  Since  it  was  launched  in 
February  1996 ,  it  has  run  ten  campaigns,  most  of  them  featuring  the  DPP 
bunny  and  all  with  the  aim  of  increasing  patient  awareness  of  their  health  and 
their  health  services.  The  campaigns  have  been: 
Get  Ready  for  Cough  and  Sneeze  Season  -  Fighting  Colds  and  Flu 
Antibiotics:  not  the  miracle  cure!  -  informing  patients  when  antibiotics  are  and 
are  not  appropriate 

Enjoying  Easter  -  advising  the  public  about  how  to  prepare  for  the  Easter 
holiday  weekend  and  What  services  would  be  available  from  local  GPs 
Don't  Delay,  Immunise  Today  -  extolling  the  virtues  of  childhood  jabs 
It's  Cool  to  Cover-up  -  stressing  the  importance  of  protecting  the  skin  from 
the  sun's  harmful  rays 

Pack  Some  Precautions  -  providing  a  checklist  of  health-related  items  people 
should  take  on  holiday 

Be  a  Good  Neighbour  -  urging  people  to  look  out  for  elderly  neighbours  over 
the  Christmas  period 

Keep  It  or  Cancel  It  -  explaining  Why  missed  appointments  cost  everyone 
Your  Doctor  Has  Got  You  Covered  -  advising  on  getting  the  best  from  out-of- 
hours  services 

Coping  with  Diarrhoea  -  offering  some  tips  on  dealing  with  an  unpleasant 
condition 


other  promotional  materials  have 
found  their  way  into  pharmacies  and 
doctors' surgeries.  In  addition,  the  indi- 
vidual campaigns  have  frequently 
attracted  widespread  media  coverage 
and,  with  it,  acres  of  free  publicity. 

The  DPP  is  run  by  a  board  made  up 
of  representatives  of  its  constituent 
parts,  which  include  the  Government, 
the  British  Medical  Association,  health 
service  managers  and  a  range  of 
patients' groups.  Until  now  it  has  been 
funded  through  £1,000  annual  contri- 
butions from  health  authorities  and 
health  hoards  in  all  four  UK  countries. 

The  DPP's  most  successful  venture 
came  when  it  joined  forces  with  the 
NHS  Executive  and  the  Health  Educa- 
tion Authority  last  year  to  produce  the 
NHS  Home  Healthcare  Guide. Two  mil- 
lion copies  have  been  circulated  and 
the  guide  was  recently  praised  by  the 
Consumers'  Association,  describing  it 
as  "extremely  popular,  easy  to  use  and 
comprehensive".  DPP  chairman,  Simon 
Fradd,says:"By  the  year  2000  we  would 
like  every  household  in  the  UK  to  have 
the  MIS  Home  Healthcare  Guide  as 
their  primary  health  reference.'' 

The  partnership  has  not  stopped  at 
simply  advising  people  on  what  to  do, 
but  also  wants  to  see  them  actively 
involved  in  the  whole  healthcare 
process 

An  example  of  the  work  the  DPP 
has  done  in  this  area  came  in  the  sum- 
mer, when  it  linked  up  with  the 
Patients' Association  to  highlight  the 
lack  of  openness  surrounding  the  way 
lay  representatives  arc  selected  or 
elected  onto  the  boards  of  primary 
care  groups  (PCGs),  the  collectives 
which  will  take  responsibility  for  pur- 


chasing healthcare  from  next  year. The 
two  bodies  called  on  the  Government 
to  launch  a  national  campaign  to  make 
people  aware  of  how  they  can  partici- 
pate in  the  changes  to  the  way  prima- 
ry care  is  organised. 

Pharmacists  are  also  expected  to 
play  a  key  role  on  PCG  boards  and  will 
work  more  closely  at  a  formal  level 
with  GPs  than  they  have  at  any  time  in 
the  past.  The  DPP  is  keen  to  explore 
ways  to  work  more  closely  with  them 
and  has  been  holding  talks  with  the 
Royal  Pharmaceutical  Society  and  the 
National  Pharmaceutical  Association 
to  discuss  the  best  way  forward. 

In  the  future,  the  DPP  plans  to 
involve  the  public  in  its  work  by  stag- 


ing national  conferences,  holding  trav- 
elling road  shows,  launching  high  pro- 
file advertising  campaigns  and  sup- 
porting other  innovative  health  pro- 
motion schemes.  If  pharmacists  can 
get  involved  in  such  schemes  then 
they,  doctors  and,  most  importantly, 
patients,  will  surely  all  benefit. 

If  you  have  an  idea  for  a  campaign 
or  a  message  you  would  like  the  DPP 
to  consider,  contact:  Kristin  McCarthy, 
National  Co-ordinator,  Doctor  Patient 
Partnership,  BMA,  BMA  House. 
Tavistock  Square,  London  WC1H  9JP 
Fax:  0171  383  6403  or  you  can  e-mail 
her  at:  kmccartby@bma.org.uk. 

The  DPP  has  its  own  web  site  at: 
http://u  'it  'it !  bum.  org.  uk/dpp/. 


Singing 

from  the 
same  song 

sheet 

What  GPs  and 
patients  value  in 
a  health  service 
are  not  always 
the  same,  as  GP 
Ian  Banks, 
chairman  of  the 
Men's  Health 
Forum,  has 
discovered. 

Copenhagen  is  famous  for 
its  little  mermaid, 
alternative  cultures  and 
fine  china. This  has  very 
little  to  do  with  patient 
expectations,  unless  you 
happen  to  be  a  hippy,  decapitated 
mermaid. 

Even  so,  in  October  the  city  hosted  a 
Hun  ipean  ci  inference  t(  >  hear  the  results 
of  a  major  study  on  patient  evaluation 
of  general  practice:  Europep.  From 
Iceland  to  Israel,  patients  gave  their 
verdict,  Eurovision  Song  Contest  style. 
For  those  of  us  holding  a  licence  to 
heal,  it  made  uncomfortable  listening. 

Out  of  tune 

Dix  points'  was  reserved  for  patient 
doctor  time  together.  Not  only  did  all 
countries  put  this  top  of  their  list,  doc- 
tors also  felt  it  was  worth  hearing 
again  after  the  contest  was  over,  It 
looked  as  though  we  were  all  singing 
the  same  tune. 

As  the  results  came  in.  however,  it 
became  apparent  that  doctors  and 
their  patients  were  having  difficult) 
finding  the  right  key,  let  alone  the  cor- 
rect note.  This  problem  faces  all 
European  health  services,  including 
the  NHS,  but  is  being  addressed  by  the 
Doctor  Patient  Partnership. 

Chorus  line  versus  solo 

The  average  patient  wants  a  single- 
handed  practice,  with  a  single  practice 

Continued  on  P26  -* 
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Ian  Banks 
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nurse  and  a  single,  understanding  and 
empathic  receptionist.  Doctors, on  the 
other  hand,  prefer  group  practices 
with  multiple  on-site  support  func- 
tions and  receptionists  who  can  triage. 
Europep  clearly  showed  a  patient  pref- 
erence for  the  same  doctor  for  each 


subsequent  consultation. 

Confidentiality  of  notes  and  the 
consultation  came  second  in  terms  of 
priority.  Similarly,  explaining  their 
medication  to  patients,  and  giving 
them  the  best  form  of  treatment  came 
high  on  the  score  board.  Yet  govern- 
ment policy  is  to  widen  the  base  of 
patient  care,  not  least  for  prescribing. 
Nurse  practitioners  aren't  the  only 
ones  who  will  be  prescribing  their 
illegible  signatures  on  FPlOs;  pharma- 
cists are  also  favourites  to  prescribe. 

Away  from  the  boom-bang-a-bang  of 
populist  medicine,  it  makes  good 
sense  to  fully  utilise  the  expertise  of 
practice  nurses  and  pharmacists. 
Nothing  creates  the  taste  of  sour 
grapes  better  than  training  for  years 
only  to  find  your  expertise  underval- 
ued, under-used  and  worse  still,  under- 
resourced.  At  long  last,  pharmacists 
could  be  about  to  top  the  charts,  but 
it's  not  over  until  the  tat  lady  sings. 

Two  to  tango 

One  message  came  out  loud  and  clear 
from  Europep:  when  it  comes  to 


health,  it  takes  two  to  tango.  Gone  are 
the  days  of  medical  ivory  towers, 
patients  expect  to  be  involved  in  deci- 
sions over  their  own  health  and  treat- 
ment for  illness. 

Respondents  to  the  Europep  study 
gave  things  like  waiting  room  times 
and  practice  leaflets  a  relatively  low 
order  of  preference.  In  fact,  informa- 
tion on  opening  times  and  practice 
services  came  last  on  their  list.  Much 
more  important  were  issues  of  expla- 
nation of  treatment  and  prescribing. 
Good  news  for  projects  such  as  The 
Home  Healthcare  Magazine. 

Across  the  whole  of  Europe, 
patients  felt  doctors  should  keep  up  to 
date  with  modern  trends. 
Embarrassingly,  this  was  rated  more 
important  by  patients  than  by  GPs 
themselves.  In  fairness  to  my  profes- 
sion, the  questionnaire  asked  about 
'course'  rather  than  clinical  excellence 
and  competence.  Even  Norway  would 
get  more  points  in  the  Eurovision  Song 
Contest  than  the  iniquitous  PGEA,  if 
GPs  were  asked  about  value  for  money. 

Taking  over  £2,000  out  of  your 


income,  reimbursed  on  futile  hoop  I 
jumping,  tends  to  jar  discordantly  with  | 
genuine  professional  pride. Thankfully  § 
things  arc  changing  and  continuous 
professional  development  will  be 
based  on  the  primary  healthcare  team 
rather  than  the  individual  GP. 

More  to  the  point,  primary  care 
groups  or  their  Scottish,  Welsh  and 
Northern  Irish  equivalents,  will  be  the 
tuning  fork  of  education  and  training. 
By  definition  patient  groups  will  be 
represented  on  PCGs,  so  at  long  last 
we  will  be  talking  together  about 
issues  of  prescribing  and  education. 

The  Doctor  Patient  Partnership  is 
immensely  more  than  just  a  GP  inter- 
view with  a  sick  person.  Input  from  all 
involved  groups  dictates  a  broad  song 
sheet  but  one  from  which  we  can  all 
sing  in  tune. 

Prescribing  and  prescribing  infor- 
mation will  no  longer  be  the  sole 
domain  of  GPs.At  last  we  have  the  gov- 
ernment will,  professional  desire  and 
patient  demand  to  produce  a  roof 
falling  crescendo. And  the  Fat  Lady  has 
only  begun  to  sing. 


Patient  power 

The  missing  element  in  any  debate 
about  healthcare  is  frequently  the 
patient.  Joe  Corkill,  chairman  of  the 
National  Association  for  Patient 
Participation,  says  the  climate  is 
changing 
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This  year  the  National 
Association  for  Patient 
Participation  celebrates 
its  21st  anniversary.  The 
Association  is  a  registered 
charity  providing  support 
and  advice  to  anyone  wishing  to  start 
a  patient  group.  The  original  idea, 
perhaps  surprisingly,  came  from  GPs 
in  Bristol,  Oxford  and  Aberdare  who 
decided,  in  1972,  that  together  they 
could  promote  patient  participation 
nationally,  sharing  ideas  and  spotting 
pitfalls. 

The  impetus  to  formalise  that  idea 
came  in  1978  with  the  WHO/UNICEF 
declaration  that: 'The  people  have  the 
right  and  duty  to  participate  individu- 
ally and  collectively  in  the  planning 
and  implementation  of  their  health- 
care. That  year  saw  NAPP  inaugurated. 

The  Association's  aims  are  straight- 
forward: 

®  to  give  doctors  and  patients  the 
opportunity  to  discuss  topics  of  mutu- 
al interest  in  the  practice 
•  to  provide  the  means  for  patients 


Joe  Corkill 

to  make  positive  suggestions  about  the 
practice  and  their  own  healthcare 

•  to  encourage  health  education 
activities  within  the  practice 

•  to  develop  self-help  projects  to 
meet  the  needs  of  fellow  patients 

•  to  act  as  a  representative  group  to 
influence  the  local  provision  of  health 
and  social  care. 


Taking  part 

Patient  participation  is  already  an 
established  institution  in  some  parts  of 
the  UK.  NAPP  is  in  contact  with  over 
200  affiliated  PPGs  representing  more 
than  1  million  patients.Although  it  is  a 
registered  charity,  NAPP  is  partly  fund- 
ed by  the  Department  of  Health,  and 
partly  by  subscriptions  from  affiliated 
groups. 

A  team  of  volunteers,  including 
nine  regional  officers,  help  new 
groups  to  start  up  with  both  guidance 
and  advice.  There  is  no  charge  for 
NAPP's  services.  Each  infant  group  is 
encouraged  to  develop  into  a  unique 
entity  to  suit  local  circumstances. 

NAPP  provides  a  nationally  recog- 
nised forum  for  all  PCGs  to  access.This 
is  by  direct  contact  with  regional  offi- 
cers, national  and  local  newsletters, 
regional  meetings  and  the  annual 
national  conference. 

The  national  conference  is  held  in 
different  parts  of  the  country  each 
year  to  enable  as  many  groups  as  pos- 
sible to  participate. 

NAPP  represents  the  views  and 
concerns  of  PPGs  at  local  and  nation- 
al level  as  it  has  representation  on 
health-focused  standing  committees. 
It  participates  in  conferences  organ- 
ised by  the  College  of  Health, 
Consumer  Congress  of  England  and 
Wales,  RCGP  Patients  Liaison  Group, 


the  Patients  Forum,  the  Royal  College 
of  Medicine  and  the  Royal  College  of 
Nurses.  NAPP's  chairman  is  a  mem- 
ber of  the  BMA's  Doctor  Patient 
Partnership. 

Patient  participation  takes  many 
forms,  from  providing  a  voluntary 
transport  service  for  elderly  or  infirm 
patients  to  organising  self-help  groups  I 
and  health  education  talks.  However, 
the  primary  aim  of  any  group  is  the 
creation  of  a  forum  for  discussion  and 
feedback  between  the  public  and 
healthcare  professionals. 

Most  recently,  patient  participation 
groups  have  been  heavily  involved  in 
the  discussions  taking  place  locally 
regarding    the    patient  feedback 
process  in  primary  care  groups. 
Another  example  of  the  diversity  of  i 
community  issues  that  are  within  the  I 
remit  of  PPGs  are  the  meetings  called  j 
by  PPGs  to  provide  a  forum  for  discus- 
sion about  new  chemist  shops,  partic- 
ularly if  the  local  surgery  has  its  own 
dispensing  facility. 

This  is  a  good  example  of  the 
patient  group  enabling  all  patients  to 
discuss  matters  which  concern  their 
health  welfare  and  the  wide  role  of  the 
community  pharmacy. 

No  two  groups  are  alike,  so  the 
scope  of  what  a  PPG  can  achieve  is 

Continued  on  P28-* 
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Who  says  Merocaine 
is  the  most 
recommended 
lozenge  in  pharmacy? 


combination  of  Benzocaine,  a  strong 
local  anaesthetic  to  relieve  pain, 
together  with  Cetylpyridinium 
Chloride  (CPC),  a  fast-acting  anti- 
bacterial agent  clinically  proven  to 
achieve  up  to  a  99%  reduction  of 
oral  bacteria  within  5  minutes1. 

For  severe  sore  throats,  Merocaine  is  your  number 
one  recommendation2,  because  Merocaine 
provides  fast,  effective  relief  for  your  customers  - 
and  an  excellent  Profit  on  Return  for  you. 

Merocaine 

For  sore  throats, 
make  Merocaine  your  No1  choice. 


Healthcare  pic 
Tubiton  House,  Oldham  OL1  3HS,  England.  Telephone  0161  652  2222. 

Merocaine  is  a  Trade  Mark  of  Hoechsl  Marion  Roussel  Ltd 


Merocaine  Lozenges  Abbreviated  Product  Information:  Presentation:  Lozenges  containing 
Cetylpyridinium  Chloride  I  4mg,  Benzocaine  lOnig  Indications:  For  the  relief  of  pain  and 
discomforl  uf  throal  infections.  Legal  Category:  [P]  Product  Licence  Holder:  Seton  Products 
Limited,  Tubiton  House,  Oldham,  OL1  3HS  Merocaine  is  a  Trade  Mark  of  Hoechsl  Marion  Roussel 
Ltd  Further  information  is  available  from  the  Licence  Holder  References  /  Richards, 

RME  Pharm.  Inl.  Vol.  242,  No  6536,  lune  J  1989    2  Taylor  Nelson  AGB  Counterpoint  (Ql  19981. 


Patient  participation  could  help  to  provide  a  voluntary 
transport  service  for  elderly  patients 
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both  enormous  and  varied.  NAPP 
believes  that  patients  have  a  right 
(even  a  duty!)  to  become  involved  in 
their  own  health.  The  education 
required  to  achieve  this  is  often  pro- 
vided or  facilitated  by 
the  PPG  with  NAPP's 
help. 

Through  NAPP, 
patient  groups  have 
become  directly 
involved  in  the  sup- 
ply of  and  improve- 
ments to  primary 
healthcare.  With  the 
emphasis  in  recent 
government  White 
Papers  on  public 
involvement,  NAPP 
sees  PPGs  as  the  ideal 
route  for  primary 
care  groups,  as  well 
as  individual  practices 
public  representation. 
PPGs  are  neither  political  organisa- 
tions nor  complaints  gatherers'.  The 
Association  facilitates  positive  partici- 
pation of  local  patients  in  their  health 
care. 

Doctors  are  often  sceptical  of 
patient  involvement  but  they  are  even- 
tually converted  to  the  concept  that 
patients  "have  more  to  offer  than  their 
illness". 

More  involvement 

Technology  advances  at  such  a  rate 


to  achieve 
NAPP  and 


that  Telemedicine  and  computer  diag- 
nosis are  no  longer  science  fiction  but 
almost  here.  NAPP's  recent  annual  con- 
ference took  'Patients  and  the  21st 
Century'  as  its  theme.  The  outcome 
was  a  positive  look  at  the  future  world 
of  medicine  with  patients  increasingly 
involved  and 
informed. 

NAPP  foresees 
an  escalation  in 
patient  participa- 
tion groups  as 
government  poli- 
cy is  fully  imple- 
mented. It  has 
therefore  been 
pushing  ahead 
recruiting  region- 
al officers  with 
the  experience 
and  skills  to  sup- 
port the  existing 
committee  and 
promote  the  formation  of  new  groups. 

Increasingly,  NAPP  will  be  working 
with  health  authorities  to  promote 
involvement  of  the  public  in  the  new 
primary  care  groups  (PCGs).What  bet- 
ter mechanism  is  there  to  involve  the 
public  via  representatives  elected 
from  their  local  patient  community 
with  a  brief  to  work  together  with 
medical  professionals  in  a  constructive 
way? 

The  NAPP  can  be  contacted  at  PO 
Box  999,  Nuneaton  CV11  6ZS. 
Tel:  01628  484191;  Fax:  01628 
475501. 


NAPP  foresees  an 
escalation  in  patient 
participation  groups 
as  government 
policy  is  fully 
implemented" 
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Night  Nurse/Night  Nurse  Capsules 
Product  Information.  Presentation:  Night 
Nurse  Clear  gieen  liquid  containing  per  20  ml 
Paracetamol  Ph  Eur  1000  mg,  Promethazine 
Hydrochloride  Ph  Eur  20  mg,  Dextro- 
methorphan Hydrobromide  Ph  Eur  15  mg 
Night  Nurse  Capsules  Capsule  with  opaque 
white  body  and  opaque  bright  green  cap 
containing  Paracetamol  Ph  Eur  500  mg, 
Promethazine  Hydrochloride  Ph  Eur  10  mg, 
Dextromethorphan  Hydrobromide  Ph  Eur  7  5 
mg  Uses:  Night-time  relief  of  the  symptoms 
of  colds,  chills  and  influenza  Dosage  and 
Administration:  Just  before  going  to  bed 
Adults  and  children  12  years  and  over: 
20  ml  or  2  capsules  Children  6  to  under  12 
years:  10  ml  or  1  capsule  Children  under  6 
years:  On  medical  advice  only  Contra- 
indications: Known  hypersensitivity  to 
ingredients,  hepatic  or  renal  impairment 
Precautions:  Avoid  use  with  other  cold 
medications  or  decongestant  or  paracetamol- 
containing  preparations.  Patients  with  asthma 
or  other  respiratory  disorders,  epilepsy, 
glaucoma,  urinary  retention,  prostatic 
hypertrophy,  hepatic  impairment  or  cardio- 
vascular problems  should  consult  a  doctor 
first  May  cause  drowsiness.  If  affected,  do 
not  drive  or  operate  machinery.  Avoid 
alcoholic  drink  Caution  required  in  patients 
taking  warfarin  and  other  coumanns,  tricyclic 
antidepressants,  MAOIs,  hypnotics,  anxiolytics, 
antimuscarmics,  dompendone,  metoclopramide 
and  cholestyramine  May  interfere  with 
immunologic  urine  pregnancy  tests  to  produce 
false  results.  Avoid  in  pregnancy  and  lactation 
unless  advised  by  a  doctor  Side  Effects:  Usually 
well-tolerated  in  normal  use  Occasional 
reports  of  skin  rash  and  other  allergies, 
drowsiness,  psychomotor  impairment, 
antimuscannic  effects  (urinary  retention,  dry 
mouth,  blurred  vision),  disorientation, 
restlessness,  gastrointestinal  disturbances, 
photosensitivity  reactions  and  dizziness 
Overdose:  Immediate  medical  advice  should 
be  sought  in  the  event  of  an  overdose,  even 
if  the  patient  feels  well,  because  of  the  risk  of 
delayed,  serious  liver  damage  Legal 
Category:  P  Product  licence  number: 
Night  Nurse  PL  0079/0187.  Night  Nurse 
Capsules  PL  0079/0220  Product  licence 
holder:  SmithKline  Beecham  Consumer 
Healthcare,  Brentford,  TW8  9BD,  U.K. 
'Package  quantity  and  RSP:  Night  Nurse 
160  ml  £4  29,  Night  Nurse  Capsules  10s 
p .89.  Date  of  last  revision:  May  1998 

sDay  Nurse/Day  Nurse  Capsules  Product 
(Information.  Presentation:  Day  Nurse 
pear  orange-red  liquid  containing  per  20  ml 
paracetamol  Ph  Eur  1000  mg,  Phenyl- 
oropanoiamme  Hydrochloride  Ph  Eur  25  mg, 
dextromethorphan  Hydrobromide  Ph  Eur  1 5  mg, 
lay  Nurse  Capsules  Capsule  with  opaque 
yellow  body  and  opaque  orange  cap 
;ontainmg  Paracetamol  Ph  Eur  500  mg, 
-taylpropanolamine  Hydrochloride  Ph  Eur 
12.5  mg.  Dextromethorphan  Hydrobromide  Ph 
:ur  7.5  mg  Uses:  Short  term  relief  of  the 
symptoms  of  colds  and  influenza  Dosage 
and  Administration:  Adults  and  children  12 
/ears  and  over:  Day  Nurse  20  ml  every  4 
lours  as  necessary  up  to  4  doses  in  24  hours. 
lay  Nurse  Capsules  2  capsules  every  4  hours 
Is  necessary  up  to  8  capsules  in  24  hours 
Children  6  to  under  12:  Day  Nurse  10  ml 
svery  four  hours  as  necessary  up  to  4  doses 
in  24  hours.  Day  Nurse  Capsules  1  capsule 
fevery  four  hours  as  necessary  up  to  4  capsules 
p  24  hours  Children  under  6  years:  On 
nedical  advice  only  Contraindications:  Known 
lypersensitivity  to  ingredients,  hepatic  or  renal 
tnpairment,  hypertension,  hyperthyroidism, 
pabetes  and  heart  disease.  Patients  taking 
Iricyclic  antidepressants  or  beta-blockers. 
Patients  taking,  or  within  two  weeks  of 
jtaving  taken,  MAOIs  Precautions:  Patients 
vith  asthma  or  other  respiratory  disorders,  or 
llaucoma  should  consult  a  doctor  first.  Avoid 
pe  with  alcohol,  other  cold  medications  or 
decongestant  or  paracetamol-containing 
reparations  Caution  required  in  patients  taking 
warfarin  and  other  coumanns,  dompendone, 
Jnetoclopramide,  and  cholestyramine  Avoid 
i  pregnancy  and  lactation  unless  advised  by 
doctor  Side  Effects:  Usually  well  tolerated 
n  normal  use  Occasional  reports  of  skin  rash 
jnd  other  allergies,  headache,  dizziness,  nausea, 
lOmiting,  diarrhoea,  insomnia,  irritability,  high 
flood  pressure  and  palpitations  Overdose: 
[nmediate  medical  advice  should  be  sought 
ji  the  event  of  an  overdose,  even  if  the 
atient  feels  well,  because  of  the  risk 
*  delayed,  serious  livn  dam.nie  Legal 
Category:  P.  Product  licence  number: 
•lay  Nurse  PL  0079/0185  Day  Nurse  Capsules 
;L  0079/0204  Product  licence  holder: 
imithKline  Beecham  Consumer  Healthcare 
irentford,  TW8  9BD,  U  K  Package  quantity 
nd  RSP:  Day  Nurse  160  ml 
4.29;  Day  Nurse  capsules  20s. 
|3.89  Date  of  last  revision: 
'lay  1998 
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No  wonder  Day  Nurse  and  Night  Nurse  remain  Britain's 
No  1  pharmacy  cold  and  flu  brand.  We  offer  your  customers 
the  right  medicine  for  the  right  time  of  day. 

Night  Nurse  relieves  runny  noses,  tickly  coughs,  shivers, 
aches  and  pains  and  so  helps  them  sleep.  Day  Nurse  gives 
them  the  same  fast  effective  relief,  but  helps  them  through 
the  day  without  drowsiness. 

So  make  sure  you  nurse  your  cold  and  flu  sales  into  healthy 
profits  24  hours  a  day,  with  Day  Nurse  and  Night  Nurse. 
For  more  information  call  0500  888  878. 

Nurse  *  BETTER 


Relieves  tkltfy  GMtefi 


Shivers,  achvb  &  paim 


NON  DROWSY 


paracetamol  paracetamol 
dextromethorphan  dextromethorphan 
phenylpropanolamine  promethazine 

Night  Nurse  and  Day  Nurse  are  trade  marks 


The  theme  of  last  weekend's  Young  Pharmacists'  Group 
conference  was  'The  Full  Monty'  and  the  120  delegates 
heard  some  uninhibited  views  from  a  variety  of  speakers 

Technicians  pushing  for  new  roles 


Panel  members  (left  to  right):  David  Watkinson,  marketing 
manager,  A  AH:  Wally  Dove,  chairman,  PSNC;  John  Ferguson, 
secretary  and  registrar,  RPSGB,  who  retired  on  October  30, 
and  Terry  Maguire,  Northern  Ireland  Centre  for 
Postgraduate  Pharmaceutical  Education  and  Training 


Dispensing  technicians  should  do  more 
prescription  checking,  medication 
counselling  and  health  promotion,  says 
Leslie  Morgan  MBE,  national  secretary, 
Association  of  Pharmacy  Technicians. 

There  is  already  an  accredited  pre- 
scription checking  system  for  techni- 
cians in  operation  in  Welsh  hospitals 
and  there  are  other  technician  check- 
ing systems  operating  around  the  UK. 
A  national  standard  for  both  hospital 
and  community  is  to  be  discussed. The 
final  check  by  technicians  is  a  mechan- 
ical check,  made  after  a  professional 
check  by  a  pharmacist. 

Ms  Morgan  proposed  that,  with  a 
national  qualification  for  all  dispensing 
technicians  (possibly  set  at  NVQ  level 
3,  or  level  4  for  checking  technicians) 
and  compulsory  registration,  they 
would  be  able  to  extend  their  role. 

It  was  stressed  that  these  extended 
roles  would  have  strict  operating  pro- 
cedures, closely  supervised  by  phar- 
macists. The  aim  is  to  free  up  pharma- 
cists' time  rather  than  encroach  on 
their  territory. 

Ms  Morgan  proposed  that  dispens- 
ing technicians  should  have  a  self-gov- 
erning body  under  the  umbrella  of  the 
Royal  Pharmaceutical  Society  with  full 
-time  national  officers,  and  with  just 
one  job  title  -  'pharmacy  technician'. 

The  cost  of  these  changes  has  not 
been  quantified  but  delegates  were 
urged:"Don't  look  at  it  as  a  cost,  look  at 
it  as  an  investment ". 

'Sell  your  skills' 

"You  can't  get  advice  from  a  supermar- 
ket, but  if  you  don't  get  advice  from  a 
pharmacy,  what's  the  difference?", 
asked  Susan  Sharpe,  director  of  profes- 
sional standards,  Royal  Pharmaceutical 
Society  of  Great  Britain. 

Pharmacists  are  the  second  most 
trusted  professional  and  need  to  pro- 
vide the  customer  care  that  is  not  avail- 
able from  supermarkets,  such  as  help, 
information  and  interest. 

Mrs  Sharpe  pointed  out  that  most 
people  do  not  want  medicines  sold 
from  supermarkets  and  pharmacists 
need  to  use  their  staff  and  sell  their 
skills  in  order  to  maintain  high  profes- 
sional standards. 

Talking  about  pharmacy  medicines 
protocols,  Mrs  Sharpe  said  more  work 
needs  to  be  done  on  questioning  and 
intervention.  Pharmacists  need  to  be 
seen  more  as  an  adviser  than  an  inter- 
rogator' in  protocol  questions.  Mrs 
Sharpe  believes  that  the  interrogator 


model  is  unacceptable  to  the  public, 
especially  when  requesting  a  medi- 
cine by  name. 

Although  '2 WHAM'  is  a  useful 
model,  questions  should  be  pitched 
differently  for  different  ailments  and 
patients.  Pharmacists  need  to  identify 
how  support  staff  can  be  best  used  to 
improve  customer  care  and  free  up 
pharmacists'  time  for  professional  roles. 

Dove  s  Crown  concern 

The  Crown  Report,  analgesic  pack  size 
regulations  and  the  undergraduate 
degree  course  were  all  discussed  by  a 
panel  of  well  known  figures  on  Sunday. 

On  the  subject  of  the  Crown 
Review,  Wally  Dove  said  that  while 
PSNC  welcomes  the  idea  of  pharma- 
cists prescribing:"We've  got  to  be  care- 
ful. My  view  is  that  it  could  raise  diffi- 
culties in  terms  of  where  the  money 
will  come  from."  He  is  worried  that 
payments  for  prescribing  may  come 
from  the  global  sum. 

Terry  Maguire  sees  the  report  as  "a 
terrific  opportunity".  Pharmacists 
would  be  more  cost-effective  pre- 
scribers  than  GPs  for  minor  ailments, 
he  believes,  but  John  Merrills,  chair- 
man of  the  panel,  warned  that:  "If  we 
go  down  the  cost-effectiveness  route, 
it's  cheaper  to  have  nurses  do  it." 

John  Ferguson  said  the  new  anal- 
gesic pack  size  regulations  were  an 
example  of  "a  good  intention  going 
wrong".  The  Society  warned  the 
Government  it  would  not  control 
numbers  of  tablets  sold  by  reducing 
pack  size. 

Mr  Watkinson  said  that  industry  is 
"having  to  lake  a  back  seat",  as  this  is  a 


professional  matter.  Dr  Maguire  said 
that  a  public  relations  campaign  about 
the  regulations  is  being  mounted  in 
Northern  Ireland. 

The  pilot  study  in  Croydon  in  which 
pharmacists  give  advice  on  welfare 
issues  and  fireworks  safety  (C&D  Oct 
24,  p4)  was  dismissed  by  Dr  Maguire  as 
"a  load  of  nonsense".  He  said  pharma- 
cists should  concentrate  on  medicines 
management  and  health  promotion.  Mr 
Ferguson  said  that  pharmacies  could 
direct  people  where  to  go  for  advice, 
but  should  not  provide  it  themselves. 

Several  undergraduates  in  the  audi- 
ence felt  that  the  degree  course  does 
not  have  enough  practical  content  for 
community  pharmacists.  The  panel 
generally  thought  there  was  not 
enough  time  during  the  four  year 
course  to  add  extra  material  and  that  a 
pharmacist  should  continue  learning 
throughout  his  or  her  life. 

When  asked  if  they  would  choose 
pharmacy  again  if  back  at  school,  all 
three  pharmacist  panel  members 
replied  that  they  definitely  would. 

YPG  election  results 

The  results  of  the  election  for  the  YPG 
committee  for  1998-9  are 

•  chairman.Alistair  Buxton 

•  vice-chairmanjo  Colliding 

•  treasurer,  Julian  Jacobs 

•  secretary,  Crispin  Bliss 

•  press  officer,  Sultan  Dajani 

•  working  party  coordinator,  Jahn 
Dad  Khan 

•  recruitment  secretary, Tracy  Ewing 

•  membership  secretaryjason  Smith 

•  northern  region  co-ordinator,  Pat 
Barnard. 


Leslie  Morgan  MBE,  national 
secretary,  Association  of 
Pharmacy  Technicians 


Duncan  Goodhew,  Olympic 
gold  medal  winning 
swimmer,  spoke  about  the 
"winning  way".  Using 
personal  anecdotes,  he 
discussed  motivation 

Extending  the  role 

There  is  scope  for  pharmacists  to 
extend  professional  roles,  raise  their 
professional  standing,  strengthen  links 
with  other  healthcare  professionals 
and  increase  business  turnover,  the; 
conference  was  told. 

Setting  up  clinics  on  cardiovascular 
health, asthma,  diabetes  and  anticoagu- 
lation therapy  was  discussed.  Guest] 
speakers  talked  about  how  communi- 
ty pharmacists  could  become  more 
involved  in  these  extended  roles. 

Having  clinics  in  any  of  these  areas 
raises  the  public's  awareness  of  phar- 
macists as  healthcare  professionals 
and  co-operation  with  other  health- 
care professionals  increases  effective- 
ness of  the  services. 
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NAME 


Age  if  under 
12  years 


Address 


Pharmacy  Stamp 


Pharmacist's 
pack  C7"  quantity 
endorsement 


10  pieces 
dispensed 


No.  of  days  treatment 
N.B.  Ensure  dose  is  stated 


NP 


Sterigel 
1  x  OP 


Signature  of  Doctor 


Pricing 

Office 
use  only 


Sterigel  comes  in  boxes  of  10  x  15g 
pieces.  In  dispensing  ten  pieces 
against  this  prescription,  the 
contractor  will  be  well  out  of  pocket, 
as  the  Pharmaceutical  Services 
Negotiating  Committee  explains  ... 


Questions 


1.  Could  the  endorsement  have  been  accepted? 

2.  Could  broken  bulk  have  been  claimed? 

3.  How  should  the  prescription  have  been  written  for  ten  pieces  to 
have  been  dispensed? 

Answers 

1 .  No.  Sterigel  is  priced  in  the  DrugTariff  as  per  piece,  so  an  OP  is  one 
single  dressing. 

2.  No.  broken  bulk  may  not  be  claimed  on  appliances  or  dressings 
listed  in  Part  IXA  of  the  DrugTariff. 

3.  Either  ten  pieces  or  one  box. 


MMC  Invites  Evidence 
On  The  Acquisition 
By  IMS  Health  Inc 
Of  Pharmaceutical 
Marketing  Services  Inc 

Dr  Kim  Howells,  Competition  and  Consumer  Affairs  Minister,  DTI, 
has  asked  the  Monopolies  and  Mergers  Commission  to  inquire 
into  the  acquisition  by  IMS  Health  Inc  of  Pharmaceutical  Marketing 
Services  Inc. 

The  MMC  will  examine  the  possible  effects  on  the  public  interest  of 
the  merger,  including  the  effect  on  competition  in  the  market  for 
pharmaceutical  business  information  services. 

The  MMC  would  like  to  hear  from  all  interested  parties, 
in  writing,  by  6  November  1998.  To  submit  evidence  or 
obtain  a  copy  of  the  full  terms  of  reference, 
please  write  to:  The  Reference  Secretary      _\>^^yo , 
(IMS/Pharmaceutical),  Monopolies 
and  Mergers  Commission,  New  Court, 
48  Carey  Street,  London  WC2A  2JT.  ^^m^0" 


Focusing  on  the  public  interest. 


Increase  turnover  without 
spending  a  single  penny! 

How  do  you  make  a  62cm  x  1 2 1  cm  floor  space  really  pay 
off?  Just  Install  a  fully  supported  TRM  Copy  Centre. 
Without  costing  you  a  penny,  it  will  bring  in  the  pounds. 
Here  are  the  results  of  interviews  with  copier  users 
conducted  within  a  major  UK  retail  chain: 


90% 
56% 
35% 
26% 
13% 


came  into  the  store  specifically  to  make  copies 


purchased  additional  merchandise 


came  into  the  store  weekly  or 
monthly 

visited  the  store  every  two  or 
three  months 


made  impulse  purchases 


CALL  US! 
0800  0563913 


SEE  US 

AT 
0LYMPIA 

ON 
STAND 
825 
N0N 
FOOD 
FAIR 
"  'v  '98  , 
NOV 
17-18 


Corporation     Making  convenience  copying  pay 
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Advertisement  Feature 


Calpol  Sachets -pain  relief 
any  time,  anywhere... 


Calpol,  Britain's  best  selling  children's 
medicine,  is  set  to  shake  up  the 
paediatric  analgesic  market  with  the 
launch  of  new  Calpol  Sachets. 

For  the  first  time  in  years,  the  launch  of 
Calpol  Sachets  will  bring  renewed  growth 
opportunities  to  the  paediatric  analgesic 
category  to  the  tune  of  40  per  cent  by  the 
year  2000,  leading  to  a  market  value  of 
over  £30  million. 

You  may  have  a  few  questions  about  the 
new  Calpol  Sachets,  so  Warner-Lambert 
Consumer  Healthcare,  manufacturer  of 
Calpol,  has  put  together  a  short  Q&A 
which  should  hopefully  answer  most  of 
them  for  you: 

Calpol  Sachets  -  Pain  and  Fever 
Relief  on  the  Move 
New  Calpol  Sachets  are  available  in 
two  formulations:  Calpol  Infant 
Suspension  and  Calpol  Sugar  Free 
Infant  Suspension.  The  sachets 
contain  120mg/5ml  of  paracetamol 
and  are  available  in  packs  of  ten  at  a 
retail  price  of  £2.59- 

The  sachets  contain  exactly  the 
same  liquid  Calpol  that  mums  know 
and  trust  to  provide  effective  pain  and 
fever  relief  for  their  children.  Each 
pack  also  contains  a  patient 
information  leaflet  and  a  double- 
ended  spoon. 


Why  introduce  Calpol  Sachets? 
Warner-Lambert  decided  to  launch 
Calpol  Sachets  following  extensive 
consumer  research  that  highlighted  a 
demand  for  Calpol  to  be  provided  in  a 
convenient  format  that  could  be  used 
when  on  the  move.  Calpol  Sachets 
were  thus  developed  to  provide: 
9  convenience 
®  portability 

#  an  individual  measured  dose 
These  benefits  mean  that  Calpol 
Sachets  are  ideal  for  use  outside  the 
home,  when  it  is  not  always  practical 
to  carry  a  bottle  of  Calpol. 


Contains  paracetamol 


So  why  should  pharmacists 
recommend  Calpol  Sachets? 
There  are  three  main  reasons: 

#  Customer  needs:  With  so  many 
customers  juggling  hectic  lifestyles, 
many  are  demanding  quick,  convenient 
options.  Calpol  Sachets  fulfil  just  these 
needs  and  provide  pain  and  fever  relief 
for  children  -  whenever  and  wherever  it 
is  needed. 

#  New  entrants:  The  sachets  also 
encourage  new  entrants  to  the  category, 
looking  to  trial  a  product  in  small 
doses  before  building  up  a  home 
medicine  cabinet  which  includes  the 
whole  Calpol  range. 

#  Profits:  Calpol  Sachets  will  provide 
further  sales  opportunities  for 
pharmacists.  The  specific  benefits  of 
Calpol  Sachets  -  portability,  "out  of 
home  use",  convenience  and  the 
premium  price  point  of  £2.59  -  will 
help  ensure  additional  sales. 


Where  should 
Calpol  Sachets  be 
featured  in  store? 
Pharmacists  should 
stock  Calpol  Sachets 
next  to  the  Calpol 
brand  on  the  back 
wall  display  They 
can  then  link  sell 
when  a  customer  is 
sold  a  bottle  of 
Calpol. 

Incremental  sales 
can  be  achieved 
through  a  second 
siting  in  the  baby 
section.  This  encourages  impulse 
purchase  when  mums  are  browsing 
the  baby  products  and  also  increases 
awareness  of  Calpol  Sachets  in  store. 
Consumer  research  has  highlighted 
how  mothers  love  to  browse  and  shop 
for  all  baby  needs  in  one  area.  A 
year-round  shop  theme,  like  a  baby 
zone,  provides  a  customer  service  and 
increases  sales. 

Category  management  also  helps  to 
bring  people  in-store  and  keep  them 
there  longer  while  they  browse 


How  is  Warner-Lambert  supporting 
the  launch  of  Calpol  Sachets? 
Special  shelf  units  and  window  display 
cards  have  been  developed  to  highlight 
availability  of  the  new  product.  Calpol 
will  also  be  supported  through  a 
comprehensive  £2m  advertising  and 
PR  campaign  throughout  1998  and 
1999. 


Product  information.  Calpol  Infant  Suspension  and  Calpol  Sugar-Free  Infant  Suspension. 
Presentation:  Suspension  containing  120mg  Paracetamol  per  5ml.  Uses:  Treatment  of  mild  to  moderate  pain 
(including  teething  pain)  and  as  an  anti-pyretic.  Dosage:  Repeat  dose  every  four  hours  if  necessary,  up  to  a 
maximum  of  4  doses  in  24  hours.  Children  1-6  years:  5-10ml;  3  months-1  year:  2.5ml;  infants  under  3  months 
2.5ml  for  habies  who  develop  a  fever  following  vaccination  at  2  months.  In  other  cases,  use  only  under  medical 
supervision.  Contra-indications:  Hypersensitivity  to  Paracetamol.  Precautions:  Caution  in  severe  hepatic  or 
renal  dysfunction.  Side  and  adverse  effects:  Rarely  skin  rash  and  allergic  reactions.  Price  (ex-VAT):  70ml 
£1.52  (Calpol  Infant  Suspension  only)  140ml  £2.80.  Calpol  Sachets  10x5ml  £2.59.  Legal  category:  70  and 
140ml  bottles:  P.  Sachets:  GSL.  Further  information  is  available  from  Warner-Lambert  Consumer  Healthcare, 
Chesnut  Avenue,  Eastleigh  S053  3QZ.  PL  numbers:  Calpol  Infant  Suspension  15513/0004.  Calpol  Sugar-Free 
Infant  Suspension  15513/0006.  Prepared:  October  1998. 


Encouraging  self-medication  is  a  fine  idea,  but  it's  not  fek 
easy  to  convince  GPs,  whose  contracts  limit  them  to 
working  within  the  NHS,  about  this.  Reckitt  &  Colman  is 
working  on  a  solution,  as  Guy  L'Aimable  reports 

Breaking  the  NHS  wall 


GPs  are  encouraged  to 
recommend  OTCs 
where  appropiate,  as 
part  of  tlie 
Government's  drive 
towards  self- 
medication,  but  it's  an  uphill  struggle, 
according  to  Reckitt  &  Colman 
(R&C).  Peter  Fry,  the  company's  UK 
general  manager,  says  GPs  face  a 
"technical  impediment"  because  their 
contracts  stipulate  they  must  work 
within  the  NHS. "That's  an  issue  the 
Government  is  aware  of  and  will  be 
addressing,"  he  says. 

R&C  has  already  been  testing  the 
water  -  it  ran  a  regional  trial  last  year 
to  encourage  GPs  to  recommend 
Lemsip  Powercaps  and  was  surprised 
by  their  support. The  trial  is  being 
rolled  out  on  a  wider  scale  this 
month. While  the  investment  is 
relatively  small,  compared  with  R&C's 
total  spend  on  Lemsip,  Mr  Fry 
considers  it  an  important  initiative. 

The  current  timing  is  ideal,  he  says, 
because  GPs  have  been  criticised  for 
prescribing  antibiotics  too  often. 
"Recommending  OTCs  is  now  a 
perfectly  legitimate  discussion  for  us 
to  have  with  doctors,"  he  says. 
"Whereas  before  they  would  have 
said  they  have  to  work  within  the 
NHS.  Now  they've  got  a  problem  - 
how  are  they  going  to  fill  the  gap. 
caused  by  prescribing  fewer 
antibiotics?" 

If  the  Government  does  make  the 
practice  easier,  its  impact  on  R&C's 
sales  will  be  difficult  to  guess,  but  Mr 
Fry  says  the  PR  effect  could  be 
tremendous.  "It  would  enhance  our 
brands' medicinal  values.  And  that's 
something  we  seek  to  do,"  he  says. 

A  head  start 

R&C  arguably  has  a  head  start  over 
other  OTC  companies  in  this  area 
because  NHS  business  accounts  for 
50  per  cent  of  its  pharmaceutical 
turnover.  Gaviscon,  for  example,  is  the 
most  prescribed  branded  product  on 
the  NHS  -  its  branded  scripts  total 
25,000  every  working  day  While  the 
company's  OTC  sales  represent  better 
growth  opportunities,  he  says,  its  NHS 


Reckitt  &  Colman  says  the  time  is  ideal  for  recommending  OTCs  because  GPs  have  been 
criticised  for  prescribing  antibiotics  too  often  and  now  need  to  offer  an  alternative 


business  provides  a  medical 
endorsement  that  encourages 
pharmacists  to  recommend  its 
brands. 

The  company  manages  the  needs  of 
GPs  and  pharmacists  with  two  sales 
forces:  the  healthcare  professional 
team  comprises  40  sales  people,  while 
the  pharmacy  team  has  30. 

Although  R&C's  pharmaceutical 
products  are  sold  around  the  world, 
the  bulk  of  its  production  and 
administration  is  centred  around  its 
Hull  plant,  backed  by  a  global  HQ  in 
Windsor. 

R&C's  UK  pharmaceutical  sales 
rose  4  per  cent  to  about  ,£82  million 
for  the  12  months  to  June.  At  first 
glance  this  seems  poor,  considering 


its  global  pharmaceutical  sales  rose 
15.1  per  cent  for  the  six  months  to 
July.  Mr  Fry  says  the  interim  figure 
reflects  seasonal  factors  and  does  not 
imply  the  UK  is  underperforming. 
R&C's  top  OTCs,  he  says,  have 
generally  grown  faster  than  their 
respective  UK  market  segments. 

Leading  brands 

For  the  year  to  June,  Gaviscon  had  a 
38.9  per  cent  share  of  the 
heartburn/indigestion  pharmacy 
market,  making  it  the  top  selling 
brand. Among  laxatives,  Senokot  also 
remains  top  with  a  22  per  cent 
market  share,  followed  by  Fybogel 
with  12.5  per  cent.  Other  segment- 
leading  brands  are  Lemsip,  which  has 


a  26.7  per  cent  share  of  cold/flu 
brand  sales;  Dettol  with  27.9  per  cent 
of  the  disinfectants  segment;  and 
Bonjela  with  32.8  per  cent  of  oral 
lesions  sales.  Bonjela  was  the  only 
brand,  says  Mr  Fry,  whose  sales' 
increase  was  below  the  market's. 

Pharmacies  ■  including  scripts  - 
account  for  75  per  cent  of  its 
pharmaceutical  sales  and  the 
remainder  is  with  grocers.  Grocers' 
share  is  rising  slightly,  mainly  due  to 
the  attraction  of  in-store  pharmacies 
in  supermarkets. 

Like  other  OTC  companies  with 
grocery  accounts,  R&C  is  vulnerable 
to  criticism  from  pharmacists.  C&D's 

Continued  on  p34  -» 
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Xrayser,  for  example,  has  criticised 
the  company  for  highlighting 
Lemsip's 'maximum  strength'  qualities 
in  supermarkets.This  shows,  Xrayser 
suggests,  that  R&C  is  just  as 
committed  to  increasing  sales  among 
pharmacies'  traditional  competitors  as 
it  is  in  pharmacies.  Mr  Fry  disagrees. 
R&C's  sales  split,  he  says,  shows 
clearly  how  heavily  it  relies  on  its 
pharmacy  customers.The  company 
has  just  rebranded  its  Pharmacy-only 
cold/flu  range  to  'Lemsip  Pharmacy'. 

R&C,  he  adds,  gears  a  sizeable 
proportion  of  its  advertising  activity 
towards  the  pharmacy  sector,  helping 
and  training  pharmacists  and  their 
assistants  to  know  more  about  the 
therapeutic  areas  R&C  deals  in. 

R&C's  position  is  firmly  behind 
pharmacies  over  the  issue  of  Resale 
Price  Maintenance.  UK  prices  under 
RPM,  he  says,  are  still  cheaper  than 
those  of  comparable  products  in 
mainland  Europe. 

Mr  Fry  speaks  with  considerable 
experience  of  international  markets. 
His  executive  career  includes  service 
with  Boots  in  Australia  and  South 
Africa  -  he  was  also  director  of  Knoll 
Pharmaceuticals' international 
operations  before  he  joined  R&C.Tve 
talked  to  regulators  who  know  and 
understand  RPM,  and  they've  said:'We 
wish  we  had  a  similar  system  that  has 
the  impact  it  has  in  the  UK.They're 
extremely  concerned  about  OTCs 
being  marginalised  and  trivialised  as 
commodity  items,"  he  says. 


R&C's  top  OTCs  have  generally  grown  faster  than  their  respective  UK  market  segments 


Piles  of  painkillers 

The  typical  approach  abroad  is  dump 
bins  piled  high  with  painkillers,  or 
'two  for  one'  offers  on  tension 
headache  products.  "That  is  not  the 
right  contextual  background  in  which 
to  educate  people  to  take 
responsibility  for  their  own 
healthcare,  particularly  if  they  are 
being  provided  a  wider  range  of  POM 
to  P  products,"  he  says. 

If  RPM  was  abolished,  R&C  would 
be  affected  less  than  its  OTC 
competitors  because  of  its  NHS  sales. 

The  company  prides  itself  on  being 
number  one  or  two  in  its  respective 
therapeutic  categories,  although  its 
recent  announcement,  at  group  level 
-  that  it  will  pay  more  attention  to 


Peter  Fry,  Reckitt  &  Colman's  UK  general  manager,  says  his 
company  is  firmly  behind  pharmacies  over  the  RPM  issue 


emerging  global  markets  -  has  been 
taken  as  a  sign  of  weakness  by 
analysts.They  argue  the  company 
cannot  grow  much  further  in  mature 
markets',  such  as  the  UK,  where  it 
already  has  a  leading  position.  Mr  Fry 
finds  that  logic  flawed.  "I'm  somewhat 
bemused  [by  the  comments]  because 
emerging  markets,  though  exciting, 
are  only  a  very  small  proportion  of 
the  total  [group  sales]," he  says. 

Eighty  per  cent  of  R&C's 
pharmaceutical  sales,  he  adds,  comes 
from  mature  markets. And  the  UK 
OTC  market  still  has  a  lot  of  potential, 
partly  due  to  changing  employment 
patterns. 

Young  people  are  taking  up  jobs 
much  later;  more  women  are 
returning  to  work  after  having  a  baby; 
more  people  expect  to  change  their 
careers  often  and  more  are  retiring 
early.  When  allied  to  an  increase  in 
contract  work, "...this  new  flexibility 
in  the  workplace  increasingly  means 
that  taking  time  off  sick  is  at  the 
individual's  expense,"  he  says.  Which 
means  more  people  are  turning  to 
OTCs  to  remain  healthy. 

Familiar  hurdles  remain,  customer 
perceptions  among  them. A  lot  of 
people,  he  says,  still  lack  confidence 
about  what  they  can  do  to  treat  their 
symptoms. 'Look  at  oral  lesions:  more 
than  SO  per  cent  of  people  don't  treat 
them  -  they  say  it's  self-limiting  and 
will  resolve  itself.We're  raising  their 
expectations  of  what  they  can  do  for 
themselves,"  he  says. 

Overcoming  hurdles 

Sales  of  gastrointestinal  products,  he 
adds,  remain  hampered  by 
consumers' embarrassment  about  the 
symptoms  and  their  ability  to 
diagnose  them  effectively. Tension 
headaches  present  a  different 
problem  because  men  are  less  willing 
than  women  to  admit  that  their 
headaches  are  stress-related. 

R&C  and  other  OTC  companies, 
according  to  Mr  Fry,  can  overcome 


these  hurdles  mainly  by  running 
education  and  information  initiatives 
for  consumers.  More  advertising,  in 
itself,  is  not  enough. 

A  product  that's  effective,  naturally, 
is  better  than  a  fortune  spent  on 
advertising.  Mr  Fry  says  the  race  is  on 
to  capitalise  on  better  OTC 
technologies  and  to  stay  "ahead  of  the 
game".  R&C  is  looking  at  several 
formats  and  POM  to  P  switches.  "We'll 
enter  one  new  market  and  underpin 
our  existing  brands  in  three  other 
areas,"  he  says.  Lemsip  Cold  and  Flu 
Max  Strength  capsules,  a  solid  dose 
format,  was  recently  approved  by 
regulators. 

New  products  aside,  R&C  and  its 
OTC  colleagues  have  had  a  tough 
time  coping  with  changes  in  analgesic 
pack  regulations.  Mr  Fry  is  obviously 
pleased  that  pharmacists  have  until 
December  3 1  to  sell  their  old  packs. 
"If  that  [extended  period]  hadn't 
happened,  we  would  have  had 
substantial  write  offs,"  he  says.  R&C 
normally  stops  producing  the  season's 
cold/flu  brands  in  January.  In  a  good 
season,  its  stocks  are  sold  out  -  but  a 
bad  season,  as  the  last  one  was,  could 
leave  it  with  unsold  stock.  Despite 
this  concession,  R&C  will  still  have  to 
foot  certain  administrative  and 
operating  costs  involved  in  making 
the  necessary  adjustments  at  its  Hull 
plant.  T  wouldn't  want  to  go  through 
it  again, "says  Mr  Fry. 

So  what  does  the  future  hold  for 
R&C's  corporate  structure. As  with 
Zeneca,  the  company  is  a  perennial 
favourite  for  takeover/merger 
speculation.  And,  like  Zeneca,  it  uses 
similar  arguments  to  rebuff  them  "If 
you  take  into  account  our  brands  and 
presence  in  the  UK,  we  don't  see 
what  a  joint  venture  in  the  UK  would 
ever  achieve,"  says  Mr  Fry. 

The  group,  however,  is  interested  in 
joint  marketing  ventures  to  break  into 
new  geographical  markets.  Its  deal 
with  Novartis  in  continental  Europe  is 
a  prime  example. 
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be  tightened  up 


ever,  it  is  determined  that  the  new 
PPRS  will  ensure  "full  compliance  ". 

Last  month,  the  Government 
refused  to  comment  on  'speculation' 
that  it  planned  to  block  the  price 
hikes,  under  a  revised  PPRS,  by  impos- 
ing legally  binding  contracts  on  prices. 
®  Pharmaceutical  manufacturers  have 
no  plans  to  start  producing  spare 
leaflets  and  labels  to  comply  with  the 
Medicine  Control  Agency's  proposals,  in 
MLX247,  according  to  the  Association 
of  the  British  Pharmaceutical  Industry. 
The  ABPI  hopes  that  a  more  sensible 
solution  will  emerge  and  plans  to  set  up 


a  help  desk  to  advise  pharmacists  about 
patient  packs. 

Dr  Trevor  Jones,  the  ABPFs  director 
general,  said  the  MCA's  proposals  were 
impractical.  "We  have  always  respect- 
ed the  MCA  as  guardians  of  good  man- 
ufacturing practice  and  it  is  inconceiv- 
able that  they  could  recommend  a 
practice  that  goes  completely  against 
these  principles,"  he  said. 

The  technology,  he  added,  had  not 
yet  been  invented  that  could  put  more 
than  one  label  or  leaflet  into  a  pack.  It 
would  also  cost  millions  of  pounds, 
while  companies  would  find  it  impos- 


Numark  develops  P-medicine  unit  with  light-beam 


PPRS  to 

The  Government  has  admitted  this 
week  that  the  Pharmaceutical  Price 
Regulation  Scheme  (PPRS)  will  be 
tightened  up  to  ensure  that  small  phar- 
maceutical companies  do  not  impost- 
huge  price  hikes  on  newly  acquired 
brands. 

Alan  Milburn,  health  minister,  said  in 
a  written  parliamentary  answer  that 
under  the  PPRS,  all  pharmaceutical 
companies  have  to  secure  agreements 
with  the  Department  of  Health  over 
price  increases.  "This  includes  any 
price  change  to  a  product  on,  or  sub- 
sequent to,  acquisition  by  another 
company  and  applies  to  companies 
regardless  of  size,"  he  said.  "In  some 
recent  cases,  increases  took  place 
without  the  Department's  agreement, 
and  these  are  being  investigated." 

C&D  understands  that  the  compa- 
nies being  investigated  include 
Alliance  Pharmaceuticals,  which 
bought  Id  product  licences  from 
Novartis;  Castlemead  Healthcare, 
which  acquired  several  products  from 
Rhone-Poulenc  Rorer;  and  ICN 
Pharmaceuticals,  which  acquired 
brands  from  Roche. 

The  DoH  will  not  comment  on  what 
sanctions  it  could  impose  on  the  com- 
panies it  is  investigating.  It  said,  how- 


Numark  has  developed  a  unit  that 
enables  pharmacists  to  merchandise  P 
medicines  away  from  their  counter, 
and  alerts  them  if  customers  pick  up 
the  packs  without  prior  consultation. 

The  unit,  currently  at  concept  stage, 
uses  a  device  that  sends  an  invisible 
beam  of  light  across  the  P  counter. 
When  a  consumer  reaches  for  a  P  med- 
icine, their  hand  breaks  the  light  beam 
and  triggers  an  automatic  audio  mes- 
sage: This  medicine  can  only  be  sold 
under  the  supervision  of  a  pharmacist. 


Before  selection,  please  ask  the 
counter  for  assistance.' 

Additional  alarms  alert  the  counter 
and  dispensary  staff  that  the  system 
has  been  triggered.  Counter  staff  can 
turn  off  the  system  by  remote  control 
when  they  remove  a  product. 

Numark  said  the  concept  enabled 
pharmacists  to  display  P  medicines 
without  using  ugly  Perspex  covers. 
And  that  pharmacists  would  also  be 
able  to  install  smaller  front  counters, 
which  would  encourage  consumers 


-  Business  ne||ji 
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sible  to  re-engineer  their  production 
processes  by  the  January  deadline 

Michael  Bailey,  the  ABPI's  president, 
said:"The  good  news  is  that  MLX247  is 
a  consultation  paper  and  if  we  all  stand 
together  we  might  be  able  to  do  some- 
thing about  it." 

The  ABPI  believes  that  patient  packs 
are  the  safest,  most  cost-effective  way 
of  fulfilling  the  EC  directive  on  supply- 
ing medicines  information  on  packs. 
Mr  Bailey  predicted  that  more  than  90 
per  cent  of  patients  could  receive 
patient  packs,  if  GPs  were  persuaded 
to  prescribe  sensibly,  the  industry  was 
more  flexible  in  its  pack  sizes  and  the 
Government  allowed  pharmacists  to 
round  up  as  well  as  down. 


to  ask  for  advice.  But,  although  the 
company  is  discussing  the  concept 
with  the  Royal  Pharmaceutical 
Society's  legal  department,  early  indi- 
cations do  not  look  good. 

Sue  Sharpe,  director  of  RPSGB's 
legal  department  said:  "I  believe  in  its 
operation,  but  it  would  not  comply 
with  the  code  of  ethics,  although  this 
would  be  for  the  Council  for  decide.'' 

Ms  Sharpe  doubts  whether  the  con- 
cept will  be  liked  by  consumers  and 
pharmacists  in  practice. 


PARACETAMOL  ===    DIHYDRO  COD  E  I  N  E 


Abbreviated  Product  Information.  Presentation:  White  tablet  engraved  PARAMOL  containing  500mg  Paracetamol  BP  and  746mq  Dihydrocodelne  Tartralr  HP  Indications:  For  Ihe  Ireatmenl  of  mild  to  moderate 

pain,  including  headache,  migraine,  feverish  conditions,  period  pains,  toothache  and  other  dental  pain,  backache  and  other  muscular  pain  and  also  as  an  anti-pyretic  tegal         ww  Seton 

Category:  P  Product  licence  Holder:  Seton  Products  Ltd,  Oldham  PARAMOL  Is  a  Reglsleied  Trade  Mark  Further  information  is  available  on  request  from  the  Licence  Holder.  JStv  Healthcare  Group  plr 
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UniChem  plans  to 
broaden  lPI 


Lloyds  Pharmacy  sales  up 
4pc  in  nine  month  period 


Lloyds  Pharmacy  increased  its 
turnover  4  per  cent  to  DM1.6  billion 
(±571  million)  during  the  nine  months 
to  September  30. 

The  chain's  pre-tax  profits  had 
grown  faster  than  its  turnover,  accord- 
ing to  Gehe,  which  added  that  the  per- 
formance was  "very  satisfactory  ". 

Ronald  Mettermeier,  head  of  Gehe's 
group  controlling  department,  said  the 
chain  is  expected  to  perform  well  dur- 
ing the  peak  fourth  quarter. 

AAH  Group's  turnover,  meanwhile, 
grew  8  per  cent  and  helped  lift  Gehe's 
turnover  6.8  per  cent  -  on  a  like-for- 
like  basis  -  to  DM18.6  billion  for  the 
nine  months  to  September. 

Gehe's  pre-tax  profits  grew  24  per 
cent  to  DM362  million.  In  Germany, 
the  group's  pharmaceutical  wholesale 
turnover  rose  4  per  cent  during  the 
third  quarter,  whereas  it  had  fallen  0.5 
per  cent  during  the  first  half. 

OCP,  Gehe's  French  wholesale  sub- 
sidiary increased  its  turnover  by  about 
8  per  cent. 


Kaiser  +  Kraft,  Gehe's  mail  order 
division  which  will  be  floated  as  an 
independent  company  by  next  sum- 
mer, increased  its  turnover  by  14  per 
cent. 

Gehe  said  its  year-end  turnover 
should  top  DM25  billion  and  its  pre- 
tax profits  are  expected  to  exceed 
DM500  million  for  the  first  time. 

•  AAH  has  restructured  its  sales  net- 
work into  four  regions:  Scotland  and 
north-east  England, Central,  South-east, 
and  South-west. 

It  said  the  new  structure  was  more 
tightly  focused  and  would  allow  it  to 
implement  a  national  strategy  while 
taking  into  account  regional  variances. 
CarlAttewell  has  been  appointed  as  its 
national  sales  manager. 

Mr  Attcwell's  sales  and  marketing 
experience  includes  a  stint  as  national 
account  controller  for  Anheuser  Busch 
European  Trade. 

•  AAH  has  sold  a  block  of  pharmacy 
licences  to  Superdrug,  following  a 
reappraisal  of  its  portfolio  -  the  exact 


Carl  Attewell,  AAH's  national 
sales  manager 

number  remains  secret.  Superdrug  is 
using  the  licences  to  open  pharmacies 
in  its  stores  -  latest  figures  show  that  it 
acquired  16  licences  around  the  coun- 
try. AAH  said  its  pharmacy  numbers 
remain  relatively  unaffected  because  it 
is  also  acquiring  outlets. 


Norton  scrapping  250  jobs  in  £7.5m  restructure 


services 

UniChem  will  next  year  broaden  the 
Moss  Advisory  Service,  available  to 
members  of  its  Community  Pharmacy 
Initiative,  to  include  extra  training  for 
pharmacists  and  counter  assistants. 

The  wholesaler  has  asked  pharma- 
ceutical manufacturers  to  help  sup- 
port a  training  programme. 

As  part  of  an  overall  marketing  and 
merchandising  drive  for  independent 
pharmacies,  UniChem  will  also  offer 
the  use  of  its  advertising  and  public 
relations  agencies  at  competitive 
rates'.  Peter  Skinner,  UniChem's  mar- 
keting controller,  said  pharmacists 
often  admitted  they  lacked  "experi- 
ence and  know-how  when  it  comes  to 
marketing  their  businesses  locally ". 

The  agencies'  services  could  range 
from  writing  press  releases  to  arrang- 
ing new  store  openings  and  door  drop 
distributions. 

•  UniChem  has  appointed  Stirling- 
based  Fernan  Sundries  to  distribute 
pharmacy  sundries  and  manufacture  a 
selection  of  the  wholesaler's  own- 
brand  lines. 


Norton  Healthcare  is  scrapping  250 
jobs  in  a £7.5  million  restructure  -  the 
company  is  finalising  arrangements  to 
move  to  its  new,  160,000  sq  ft 
European  headquarters  at  the  Royal 
Docks,  London  Docklands. 

Norton  expects  to  move  into  its 
new  HQ  on  January  3-  Its  current  HQ 


COMING  EVENTS 


MONDAY,  NOVEMBER  2 
Southampton   &   District  Branch, 
RPSGB,  at  Southampton  and  South 
West  Hampshire  HA,  Oakley  Road, 
7.30  for  8pm.  Topical  Pharmaceutical 
Affairs' by  Mark  Koziol 
TUESDAY,  NOVEMBER  3 
South  Staffordshire  Branch,  RPSGB,  at 
The  Swan,  Lichfield,  7.30  for  8pm. 
'There's  a  fly  in  my  soup' .  by  Mr.Adams. 
WEDNESDAY,  NOVEMBER  4 
NICPPET  in  Templepatrick  -  Dealing 
with  symptoms'. 
THURSDAY,  NOVEMBER  5 
Sheffield  &  District  Branch,  RPSGB,  at 
the  Charnwood  Hotel,  Sheffield,  7.30 
for  8pm.  Anaphylaxis  &  Allergies  1998 
(CPP)'by  Dr William  Egner,  Consultant 
Immunologist. 
FRIDAY,  NOVEMBER  6 
NICPPET  in  Belfast  -  Emergency  first 
aid' (Pre  registration  students) 
Aberdeen  &  North  Eastern  Scottish 
Branch,  RPSGB,  Professional  Dinner  at 
Kings  College  Conference  Centre. 


in  Harlow,  Essex,  has  13  sites  that  lead 
to  duplicated  services,  such  as  offices, 
reception  staff  and  security.  It  will  cut 
this  duplication  and  streamline  its 
operations. 

Nigel  Fox,  Norton's  communication 
director,  said  most  of  the  250  jobs  ear- 
marked to  be  scrapped  had  already 


EMVI  has  acquired  Harmony,  the  hair- 
care  brand,  for  just  under  ±25  million 
from  Elida  Faberge.  Elida  has  decided 
to  concentrate  instead  on  its  interna- 
tional haircare  brands:  Organics, 
Timotei  and  Salon  Selectives. 

EMVI  is  a  new  company  set  up  by 
Lornamead  Group,  which  specialises 
in  fragrance,  food  and  beverage  mar- 
kets outside  the  UK.  The  company 
aims  to  become  a  major  player  in  the 
UK  and  foreign  personal  care  markets 
and  wants  to  acquire  other  brands. 

EMVI  will  relaunch  Harmony  early 
next  year  -  its  plans  include  line  exten- 
sions to  the  range. 

The  brand's  sales  topped  ±15  mil- 
lion last  year,  making  it  the  third  best- 
selling  product  in  the  UK  hairspray 
and  colorant  market  last  year. 
Pharmacies  -  excluding  Boots  - 
account  for  about  20  per  cent  of 
Harmony's  sales. 

EMVI  has  appointed  Jenks  Group  to 


gone.'Any  redundancies  will  be  mostly 
natural  wastage." 

•  Norton  is  moving  its  antibiotics 
plant  in  Balham,  London,  to  Waterford, 
Ireland.  All  its  packaging  will  also  be 
concentrated  in  Waterford  -  the  pack- 
aging was  previously  split  between 
Waterford,  Balham  and  Harlow. 


manage  and  distribute  Harmony  in  the 
UK.  To  place  orders,  contact  Mike 
Timms,  Jenk's  commercial  director,  on: 
01494  442446. 


The  Harmony  range  will  be 
relaunched  with  new  lines 
early  next  year 


SmithKline  to 
invest  £200m  in 
Irish  plant 

SmithKline  Beecham  (SB)  will  invest 
±200  million  in  its  plant  in  Cork, 
Ireland,  to  enable  it  to  produce  the 
active  ingredient  for  Seroxat. 

The  investment,  spread  over  the  ! 
next  seven  years,  will  also  enable  the 
plant  to  produce  new  products.These  ! 
include  Avandia,  a  treatment  for  type  II 
diabetes  and  Ariflo,  which  is  aimed  at  j 
chronic  obstructive  airways  diseases. 

SB's  move  will  create  320  jobs  in  i 
Ireland  and  could  fuel  debate  that  the  li 
UK  is  losing  pharmaceutical  jobs  to 
countries  offering  better  investment  i 
incentives. 

A  recent  report  by  Pricewaterhouse 
Coopers  says  more  pharmaceutical 
manufacturers  are  investing  in  Ireland,  i 
among  other  countries,  because  its  i 
corporation  tax  is  10  per  cent  -  com- 
pared with  31  per  cent  in  the  UK.  SB 
denied  it  was  contributing  to  the  jobs  I 
drain.  "We've  had  a  plant  at  Cork  for  fl 
many  years.  Besides  we've  invested 
±100m  in  our  UK  sites." 

Seroxat,  which  recently  won  UK  | 
regulatory  approval  to  treat  social  anx- 
iety disorder/social  phobia,  was  one  of 
SB's  best  performers  during  the  third 
quarter  to  September  30  -  its  sales 
rose  21  per  cent  to  ±278  million.  SB's 
turnover,  during  the  same  period,  grew  I 
3  per  cent  to  ±1.9  billion. 


EMVI  pays  £2  5m  for  Harmony  brand 
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Avicenna  pharmacists  were  last  week  given  a  glimpse  of 
the  future  and  a  warning  that  buying  groups  should 
make  sure  they  are  providing  what  their  members  want 

No  respite  for  margins 


The  NHS  margin  in  1997  was  14.9  per 
cent.  Despite  this,  the  decline  in  mar- 
gins will  continue,  predicts  Moss 
Chemists  managing  director  Barry 
Andrews.  It  will  be  driven  by  net  ingre- 

Moss  only  buys  one  in  eight  of  the 
pharmacies  it  looks  at  -  the  chain 
does  not  want  good  community 
pharmacies  because  much  of  their 
success  is  linked  to  the  pharmacists 
running  them. 

Barry  Andrews,  Moss'  managing 
director,  said  its  biggest  single  deter- 
rent to  a  potential  purchase  was  the 
pharmacy's  owner. 
"We  have  had  situations  where  we 
have  paid  goodwill  and  25  per  cent 
of  that  has  walked  out  of  the  shop 
with  the  vendor,"  he  said. 
Last  year  Moss  paid  an  average  price 
of  £680,000  for  its  pharmacies.  In 
converting  a  newly  acquired  busi- 
ness to  its  format,  the  chain  usually 
finds  that  the  previous  owner  has  not 
sent  out  the  message  that  the  busi- 
ness is  about  healthcare.  By  making 
that  clear  Moss  has  doubled  the 
average  market  increase  in  medi- 
cine sales  for  each  of  the  past  ten 
years. 

Moss  also  looks  carefully  at  staff 
requirements.  It  uses  a  sophisticat- 
ed planning  tool,  which  when  first 
used  across  the  company  reduced 
staff  overheads  by  1 5  per  cent.  The 
supply  chain  is  used  to  reduce 
inventory  and  stocks. 
"We  expect  to  improve  the  contribu- 
tion of  the  shop  by  50  per  cent,"  he 
said,  adding  that  all  the  elements 
that  enable  Moss  to  do  this  are  avail- 
able to  everyone  through  the  Moss 
Advisory  service. 


dient  cost  rises,  and  real  terms  fees 
linked  to  volume  -  assuming  all  dis- 
counts are  clawed  back. 

"If  you  were  in  the  Treasury,  and  you 
saw  that  there  were  few  pharmacy  clo- 
sures and  a  continuing  high  level  of 
consumer  satisfaction,  what  would 
you  do?"  asked  Mr  Andrews.  "You 
would  continue  to  squeeze." 

Is  pharmaceutical  care  likely  to  be 
pharmacy's  salvation?  Who  is  doing  it? 
he  asked.  "The  answer  is  that  there  is 
not  yet  a  market  for  pharmaceutical 
care.We  have  to  create  one.The  payers 
are  not  convinced  there  is  a  market; 
the  public  are  not  convinced  and  I  am 
not  sure  you  out  there'  are  convinced 
there  is  a  market." 

The  level  of  ignorance  about  the  dis- 
count ciawback  never  ceases  to 
amaze,  said  Mr  Andrews,  both  in  its 
mechanics  and  why  it  is  there  in  the 
first  place. The  terms  of  the  NHS  con- 
tract are  that  pharmacists  are  reim- 
bursed for  the  net  acquisition  price  of 
the  drugs  supplied 

The  ciawback  is  crude  but  efficient. 
All  the  discount  cycle  is  doing  is  taking 
money  out  of  the  system.  Wholesalers, 
like  UniChem,  have  reached  the  point 
where  they  have  had  enough  of  chas- 
ing discount. 

As  the  discount  inquiry  unit  is 
becoming  more  effective  at  winkling 
out  discount,  aggressive  discount  pres- 
sure leads  to  less  gross  margin  in  the 
whole  supply  chain. 

The  grocery  threat  of  supermarket 
pharmacies  is  limited  because  of  their 
finite  numbers  -  it  will  never  top  700. 
They  only  have  a  5  per  cent  market 
share  and  their  NHS  business  is  no  bet- 
ter than  average.  But  the  volume  of 
OTC  business  they  do  should  not  be 
underestimated. 


Boots  is  unlikely  to  expand  beyond 
1,500  outlets  as  at  that  stage  it  will 
have  completed  its  network  -  92  per 
cent  of  the  population  will  be  within  a 
15-minute  drive  of  a  Boots  pharmacy. 
The  growth  of  other  multiples  will  not 
continue.  It  will  stop  when  they  have 
completed  their  networks.  Moss,  for 
example,  is  aiming  at  around  1,000 
outlets. 

"The  situation  will  come  into  bal- 
ance in  the  next  few  years,"  predicted 
Mr  Andrews.  "But  the  multiples  and 
grocery  sector  will  continually  pro- 
mote change,  with  an  upwards  revi- 
sion of  standards." 

Don't  reinvent  wheel 

Independents  have  an  enviable  reputa- 
tion for  customer  service  in  return  for 
consumer  loyalty.  But  they  do  not 
seem  to  be  willing  to  have  the  same 
sort  of  partnership  with  other  stake- 
holders, such  as  other  pharmacies,  and 
wholesalers. 

Partnerships  must  have  a  common 
aim,  creating  value  for  each  other.  Do 
buying  groups  still  have  a  common 
aim  among  members,  or  have  things 
moved  on  a  bit,  wondered  Mr 
Andrews.  Are  they  still  a  constructive 
talking  shop';  do  they  still  seek  out 
best  practice  and  opportunity? 

Buying  groups  have  had  a  step 
change,  he  said.  They  are  now  consid- 
ering extending  their  services.  If  they 
are  going  to  pursue  ranging  ami  pro- 
motions, then  there  needs  to  be  com- 
pliance. Then  the  buying  group 
becomes  a  group  of  independents 
starting  to  look  like  a  multiple 

"Are  your  members  going  to  remain 
truly  independent?  Or  are  you  going  to 
adopt  a  pic  n'  mix'  approach  without 
any  standardisation?" 


Moss  managing  director 
Barry  Andrews  (left)  and 
Avicenna's  chairman 
Hussein  Esmail.  The  buying 
group  is  more  likely  to  buy 
into  the  services  offered  by 
UniChem  than  develop  its 
own,  he  suggested 

The  relationship  between  buying 
groups  and  wholesalers  is  also  called 
into  question.  If  buying  groups  are 
going  to  move  into  other  services  they 
want  to  look  carefully  at  what  is  on 
offer. 

UniChem,  like  other  wholesalers, 
offers  a  wide  range  of  services  on  a 
regular  basis.  It  has  a  mutuality  of 
interest  with  its  customers  on  a  long- 
term  basis.  Is  it  necessary  that 
Avicenna  and  other  groups  should 
duplicate  them? 

Networks  are  valuable.  Collectively 
they  create  value.  Every  pharmacy  in 
the  UK  should  belong  to  at  least  one 
network.An  independent  in  a  network 
can  achieve  far  more  than  it  can  indi- 
vidually. 

Any  move  by  UK  pharmacy  compa- 
nies into  Europe  is  likely  to  be  through 
the  setting  up  of  virtual  chains,  he  sug- 
gested, rather  than  straightforward 
acquisition. 


Name  your  top  3  annual  purchases... 


Ethicals  ?  Generics  ?  OTC  ?  -  We've  got  it  covere 


The  Support  and  Marketing  Services  Organisation  for  the  Independent  Pharma 

For  a  FREE  information  pack  call  0181  515  9800 
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Appointments  £27  P.S.C.C.  +  VAT  minimum  3x1 .  General  classified  £25  P.S.C.C. 
+  VAT  minimum  3x2.  Box  numbers  £15.00  extra.  Available  on  request.  Copy 
date  4pm  Tuesday  prior  to  Saturday  publication.  Cancellation  deadline  10am 
Friday;  one  week  prior  to  insertion  date.  All  cancellations  must  be  in  writing. 
Contact  Caroline  Martin.  Chemist  &  Druggist  (Classified),  Miller  Freeman  UK  Ltd, 
Soveriegn  Way,  Tonbridge,  KentTN9  1RW.  Telephone  01 732  377421, 
Internet:  http://www.dotpharmacy.con.  All  major  credit  cards  accepted 


HI 


APPOINTMENTS 


For  the  right 
chemistry 


think  UK. . 


.  .  .  think  Jenrick 


Vacancies  throughout  the  ilK  for  pharmacists. 

Well  paid  opportunities  in  hospitals,  the  community 
and  the  fast  growing  multi-site  arena.  Add  Jenrick  to 
the  equation. 

Perfect  chemistry. 

For  long  or  short  term  contracts  throughout  the  UK 
you  should  be  weighing  up  Jenrick  Medical. 


Royal  Brompton  &  Harefield  NHS  Trust 


X 


Jenrick  Medical 

145-147  Frimley  Road,  Camberley, 
Surrey.  England  GU15  2PS 
Tel  0800  585  482  Fax  01276  676050 
Email  medical@jen-med.demon.co.uk 


understanding  healthcare  from  the  inside  out 


FULI    UMi  OR  PART  I11E  PHARMACIST 
BRISTOL 

For  pleasant,  busy  community  pharmacy 

•  Excellent  supporting  staff 

•  Minimal  paperwork 

•  Normal  hours/No  rotas 

•  Newly  registered  welcome 

•  Salary  negotiable 

Please  telephone  A.  Sood  on: 
0117  949  1 1 43  (Days)  -  01 1 7  950  951 5  (Evenings) 


WEMBLEY 

LONG  TERM  LOCUM  MANAGER 

required  for  an  easily  run 
branch  pharmacy. 

•  41/2-51/  day  week  (Saturday  1/2  day) 

•  Salary  negotiable  with  experience 
•  Job  share  and  newly  qualified 

considered. 

Please  telephone: 
Mr  Sheth 
0181  903  8502  (days)  or 
0181  204  1127  (evenings) 


BRADFORD  (Idle)  and 
FISHGUARD 

What's  the  connection? 

YORKSHIRE  PHARMACY 
GROUP 

We  are  looking  for  two 
Pharmacists  to  manage  our 
branches  in  these  locations.  A 
newly  modernised  flat  is  available 
with  the  post  at  Fishguard. 

Please  call  us  and  let  us  see  if  we 
can  interest  you  in  either  of  these 
challenging  positions. 
Telephone  Jack  Ballard, 
Group  Pharmacy  Superintendent 

01472  812323 
or  0791  564603 


(Royal  Brompton  Hospital,  London) 

Pharmacy  Assistant 

Salary:  c.£9,700  -  £11,700 

We  have  a  vacancy  for  an  enthusiastic  Pharmacy  Assistant  who 
would  like  to  improve  their  career  prospects  by  working  in  a 
hospital  Pharmacy  Department. 

We  can  offer  you  the  opportunity  to  study  for  NVQ  Pharmacy 
Services  to  become  a  Pharmacy  Technician  with  excellent 
training  opportunities  to  suit  your  individual  needs  including  a 
comprehensive  induction  period. 

Experience  will  be  gained  in  the  following  areas: 

♦  Dispensary  -  dispensing  medication  for  in-patients  and 
out-patients,  assisting  in  the  day-to-day  tasks 

♦  Aseptic  Dispensing  -  intravenous  feeds  and  antibiotic 
infusions 

♦  Clinical  Trial  Dispensing 

♦  Computerised  Stock  Control 

♦  Interaction  with  nursing  staff  to  monitor  ward  stock. 

If  this  is  the  challenge  you  have  been  looking  for,  ring  Ann  Horton, 
Chief  Pharmacy  Technician  on  0171  351  8431  to  arrange  an 
informal  visit  or  to  find  out  more. 

For  an  application  form  and  job  description,  contact  the  Human 
Resources  Department,  Royal  Brompton  &  Harefield  NHS  Trust, 
Sydney  Street,  London  SW3  6NR  or  tel:  0171  351  8686  (24  hour 
answering  service),  quoting  ref:  TL/220.  Closing  date:  15th 
November  1998. 


DISPENSING  ASSISTANTS 


GUILDFORD 
AND 
WEST  SURREY 

Moss  Chemists 
require  a  full  time  relief 

dispenser. 
Experience  not  essential 
as  training  will  be  given. 

For  further  information 
please  contact 

Caroline  Burt 
on  0181  818  0959 


CAMBRIDGE 

Dispensing  technician  required  for 

full  time  position  (part  time 
considered),  in  friendly  community 
pharmacy.  Very  good  rate  of  pay. 

Please  Telephone: 
Mr  A  Rossier  on  01223  353015 
or  01223  303402  (evenings) 


Locum  available  at  short 
notice  from  November 

Based  in  Kidderminster  and 
willing  to  travel 

•  Well  recommended 

•  References  available 

Please  phone:  0411  296838 


PHARMACY 


J  Ki  J  3  V  Si  V  [ 


ASSISTANT 

WORTHING 

Part-time/Full-time/Job  Share 

Contact  Mike  Jones 
Tel:  Ol  S03  244  844 
Ol  983  788  1 86  evenings 


ATTENTION! 
New  Service 

Locums  advertise  yourself. 

Proprietors,  use  lists  - 
don't  pay  agency  fees. 
For  further  information  send  a  SAE 
to:  Locum  Lists  Ltd,  PO  Box  7194, 
Bromsgrove  B6l  8QG 
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LOCUMS 


BUSINESS  FOR  DISPOSAL 


LOOKING  FOR  LOCUMS? 

Call  us 

ITY  and  NATIONWIDE 
Tel:  0121  241  7752 
or  Fax:  01922  625379 


THE  LOCUM  AGENCY 

Chemists  requiring  Locum  cover. 
Locums  requiring  work. 
Please  call  on 
01274  720884  (24  hrs) 
or  Fax  on  01274  731917. 
Jamie,  Judie  &  John  Barry 
Nowell  at  your  service. 
Regular  Locums  please  inform 
of  availability 


NATIONAL  LOCUMS 

*  Top  nationwide  coverage. 

*  Short/long  term  cover. 

*  Emergency/same  day  cover. 

Call  now  on: 
0370  62879 1 

For  immediate  cover. 


fl  1 1 


A  free  service  for  C&D  subscribers 


EXCESS  STOCK 


TRADE  LESS  25%+VAT+p&p  -   102  x 

Aquagel  5g  sachets  (exp  1/00),  126  x 
Aquagel  5g  sachets  (exp  12/94).  Tel: 
01205  310996. 

TRADE  LESS  50%+VAT  -  30  50ml 
Limone  deodorant  spray  50ml,  1,000 
Serenace  5mg  tabs  (exp  5/01).  Tel: 
01702  544104. 

TRADE  LESS  30%+ VAT  -  2x10  Menogon 
(7510  with  solvent)  (exp  7/99),  1x500 
Epanutin  24mg  cap  (exp  6/00),  2x90 
Emflex  caps  (exp  1/00),  2x120  Alucap 
(exp  2/01).  Tel:  01502  574721 

TRADE  LESS  40%+VAT  -  139x80mg 
Nebcin  (exp  J/99).  Tel:  01622  858287. 

TRADE  LESS  40%+VAT  -  42  Arimidex 
lmg  (exp  4/00),  2x20  Risperdal  lrag 
(exp  6/99),  68  Bonefos  800mg  (exp 
8/00),  2x10  Hollister  Incare  9820  leg 
bag,  1x30  Hollister  7169.  Tel:  01268 
553295. 

TRADE  LESS  25%+VAT  -  4x180 
Questran  Light  (exp  4/00)  Tel:  0181 
527  1358. 

TRADE  LESS  50%+VAT  -  2x40  Creon 
Sachet  (exp  12/98,12/99)  2x28  Beta 
Adalat  (exp  1/00).  Tel:  01923  224391. 

TRADE   LESS   30%+VAT+postage  - 


3x250  Diimide  K  (exp  9/99),  159 
Paroven  (exp  8/00),  41  Arimidex  lmg 
(exp  4/00),  2x20  Early  Bird 
Professional  Pregnancy  kit  (£15  per 
20).  Tel:  01963  250259. 

TRADE  LESS  '25%+VAT  -  2x2  Imigran 
subject  refills  (exp  2/99),  Less  40%  De- 
Noltabs  1x112  (exp  1/99),  Less  30%  27 
Fortisip  Neutral  (exp  12/98),  2x20 
Steri-neb  Salmol  5mg  (exp  1  and5/99). 
Tel:  01 332  663046. 

TRADE  LESS  40%+VAT  -  3x100  tabs 
Pergolide  lmg  (exp  3,5,8/99).  Tel: 
01268  565111. 

TRADE  LESS  30%+VAT  -  50  Prograf 
caps  5mg  (exp  2/00).  Tel:  01782 
593033. 

TRADE  LESS  30%+VAT  +p&p-  2x28 
Capozide  (exp  3/99),  1x100  Celance 
lmg  (exp  4/99),  1x28  Desmotabs 
0.2mg  (exp  3/99),  4x56  Dilzem  SR 
60mg  (exp  1/01),  1x56  Roaccutane 
20mg  (exp  9/99),  500  Amoxil  250mg 
(exp  4/02),  1x100  Hydrea  500mg  (exp 
2/99),  2x84  Sinemet  LS  (exp  10/00). 
Tel:  0181  567  2922. 

TRADE  LESS  20%+ VAT  -  42  x  Diovan 
l60mg(exp  11/99),  108  x  Gamanil 
70mg  (exp  1/99),  60  x  Coracten  lOmg 
(exp  11/99),  42x  Lamictal  50mg  (exp 
12/99),  56  x  Sectral  200mg  (exp 
3/02).  Tel/fax:  0161  789  2058. 


Alliance    V  a  1  u  e  r  s 

&  Stocktakers 


MERSEYSIDE 

NEW  INSTRUCTION.  Reluctant  sale  of  rapidly  expanding  modern  community 
pharmacy.  Current  annualised  turnover  circa  £425,000  NHS  items  average  2860 
per  month.  Operates  on  relaxed  hours  from  lock  up  leasehold  premises  forming  part 
of  local  parade  in  pleasant  suburb  and  fronting  busy  arterial  road 
Very  realistically  priced  at  £  1  40,000  for  GW/Fix  SAV 


Pharmacy  Agents  for  all  of  the  UK  &  Ireland 
Tel  (01423)  508172  Fax  (01 423)  53 1 57 1 


Thinking  about  selling  your  shop? 

I'll  probably  know  somebody  who  wants  to  buy  it. 

allan  orme  -  Pharmacy  Sales  and  Valuations 

If  you  aren't  selling,  a  valuation  of  your  business  will  inform  your 
financial  planning 

Call  me  on  0467  61 1 774  to  talk  it  through 

Allan  Orme  B  Sc  FCMA,  Cornerstones,  Lime  Walk.  Dibden  Purlieu,  Southampton  S045  4RB 


BUSINESS  WANTED 


D  A  Y 

Dl" 

LEWIS 

DAY 

Dl" 

LEWIS 

Expanding  chain  of  over  30  pharmacies  seeks  to  acquire  pharmacies  in  excess 
of  £400,000  turnover  in  South  East  England  and  East  Anglia.  Groups  or 
individual  pharmacies  considered.  FREEHOLD  PURCHASED.  For  a  quick 
sale  please  write,  telephone  or  fax  details  in  strictest  confidence  to: 

Kirit  Patel,  Day  Lewis  Pic,  Bensham  House,  324  Bensham  Lane, 
Thornton  Heath,  Surrey  CR7  7EQ 
Tel:  0181  689  2255.  Mobile  0860  484999.  Fax:  0181  689  0076 


TRADE  LESS  25%+VAT  -  Estraderm 
TTS  100  (exp  2/99),  Brufen  Syrup 
(5/01),  Efamast  40mg  caps  (1/00), 
Aerolin  Autohaler  (exp  4/99), 
Duoderm  Extra  thin  10cm2  (exp/(H). 
Tel:  01766  830437. 

TRADE  LESS  20%+VAT  -  Rilutek  50mg 
(exp  2/99),  Kytril  lmg  (exp  4/99), 
Loron  caps  (exp  6/99),  Bonefos  (exp 
8/01).  Tel:  01634  817317. 

TRADE  LESS  30%+VAT  -  2x28  Eucardic 
12  5mg  (exp  5/99),  2x28  Diamox  SR 
250mg  (exp  1 1/99),  1x28  Zocor  40mg 
(exp  4/99),  2x56  Cyproterone  50mg 
(exp  8/99),  2x84  Flutamide  250g  (exp 
8/99),  230Provera  lOOmg  (exp  5/00). 
Tel:  01268  553295. 

TRADE  LESS  20%+VAT  -  300x50ml 
Ethvl  Chloride  sprav  (exp  2/00),  10x10 
Oily  Phenol  5%  2ml  (exp  1/00),  7x10 
Robinul-Neostigmine  1  ml  (exp  2/00). 
Tel:  0181  679  4394. 

TRADE  LESS  30%+VAT  +p&p-  1x28 
Casodex  (exp  10/00),  Imigran  nasal 
spray  (exp  1/99),  1x35ml  Diflucan 
susp  (exp  12/99),  Uro-flo  ^5mm  citri- 
cal  sachets  (exp  1/99).  Tel:  01737 
813251 

TRADE  LESS  25%+VAT  -  9xlml  Eprex 
10,000pfs  (exp  9/99),  6x0.4ml  Eprex 
4000  pfs  (exp  8/00),  8x  Wellferon  3 
mega  unit/ml  (exp  10/99).  Tel:  01322 
432146. 

TRADE  LESS  50%+VAT  -  Puregon  50iu 


(exp  2/99).  Tel:  01224  712900. 

TRADE  LESS  50%+VAT  -  4x4g  Pipraliv 
(exp  1/99),  trade  less  25%  2x84 
Campral  EC  tabs  333mg  (exp  8/99), 
1 3x5  Coloplasl  no.  6743,  2x30  Dansac 
226-35.  Tel:  01904  622761. 

TRADE  LESS  40%+VAT  -  6x  Tarcocid 
400mg(exp  3/00),  ^x  Partobulin 
l,250iu  (exp  1/99).  Tel:  0171  935 
9667. 

TRADE  LESS  25%+VAT  -  Sandostatin 
100/iu  (exp  11/00),  Pulmicort 
respules  2ml  (exp  10/99).  Less  50% 
Provera  400mg  (2/99).  Tel:  01704 
228437. 

TRADE  LESS  50%+VAT  -  2x10  Clexane 
lOOmg  (exp  4/00),  4x8  Fematrix  80 
(exp  7/99),  4x7  Femseven  75  (exp 
7/99),  20x  Normegon  amps  (exp 
10/99),  3x8  Dermestril  50  (exp  1/00), 
5x  Gestone  lOOmg  amps  (exp  4/01), 
600mls  Algitec  (exp  12/98).  Tel: 
01633  264291. 

TRADE  LESS  35%+VAT  -  Casodex  (exp 
2/00),  Sporanox  Liquid  (exp  6/99), 
Coversyl  4mg  Pi's  (exp  2/00)  £9.50. 
Tel:  01226  383225. 

TRADE  LESS  50%+VAT  -  2x56  Capoten 
50mg  (exp  12/00),  5x56  Capoten 
25mg  (exp  7/02),  Sandimmun  caps 
25mg  (exp  3/99),  100  Neurontin 
lOOmg  (exp  3/99),  4x7  Diflucan  caps 
50mg  (exp  1/02).  Tel:  01920 
4622^9. 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of  medicines  they 
supply.  In  purchasing  from  sources  other  than  manufacturers  or  licensed 
wholesalers,  they  must  satisfy  themselves  about  product  history  and  conditions 
of  storage,  and  keep  a  record  of  such  purchases. 
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PRODUCTS  &  SERVICES 


SIGMA  PHARMACEUTICALS  PLC 

1  COLONIAL  WAY   P.O.  BOX  233 
NORTH  WATFORD,  HERTS. 


FIRST  NEW 
GENERIC 
LAUNCH 

Amoxycillin  Caps 
250mg 
Patient  Pack  -  Blister 
of  21  Capsules  (7x3) 


Price:  7  Op  /  21  caps 
(equiv.  £16.67  /  500) 


ADVANTAGES: 
*  Save  on  container  cost 
*  Very  competitive  price  *  Save  on  stock  holding 

*  Better  customer  acceptance  than  loose  capsules 
*  Blisters  of  7  capsules  offer  flexibility  in  dispensing 

*  Price  above  subject  to  usual  settlement  discount 

TEL:  (01923)  444999 
CUSTOMER  SERVICE:  (01923)  331409 
STOCK  INQUIRY:  (01923)  331421 
FAX:  (01923)  444998 


FRANK  G.  MAY  &  SON 

PHARMACY  STOCKTAKERS 
LOCUMS  ♦  BUSINESS  SALES 

The  friendly  family  company  in  the  South  East. 
Honest,  reliable  valuations  personally  directed  by  Keith  May. 
Conscientious  attention  to  detail  since  197 1 . 

Tel/Fax:  01622  754427  Mobile:  0589  367605 


Free  entries  in  'Business 
Link'  (maximum  30 
words)  are  restricted  to 
community  pharmacist 
subscribers  to 
Chemist  &  Druggist.  No 
trade  advertisements  will 
be  permitted.  Adverts 
must  be  submitted  on 
the  coupon  ( right ), 
which  must  be  properly 
completed,  and  include 
an  expiry  date  for 
products.  Acceptance  is 
at  the  discretion  of  the 
Publishers  and  depends 
on  the  space  available. 
Pharmacists  should  only 
advertise  medicines  for 
sale  where  the  product 
is  discontinued  or  in 
short  supply.  Medicines 
must  be  unopened  and 
in  original  packaging. 


How  to  get 
MAXIMUM 
RESULTS 
from  your  time, 
money  &  effort 

For  further  Details  On  a 
'NEW  DEAL' 
from  SUPPLIERS 
to  CAMRx  Buying  Group 
Call  now  on  FREEPHONE 

0800  526074 

Mr.  R.  L.  Hindocha. 
BPharm.MR  PharmS.FInstD. 
54/62  Silver  Street,  Whitwick, 
Leicestershire  LE67  3ET 


To  Promote  your  Product, 
Service  or  Business  for  Sale 
to  our  circulation  of  1 4,76 1 
Please  contact  Caroline  on 
01732  377  421 
*ABC  Jan-Dec  '97 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Miller  Freeman  House, 
Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 


Surname  . 
First  names 


Address. 


 Postcode 

Personal  RPSGB  Registration  number  

Telephone  Number  

Proposed  advertisement  copy  (maximum  30  words) 
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PRODUCTS  &  SERVICES 


Pure  Health 


LIQUID  PARAFFIN  50% 
IN 

WHITE  SOFT  PARAFFIN 

+ 

500gm 


FOR  EXTERN®"8" 
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OF  CHILDREN  g 
si,>rt  t>tl«>"  ^  '         -  ^ 
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ethical 
generics 


WHAT  DOES  EPoS  STAND  FOR? 
Extra  Profit  On  Sales 

To  find  out  how  your  business  can  benefit  from 
Epos  contact 

POSITIVE  SOLUTIONS  LIMITED 
on  01254  833300 


Ethical  Generics  Ltd  has  added  two  new  products  to  its 
portfolio:  Ethimil®  MR  240mg  (Verapamil)  tablets  and 
Cholestyramine  4g  sachets.  Ethimil  is  packed  in  2x14  blister 
pack  NHS  list  £10.64.  Cholestyramine  is  packed  in  6x30 

sachet  cartons,  NHS  list  £63.19. 
For  further  information  contact  Ethical  Generics  Ltd. 
Tel:  01635  568400 


SHOP  FITTING 


Y  0  R  K  L I  E 


AWARD  WINNING 
PHARMACY 
SHOPFITTING  SPECIALISTS 


Head  Office 

Nordia  House 
Seacroft  Industrial  Estate 
Coal  Road 
LEEDS  LS14  2AW 
Tel  0113  232  3478 


Scotland  Office 

Dirleton  House 

Dirleton  Lane 

ALLOA 

FK10  1NW 

Tel  01259  723131 


APPROVED  BY  THE  N.P.A. 


i 


w 


BRANDA  Ltd 

OODSTYL, 


SPECIALISTS  IN  RETAIL  PHARMACY 
AND  DISPENSARY  SHOPFITTING 

QUALITY,  STYLE,  ELEGANCE, 
AFFORD  ABILITY 

Edison  Road,  St.  Ives,  Huntingdon,  Cambs  PE17  4LF 
Telephone:  01480  494262  Fax:  01480  495826 

N.P.A.  APPROVED 


WINDOW  DISPLAYS 


Cube  Arts  Ltd,  The  Old  School  House,  Rectory  Lane, 
Banstead,  Surrey  SM7  3PB.  Tel:  01737  359070  Fax:  01737  355800 
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£5.5m  buys  Boots 
a  new  look 


Pictured  modelling  the  new  look  at  Boots  in  Preston, 
Lanes,  are  (from  left)  dispenser  Hafsa  Kazi,  pharmacy 
graduate  Amit  Jagota  and  healthcare  assistant  Kath  Jones 


How  many  fashion  followers  dream  of  having  a  new  wardrobe?  And  how 
many  would  like  to  go  on  a  spending  spree  of  £5. 5  million  to  buy  some  new 
togs?  If  you  are  Boots  the  Chemists,  you  can  also  hire  your  own  designer.  Over 
the  past  month,  BTC  has  been  rolling  out  its  new-look  uniforms  designed  by 
Jeff  Banks  -  he  of 'Clothcshow'  fame.  Using  a  combination  of  lilac,  white, 
green  and  navy  blue,  the  new  look  should  make  staff  more  visible  on  the 
shop  floor.  But  how  would  Vivienne  Westwood  have  approached  the  brief? 

Wltfii  your  afteriMMM  cippa ... 

Does  anyone  actually  like  drinking  tea,  or  do  we  just  have  a  cuppa  from  force 
of  habit?  Whatever,  tea  remains  the  UK's  favourite  drink,  accounting  for  42 
per  cent  of  all  liquid  imbibed  by  the  average  citizen,  says  the  Tea  Council. 

And  with  an  eye  for  current  health  fads,  the  Tea  Council  has  developed  a 
web  site  "to  raise  awareness  among  health  professionals  on  the  extensive 
research  and  information  supporting  the  health  benefits  of  tea".  Much  of  this 
stems  from  the  fact  that  over  a  quarter  of  Britons  do  not  drink  even  the 
minimum  requirement  of  one  litre  of  fluid  a  day.  Oh,  by  the  way,  tea  also 
contains  flavenoids,  which  have  a  strong  antioxidant  activity.  It's  all  there  at 
www.teahealth.co.iik. 

'(m  i  pay  -  won't  pay 

Jan  Leschly's  pay,  as  SmithKline  Beecham's  chief  executive,  adds  an  intriguing 
twist  to  lingering  gossip  about  why  the  company's  proposed  merger  with 
Glaxo  Wellcome  fell  through. 

Mr  Leschly,  to  the  envy  of  every  financial  journalist,  earned  £27million  - 
including  bonuses  -  last  year. That  was  up  300  per  cent  on  his  previous  year's 
salary  and  made  him  the  UK's  most  overpaid'  executive  for  the  third  year 
running.  Sir  Richard  Sykes,  GW's  chairman,  earned  a  paltry  £4.4m  by 
comparison.  Now  if  that  merger  had  gone  through,  what  would 
GlaxoSmithKline'  have  paid  the  two  top  men?  It  could  hardly  have  imposed  a 
pay  cut  on  Mr  Leschly,  while  its  shareholders  might  have  quibbled  if  it  shot  Sir 
Richard's  salary  into  the  stratosphere  to  match  Mr  Leschly's. 

Did  salaries,  rather  than  executive  egos,  scupper  the  merger?  "Our 
negotiations  never  got  to  that  stage,"  sniffs  an  SB  spokesman. 


APPOINTMENTS 


Peter  Vanstone,  36,  has  been  appointed  managing  director  of  Paul  Murray  pic, 
supplier  of  pharmacy  sector  sundries.  He  has  been  with  the  company  for  15 
years,  as  operations  director  since  1992.  He  will  assume  overall  day-to-day 
running  of  the  business,  and  drive  the  development  of  new  products.  Chairman 
Paul  Murray  will  concentrate  on  medium  and  long-term  strategies. 

Rebecca  Neal  has  been  appointed  as  the  community  pharmacy  facilitator  for 
West  Herts  HA,  with  a  brief  to  facilitate  the  involvement  of  community 
pharmacists  in  the  development  of  primary  care  groups. 

Pharmacists  Alan  Crabbe  and  Keith  Davies  have  joined  Pharmed's  national 
advisory  panel.All  those  in  the  'early  adopter'  programme  were  invited  to 
nominate  themselves  for  election.  Mr  Crabbe,  a  contractor  for  25  years,  is  now  a 
consultant  in  Cardiff.  Mr  Davies,  an  LPC  chairman,  has  a  pharmacy  in  Swansea. 

London  duo  take  CPP  awards 

Two  London-based  pharmacists  are  the  winners  of  this  year's  John  M  Harris 
Travel  Awards  from  the  College  of  Pharmacy  Practice. 

The  Travel  Award  of  £250  goes  to  Catherine  Obourne,  who  is  currently 
studying  for  a  PhD  at  the  clinical  age  research  unit,  King's  College  School  of 
Medicine,  for  work  presented  at  this  year's  BPC  and  the  British  Geriatric  Society 
Conference.  Kathryn  Bethune  is  the  winner  of  the  Research  Award  of  up  to 
£1,000.  Currently  a  senior  pharmacist  specialising  in  nutrition  at  Great  Ormond 
Street,  she  will  be  investigating  particulate  contamination  in  paediatric 
parenteral  nutrition  this  autumn  at  the  University  of  Otago  in  New  Zealand. 


Did  members  of  the  East  Met  Branch  of  the  Royal 
Pharmaceutical  Society  know  what  they  were  letting 
themselves  in  for  when  they  agreed  to  sponsor  85-year  old 
member  John  Powell  (above)  for  a  bicycle  ride?  The  veteran 
chalked  up  a  staggering  782  miles  in  a  marathon  expedition 
through  France.  Anyone  who  thinks  this  is  worth  a  bob  or 
two  can  make  cheques  payable  to  the  East  Met  Branch  and 
send  them  to  secretary  Michael  Anthony,  42  Eagle  Lane, 
Snaresbrook,  London  Ell  1PF.  All  proceeds  will  go  to  St 
Joseph's  Hospice,  Hinckley 


H  o  n  eysett 


Numark  develops  P- medicine  unit  with  light  beam  (see  pg  35) 


All  rights  reserved.  No  part  of  this  publication  may  be  reproduced  or  transmitted  in  any  form  or  by  any  means,  electronic  or  mechanical  including  photocopying,  recording  or  any  information  storage  or  retrieval  system 
without  the  express  prior  written  consent  of  the  publisher.  The  contents  of  Chemist  &  Druggist  are  subject  to  reproduction  in  information  storage  and  retrieval  systems.  Miller  Freeman  UK  Ltd  may  pass  suitable  reader 
addresses  to  other  relevant  suppliers.  If  you  do  not  wish  to  receive  sales  information  from  other  companies  please  write  to  Ben  Martin  at  Miller  Freeman  UK  Ltd.  Origination  by  Marlin  Imaging,  2-4  Powerscrofl  Road,  Sidcup, 
Kent.  Printed  by  E  T  Heron  &  Co  Ltd,  Colchester  Road,  Heybridge,  Maldon,  Essex.  Registered  at  the  Post  Office  as  a  Newspaper  22/22/8S 
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Malcolm  has 
inly  just  heard 
»f  the  more 
profitable 
reimbursements 
from 

Bartholomew 
Rhodes. 


Did  you  know  that 
Bartholomew  Rhodes 

>albutamol  Inhalation  Solution 
).0mg/2.5ml  (20's)  alone, 
:an  make  you  from 
£3.83  to  £5.10  more  on 
'eimbursement  in 
:omparison  to  the  two 
eading  brands? 
■  and  that's 


re 


negotiating 
he  net 
nice! 


-  ■ 


^LJ  L^AiJ  For  further  information  please  contact:  Bartholomew  Rhodes  Ltd., 

nnfiS  Vtl  /  victors  Barns,  Northampton  Road,  Brixworth,  Northampton  NN6  9DQ. 
,UW  Tel:  (01604)  882626  •  Fax:  (01604)  881640 


'Prices  correct  at  time  of  qoinq  to  press. 


Date  of  Preparation:  October  1998 
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Profit  opportunities  on  every  sale  of  Cuprofen  tablets.  Cuprofen  is  the  fastest  growing  ibuprofen  brand1 


gest 


<J  d  tj 


Cuprofen  is  the  Nol  recommended  analgesic  brand  in  pharmacy2  and  the  best  selling  OTC  -fOOmg  ibuprofen1. 
Premium  brand  quality  and  performance  at  a  price  your  customers  like,  with  the  profit  you  want  -  that's  Cuprofen. 


Cuppfen 

~~  IBUPROFEN  TABLETS 


MAXIMUM 
STRENGTH 


m 

"•"••Si 


FAST  POWERFUL  PAIN  RELIEF 
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FOR  IBUPROFEN,  CHOOSE  CUPROFEN 


CUPROFEN  IS  ONLY  AVAILABLE  IN  PHARMACY 


Cuprofen  Maximum  Strength  Product  Information,  Presentation:  Each  pink,  frlm  coated  tablet  contains  Ibuprofen  BP  400mg  Indications.  For  the  relief  of  rheumatoid  arthritis  (including  juvenile  rheumatoid  arthritis  or  Still's  disease),  ankylosing  spondylitis,  osteoartf 
and  other  non-rheumatoid  arthropathies,  penarticular  conditions  eg  frozen  shoulder,  bursitis,  tendinitis,  tenosynovitis  and  low  back  pain,  soft-tissue  injuries  eg  sprains  and  strains  Also  indicated  for  the  relief  of  mild  to  moderate  pain  eg  denial,  post-operative  pain 
dysmenorrhoea.  lor  the  telief  of  migraine  Dosage  and  administration:  Adults  and  Children  over  12  years  Initial  dose  is  I  200mg  in  divided  doses.  Some  patients  can  be  maintained  on  600- 1  200mg  daily.  In  sevete  or  acute  conditions  it  may  be  advantageous  to  incr 
the  dosage,  provided  that  the  total  daily  dosage  does  not  exceed  2400mg  in  divided  doses,  with  water  Children:  The  dose  is  20mg/kg/body  weight  daily  except  in  children  weighing  less  than  30kg  The  total  dose  in  24  hours  should  not  exceed  500mg  Elderly 
special  dosage  modifications  are  required  for  elderly  patients  unless  renal  or  hepatic  function  is  impaired;  in  this  case  the  dosage  should  be  assessed  individually  Contraindications:  Ibuprofen  should  not  be  given  to  patients  with  severe  or  active  peptic  ulcerati 
Interactions:  None  known  Precautions:  Caution  should  be  exercised  in  administering  ibuptofen  to  patients  with  asthma  and  especially  patients  who  have  developed  bronchospasm  with  othei  non-steioidal  agents  Special  care  should  be  taken  when  using  ibuptofe 
elderly  patients,  in  whom  increased  tissue  levels  may  result  with  an  attendant  increase  in  the  risk  of  adverse  reactions.  In  patients  with  renal,  cardiac  or  hepatic  impairment  caution  is  required  since  the  use  of  NSAID's  may  result  in  deterioration  of  renal  function  The  c 
should  be  kept  as  low  as  possible  and  renal  function  should  be  monitored  Use  in  pregnancy  and  lactation:  No  teratogenic  effects  have  been  reported  in  animal  experiments  Howevet,  the  use  of  ibuprofen  should  be  avoided  if  possible  during  pregnancy  Side  effc 
Adverse  effects  reported  include  dyspepsia,  gastro-intestmal  intolerance  and  bleeding  and  skin  rashes.  Less  frequently,  thrombocytopenia  has  occurred.  Very  rarely  toxrc  amblyopia  has  occurred,  on  cessation  of  treatment  recovery  has  occurred  NSAID's  have  been  repo 
to  cause  nephrotoxicity  in  various  forms  and  their  use  can  lead  to  interstitial  nephritis,  nephrotic  syndtome  and  renal  lailute  Overdose:  There  is  no  specific  antidote  to  ibuprofen  Management  usually  includes  gastric  lavage  associated  with  special  care  of  pi. 
electrolytes  and  any  other  appropriate  symptomatic  relief  Legal  Category:  P  Pack  Quantities  and  RSP:  f  I  35  per  pack  of  I  2  tablets,  £2  25  per  pack  of  24  tablets,  £3.99  per  pack  of  48  tablets.  £6  99  per  96  tablets  Product  Licence  Number:  PL  0338<'0085  Proc 
Licence  Holder  Cupal  Limited,  Blackburn  (A  subsidiary  of  Seton  Healthcare  Group  pic).  Further  information  is  available  from  Seton  Healthcare  Group  pic  Date  of  Preparation:  April  1 997  Cuprofen  is  a  Trade  Mark  of  Seton. 
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